
Selling Energy Savings is 
More than Just the Film
Inside this issue: find out what it takes ss

-ADVERTISEMENT-

Featuring: Historic Retrofits, Decorative Film Gallery and
All the Industry’s Latest News, Products and Much More

Look Inside for this Issue of Window Film Magazine
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   hocking images of devastated  
   coastlines and wildlife fighting  
   for their last breath are daily  
reminders of the dangers of an oil 
dependent society. And whether you  
are for or against off-shore drilling, 
this environmental tragedy is prompting  
a new level of consciousness and 
action amongst consumers. 

Surveys from The Hartman Group 
show over 85% of consumers make 
purchase decisions based on social or 
environmental values.* Corporations  
are making environmental sustainability  
and responsibility a cornerstone  
of their messaging and insisting  
that their vendors and products 
support that quest. 

Now more than ever it is not enough 
to say that the product you offer 
saves energy. You need to prove that 
it saves more energy than it takes to 
produce it – that it is indeed “Carbon 
Negative”. Only then is energy really 
being saved, and savvy specifiers and 
buyers are asking for this information. 

Selling Energy Savings Takes  
More than Just the Film
Awareness around reducing energy consumption  
is at an all time high. 

Today only two window film brands 
can give the customer what they need 
and prove they are carbon negative – 
Solar Gard® and Panorama®.

The only window 
film products in 
the world to have 
achieved their 
Climate Declaration, 

sellers of Solar Gard 
and Panorama are able 

to tell their customers that they offer 
a true energy saving solution from 
a company that is committed to 
environmental responsibility. 

The first and only window film 
company to…

  Measure and publish the  
  carbon footprint of their  
  window film products

  Obtain a Climate Declaration

  Certify its carbon footprint

  Be awarded the title of  
  Climate Action Leader 

S A company committed to 
environmental responsibility…

Certified ISO 14001:2004

Member of the Clinton  
  Climate Foundation

California manufacturing  

A company dedicated to 
supporting its dealers in selling 
energy saving solutions…

A full range of energy analysis   
  tools

Free of charge building modeling

 Comprehensive training  
  and education

Innovative marketing and sales  
  tools

Global brand awareness

To our existing dealers and installers, 
thank you for your continued 
business. You are key to selling 
energy savings solutions and we are 
proud to be your partner.  

If you are selling energy saving 
solutions and are not representing 
Solar Gard or Panorama, 

call now and join the  
winning team.

1 877 345 9478
www.solargard.com

T

s

*5 Tips to Successfully Market Sustainable Brands in  
a Downturn Economy, The Hartman Group, Inc.,  
April 22, 2009.
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Our Passion
is

Window Film.

To find out more about the“Johnson Window Films Difference,”

contact our friendly and knowledgeable representatives at

800-448-8468.

Johnson Window Films is committed to being
the best professional window film manufacturer and supplier in the

world. We are passionate about our product, our industry, and our

dealer network. Explore the Johnson Difference today.

- Professional quality window films

- Exceptional sales & marketing aides

- Outstanding sales & customer service

- Excellent educational support & training

We offer window films for a variety of markets, including automotive,

residential and commercial, safety and security, and anti-graffiti

surface protection.

A U T O M O T I V E | R E S I D E N T I A L & C O M M E R C I A L | S A F E T Y & S E C U R I T Y | A N T I - G R A F F I T I

www.johnsonwindowfi lms.com
800-448-8468 | 310-631-6672

TH E JO H N S O N

WI N D O W FI L M S

DI F F E R E N C E
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Shop www.44TOOLS.com
for everything you need!
Your complete source for Tint Tools, Paint 
Protection supplies and shop favorites:
 Knives & Blades
 Installation Tools
 Paint Protection Film
Scrapers & Blades
 Handled Squeegees
 Meters & Measuring Tools
 Cleaning Tools & Sprayers
 Professional Chemicals
 Griot’s Professional Car Care Products
Window Tinting & Paint Protection Classes

INTERNATIONAL ORDERS WELCOME
PLEASE CALL 1-614-873-4800

866-448-6657
866-44TOOLS

By popular request we are proud to now offer a 
shortened 5” Fusion Handle A1400SF5 designed with 
our automotive tinters in mind.  The shorter 5” Fusion 
Handle provides the ideal platform for your Blue Max 
Blade (B3701), Orange Fusion Blade (B3703) or 
Cropped Fusion Blade (B3703C). With two screws to 
properly secure your squeegee blade in place, you will 

make it hold your blades again.

A2350STS (Silver Hard Card Square Corner)
A2350STR (Red Hard Card Square Corner)
A2350STW (White Hard Card Square Corner)
A2350STG (Gold Hard Card Square Corner)
A2350STBK (Black Hard Card Square Corner)
A2350STY (Yellow Hard Card Square Corner)

because of their design, make it much easier to get into 
tight corners. Many tinters use hard cards only to bump 
edges dry, but they can also be used to squeegee under 

these cards as their blade guide when trimming the 
edges.
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A Squeegee For Every Purpose!
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Please contact us to speak to a knowledgable ASWF 
representative or to schedule a factory tour.

Factory Direct 800-835-9676

California 888-511-5800

Colorado 800-476-2250

Florida 877-711-ASWF

International  702-853-4800

We at ASWF would like 
to thank our competitors 
for introducing our company 
to their customers. 
 

We appreciate your 
continued support.

www.aswf.com

A division of Erickson International LLC.

3135 Marco Street, Las Vegas, Nevada 89115Made in USA

Automotive
Architectural
Safety
Design
Anti-Graffiti
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Performance
DRIVING

 & PROFITS
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Stainless Steel Snap-Off

Utility Knife and Blade

© 2009 World Kitchen, LLC
OLFA is a registered trademark of OLFA Corporation, Japan, under license for use by World Kitchen, LLC.

OLFA knows precision is the key to performance.

That’s why we introduced and perfected the world’s first snap-off blade in 1956, 

providing a solution for jobs that require a consistent sharp edge for speed and accuracy.

The cutting edge of an OLFA® snap-off blade is renewable up to 13 times 

compared to only once with a conventional blade. And, our blades’ durability, 

first-rate craftsmanship, unparalleled sharpness and superior edge-retention 

ensure precision performance—time and again.

A popular choice among professionals is our SVR-2 Stainless Steel Snap-Off 

Utility Knife and Blade. Perfect for use in moist environments, its slim design, 

automatic slide lock and built-in pocket clip/blade snapper makes this a 

favorite tool for window tinters.

We like to say it’s the best blade made for the shade.

www.olfa.com

(877) 434-8665 Toll Free
admin@gditools.com

(877) 273-4364 Toll Free
info@solargard.com   

(866) 448-6657 Toll Free
www.44tools.com

(800) 448-8468 Toll Free
info@johnsonwindowfilms.com

For more info or to purchase:

PRECISION PERFORMANCE 

SVR-2-

Best made cutting tools in the world.®
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A better environment inside and out.™

Solar Gard® has all the pieces  
of the energy puzzle.

Do you?
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STOP Paying High Prices For Film 

Contact Us      310.516.8986      Fax: 310.538.1137   

Automotive

Commercial

Residential

Decorative

Security

Nano IR

NE FILUSA
PREMIUM WINDOW FILMS
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Go to

www.windowfilmmag.com/
nlsubscribe.htm
and sign up. Do it now 

to be sure you don’t miss one.
And It’s Free!

 

Keeping Up With Film
Has Never Been Easier

Sign Up Today
to Receive 
Your FREE
Focus on Film
e-newsle�er

Staying current with products, technologies and trends in
the window film market is now a snap. The Focus on Film e-
newsletter brought to you by WINDOW FILM magazine contains
all the information you need to stay abreast of what’s
happening in your industry.

Every week, delivered free to your e-mail inbox, will be all
the latest news, products, and techniques from the window
film industry. Written with you,  in mind. What you need to
know in an easy-to-read format.

Subscribe today and start ge�ng valuable informa�on with
the click of your mouse.

• Breaking News
• Important Informa�on

• As it Happens
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W
hen it comes to creating a design statement, decorative window
films are a popular choice for a number of reasons. Decorative
films are available in a variety of colors, patterns and styles to

meet any design aesthetic and can also be used in both exterior and
interior applications. 

“Glass is being used at an increasing rate in buildings. Decorative
glass film products are being spec-ed by builders and architects to add
art and designs to the large amount of glass in buildings,” says Richard
Purdum, owner off Solar Graphics in Clearwater, Fla. “Decorative win-
dow films take advantage of and use the light from the glass whether
the light source comes from the sun or from inside light-
ing. These design opportunities are being utilized by
architects by the introduction of decorative films.”

“Although artistic ability is a big plus when undertak-
ing more complex decorative window designs, a variety
of techniques can be used to trace cut an image into
film,” explains Egan Hernandez, director of marketing
for Johnson Window Films. “Such techniques include
printing a design template on paper, projecting an image
onto the film, or using simple shapes such as squares,
circles, and triangles. Popular applications include
designs that promote a particular business attribute,
such as a tropical scene for a travel agency, waves for
coastal-based tourist stores and simple circles and
squares for corporate environments.” 

In addition to providing architects and homeowners
with an aesthetic option, decorative films can also pro-
vide an opportunity for installers.

“Most of the dealers purchasing decorative window
films are the more progressive window tinters in the
market. They see the market changing—changing cus-
tomer needs, more competitors, changing product
lines,” says Purdum. “The dealers who recognize these
changes and want revenue increases are the ones that
will expand in this direction and take the markets avail-
able to them. It’s creative business survival strategy.” 

Purdum adds, “There is an abundance of markets for
decorative films, including an unlimited amount of point-
of-purchase retail storefront work to design and install.
There are thousands of builders and architects to intro-
duce the products to and there are millions of square feet
of glass out there to cover with decorative designs.”

Take a look at the next two pages and check out some
innovative decorative film applications. 

On Display
Decorative Films Can Add
Visual Interest and Style to
Most Any Install Application
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At left: 
Many companies use
their storefront
displays as a way to
bring attention to the
windows. For Family
Fitness Center in
Clearwater, Fla., 
Solar Graphics
installed exterior films
to windows that were
39 by 140 feet; the
logo installed was 
8 by 11 feet.

continued on page 34

Above: The Forum Palace Sports and Recreational Center in Vilnius, Lithuania, features dramatic, clear glass
interior walls, which provide an open and modern atmosphere for clients, but offered little privacy.
Designers were tasked with enhancing privacy while maintaining the ambience. Solarex provided NRM-PS2,
a frosted film that looks like sandblasted glass, and partnered with designers to create the unique designs
for each room. Installation was completed in less than two weeks.

At left: Decorative films can be used to add an element of visual interest to many project types. For
the Bobit Business Media building in Torrance, Calif., Exotic Window Tinting installed a white frost,
semi-transparent film featuring a tropical scene. 
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Above: Adding color is one of
the key reasons for the growing

popularity of decorative films.
For the Galerias Monterrey mall
in Monterrey, Mexico, bold color
and unique designs in film help

enliven a glass-enclosed
footbridge. Provided by Solar X,
a distributor in Monterrey, the

company says the colorful
product line gave mall

managers numerous design
options, adding that the color
stability can endure the harsh

sunlight of northern Mexico.

At right: In the WWF conference
area, Decorative Film Depot

used its Decotas White Matt
film on eight panels in the

atrium area. Likewise, more
than 55 panels were done with

a 2-inch clear border.

On Display
Continued from page 33
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Above: Decorative films can be
used in many application types,
including interior walls and
partitions. Decorative Film Depot
in Rockville, Md., installed
Decotas White Matt film on glass
conference room walls for the
World Wildlife Foundation
(WWF) in Washington, D.C.
Owner Laurence Streidel, applied
the WWF panda logo, which is 8
feet high and approximately 14
feet long. Installation time was
three hours. WF

JULY-AUGUST 2010 WINDOW FILM 35
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Bekaert Specialty Films (BSF)
announced its Solar Gard®

and Panorama® architectural
solar control window films pro-
duce a net reduction of green-
house gas (GHG) emissions. The
company says the films are the
first building improvement prod-
ucts made in the United States to
have had their carbon footprint
measured and reported. 

According to the announcement,
Solar Gard window films are carbon
negative in all 50 states and across
the globe. On average, they are car-
bon neutral within one year of
installation. Said to be “more effi-
cient than low-E coatings at reject-
ing solar heat,” the window films
are both carbon-effective and cost-
effective, helping to reduce a build-
ing’s carbon footprint more effec-
tively and for less money than new
windows. The company notes that:
• One square meter of a low-E wood

window has a carbon cost
of 253 kilograms; the car-
bon cost of Solar Gard win-
dow film is less than 1 kilo-
gram per square meter; 

• Solar Gard window film
saves 1001 times more
GHG emissions from enter-
ing the atmosphere than is
used and/or created dur-
ing its manufacture; and

• Solar Gard window film
installed between 2007
and 2008 saved 3.6 million
tons of CO2 from entering
the atmosphere, equiva-
lent to the carbon output
of 16,350 American fami-
lies (with four people).
In its announcement, the compa-

ny says a complete lifecycle analy-
sis is a required component of a
Climate Declaration, and for Solar
Gard and Panorama architectural
films it meant that the total carbon

impact of the films on the environ-
ment could be measured.

“We believe companies shouldn’t
claim to be green while hiding how
their products are made. They’re
simply greenwashing consumers if
they do. Consumers deserve to
know the real environmental impact
of the products they buy,” says
Christophe Fremont, BSF president.
“If a product claims to save energy
then it should be mandatory that
they publish the full impact the total
life cycle of the product has on the
environment, and consumers should
demand to see this information.”

BSF says it invested more than
$1 million measuring and certifying
its carbon footprint, updating its
environmental management sys-
tems and performing the lifecycle
analysis required for the Climate
Declaration. Two independent
organizations, Alta Nova LLC and
Five Winds International, reviewed
and audited the data before it was
registered with The International
EPD Consortium®.
❙❙➤ www.solargard.com

NEW PRODUCTS AND SERVICES
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3M Introduces New Crystalline 90 
Automotive Window Film

The latest
release from 3M’s
line of window films
is the Crystalline 90
automotive window
film. This company
says the film lets
through up to 90
percent of visible
light while blocking
up to 97 percent of
the sun’s harmful
infrared heat. 

The Crystalline
series of window film is comprised of layered optical films that have a thickness
smaller than a Post-it® note, according to the company. The film contains no
metal content, provides reduced reflectivity, protection from the sun’s UV rays,
and strong glass breakage performance. 
❙❙➤ www.windowfilmdistribution.com 

BSF Announces Carbon Footprint 
of Its Window Films
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Window Film 
Goes Decorative

Decorative films from Deco
Window Films in Wellington, Fla.,
can help a home go from simple
protection into designer style. The
company’s decorative films pro-
vide the protection and eco-friend-
ly coverage of a typical window
film, but with an added visual
design. The company described
the 8-mm thick vinyl film as a UV
window film because it absorbs 95
percent of UV rays. 

Designs available from Deco
Windows Films include etched
film, privacy film, stained glass
film, colored deco film, frosted
film and religious themes. The
company says the film is easy to
apply, adhesive-free and remov-
able or reusable.  
❙❙➤ www.decowindowfilms.com

New Additions From ASWF
Erickson International, the Las

Vegas based manufacturer of
American Standard Window Film
(ASWF) has introduced two new
dual reflective lines. Called Sky™,

the new series is available in
VLTs of 10, 20, 30 and 40 percent
with a maximum heat rejection of
80 percent. It is also available in
most widths, including 72 inches. 

Also new is Illusion™ which the
company says can transform clear
glass into a one–way mirror under
certain lighting conditions. 

In addition, the ASWF Design
Series is White Out™. This film is
designed to block the view through
existing clear glass by creating a
glossy white appearance to the
glazing surface. ❙❙➤ www.aswf.com WF
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Protecting Your Paint
The scratches, knicks, and scrapes that damage cars in transport seem to be

inevitable. Novacel has developed a product to challenge the damage. NOVA-
GUARD®9275 was designed to protect car bodies against external aggressions
such as acid rain, bird droppings and scratches during assembly, transport and
storage. The film, which comes in rolls of 200 meters, has widths ranging from
30 mm to 2.5 meters. The company says that the film will protect automobiles
for nine months worldwide and the film will not lift off during transport. 

The company also calls the product environmentally friendly. NOVA-
GUARD®9275 has a polyolefin-based film and a solvent-free adhesive and all
the packaging materials and cores that are used in connection with the film
can be recycled. 
❙❙➤ www.novacel.fr
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2010
July 23, 2010
SEMA Business 
Technology Symposium 
Sponsored by the Specialty Equipment
Market Association (SEMA)
Pasadena Convention Center
Pasadena, Calif.
Contact: www.sema.org/bts

November 2-5, 2010
SEMA Show
Sponsored by SEMA
Las Vegas Convention Center
Las Vegas
Contact: SEMA at www.semashow.com

November 8-11, 2010
NFRC Fall 2010 Membership Meeting 
Sponsored by the National
Fenestration 
Rating Counsel (NFRC) 
Hilton San Francisco Financial District
San Francisco
Contact: NFRC at 301/589-1776

November 19-28, 2010
Los Angeles Auto Show
Organized by the Los Angeles Auto
Show
Los Angeles Convention Center
Los Angeles
Contact: www.laautoshow.com

2011
January 10-23, 2011
North American International Auto
Show
Organized by the North American
International Auto Show
Cobo Center
Detroit
Contact: NAIAS at www.naias.com WF

INDUSTRY EVENTS

38 WINDOW FILM www.windowfilmmag.com

Sponsored by WINDOW FILM magazine. Check www.windowfilmmag.com
for updates and official dates and location or call 540-720-5584.

 

Start 
Preparing Now!
International Window Film 
Conference and Tint-Off™ 
to be held in Fall 2011
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ADVERTISING INDEX

� Check here to also subscribe

to the free WINDOW FILM monthly 

e-mail newsletter.

Subscriptions are free to all qualified recipients at U.S. addresses. Addresses outside the U.S.
please add $65 per year. By checking yes and signing this form, I also agree to allow

publisher to contact me via fax and/or telephone in the future.

I want to start/continue my FREE SUBSCRIPTION to WINDOW FILM: � YES � NO

Print your name: _____________________ Siginture: ______________________ Date:______

Company: _____________________________________ Title: _________________________

Address: _____________________________ City: ____________ State: ______ Zip: _______

Phone: ________________ Fax: _______________ Email: _____________________________

WI N D OW FI L M Subscript ion Form -  It ’s  FREE!

Send Us This Form!
Fax it to 630/482-3003

OR

Subscribe online at 
www.glass.com/subcenter.php

Please answer the following questions: 
PRIMARY WINDOW FILM BUSINESS: 
(check one only)

A � Dealer 
B � Distributor
C � Manufacturer 
D � Attachment/Component Manufacturer 
Z � Other (please specify)

_______________________________
JOB TITLE: (check one only)

A � President, Owner or other Corporate executive
B � Manager
C � Film Applicator/Installer
Z � Other (please specify)

_________________________________
TYPE OF WINDOW FILM YOU BUY OR SELL: 
(Check ALL that apply)

A � Architectural
B � Auto
C � Decorative
D � Paint Protection
E � Security
Z � Other (please specify)

_______________________________
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Page Company Phone Fax Web Address

6-7 Aegis Films 800/438-8468 678/333-0892 www.aegisfilms.com

Bekaert Specialty Films LLC 877/345-9478 858/571-3605 www.solargard.com

12-13 Commonwealth Laminating & Coating Inc. 888/321-5111 276/632-0173 www.suntekfilms.com

17 CPFilms 800/255-8627 314/674-1585 www.enerlogicfilm.com

3 Erickson International 800/835-9676 Not Available www.ericksoninternational.com

43 Global Window Films 866/664-5622 813/814-2080 www.globalwindowfilms.com 

44 Hanita Tek Window Films 800/660-5559 262/754-3776 www.hanitatek.com

C2 Johnson Window Films 800/448-8468 310/631-6628 www.johnsonwindowfilms.com

27 Nexfil USA 310/516-8986 310/538-1137 www.nexfilusa.com

19 OLFA North America Division 847/233-8718 847/233-8907 www.olfa.com

1 Performance Tools 866/448-6657 614/873-4899 www.44tools.com

9 Solamatrix Inc. 888/887-2022 727/327-7132 www.solamatrix.com

11 U.S. Film Crew 877/946-3693 412/798-0900 www.usfilmcrew.com

5 Wintech America Inc. 888/983-3356 562/215-4472 www.wintechusa.com

CW1, CW2,
20-21
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DISTRIBUTORS
Architectural Film

Bekaert Specialty Films LLC
4540 Viewridge Ave.
San Diego, CA 92123
877/273-4364; fax: 858/571-3605
www.bekaertfilms.com

FilmTack Pte Ltd
No.9, Kaki Bukit Road 2, #04-05
Singapore 417842
(65) 6746-3746; fax: (65) 6741-1950
info@filmtack.com
www.filmtack.com

HanitaTEK Window Films
800/660-5559
info@hanitatek.com
www.hanitatek.com

SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483 
sales@sagrproducts.com

Solar Control Films Inc. 
1499 N Post Oak Rd; 214 
Houston, TX 77055 
877/989-3456; fax: 713/681-3040 
info@solarcontrolfilmsinc.com
www.SolarControlFilmsInc.com

Sun-Gard Window Films
2630 Fairfield Avenue S.
St. Petersburg, FL  33712
888/887-2022
www.sun-gard.com

Automotive Film

FilmTack Pte Ltd
No.9, Kaki Bukit Road 2, #04-05
Singapore 417842
(65) 6746-3746; fax: (65) 6741-1950
info@filmtack.com
www.filmtack.com

HanitaTEK Window Films
800/660-5559
info@hanitatek.com
www.hanitatek.com

Huper Optik International Pte Ltd
12, Jalan Kilang Barat, #04-03
Singapore 159354
(65) 6276-4555; fax: (65) 6276-9917
www.huperoptik.com

SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483 
sales@sagrproducts.com

Solar Control Films Inc. 
877/989-3456 
info@solarcontrolfilmsinc.com
www.SolarControlFilmsInc.com

Starco Distributing
1441 N. Cayamaca St.
El Cajon, CA 92020
619/937-0367; 888/359-3456
fax: 619/937-0369

Sun-Gard Window Films
2630 Fairfield Avenue S.
St. Petersburg, FL  33712
888/887-2022
www.sun-gard.com

Residential Film

Johnson Window Films Inc.
20655 Annalee Ave.
Carson, CA 90746
310/631-6672; 800/448-8468
fax: 310/631-6628
info@johnsonwindowfilms.com
www.johnsonwindowfilms.com

Midwest Solar Control Films 
1220 N Price Rd; #B 
St. Louis, MO 63132 
866/973-3456 
www.SolarControlFilmsInc.com

Security Film

HanitaTEK Window Films
800/660-5559
info@hanitatek.com
www.hanitatek.com

Sun-Gard Window Films
2630 Fairfield Avenue S.
St. Petersburg, FL 33712
888/887-2022
www.sun-gard.com

FILM INSTALLATION SERVICES
U.S. Film Crew
P.O. Box 17235
Pittsburgh, PA 15235
877/946-3693; fax: 412/798-0900
glenn@usfilmcrew.com
www.usfilmcrew.com

MANUFACTURERS
Architectural Film

3M Renewable Energy Division
3M Center, Bldg. 235-2S-27
St. Paul, MN 55144
800/480-1704; fax: 651/636-0611
www.3m.com/windowfilm

Bekaert Specialty Films LLC
4540 Viewridge Avenue
San Diego, CA 92123
877/273-4364; fax: 858/571-3605
www.bekaertfilms.com

CPFilms Inc.
P.O. Box 5068, 
Martinsville, VA 24115
276/627-3000; 800/255-8627
fax: 276/627-3032
llumar@cpfilms.com
www.llumar.com 

Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
+972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Solamatrix, Inc.
2630 Fairfield Avenue S.
St. Petersburg, FL 33712
888/887-2015
sales@solamatrix.com
www.solamatrix.com

SunTek™/Commonwealth 
Laminating & Coating, Inc.
P.O. Box 4668
345 Beaver Creek Drive 
Martinsville, VA 24112
276/632-4991; fax: 276/632-0173
sales@windowfilm.net
www.suntekfilms.com

Automotive Film

3M Renewable Energy Division
3M Center, Bldg. 235-2S-27
St. Paul, MN 55144
800/480-1704; fax: 651/636-0611
www.3m.com/windowfilm

Erickson Intl./American 
Standard Window Film
3135 Marco St.
Las Vegas, NV 89115
800/835-9676; fax: 702/643-0509

Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Solamatrix, Inc.
2630 Fairfield Avenue S.
St. Petersburg, FL  33712
888/887-2015
sales@solamatrix.com
www.solamatrix.com

A DIRECTORY OF INDUSTRY SUPPLIERS
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Decorative Film

3M Renewable Energy Division
3M Center, Bldg. 235-2S-27
St. Paul, MN 55144
800/480-1704; fax: 651/636-0611
www.3m.com/windowfilm

Artscape Inc.
3487 N.W. Yeon Ave.
Portland, OR 97219
888/503-0354; fax: 503/419-2226
jwmatt@artscape-inc.com
www.energy-film.com

Madico Inc.
64 Industrial Pkwy.
Woburn, MA 01801
781/935-7850; 800/225-1926
fax: 781/935-6841
www.madico.com

Film Shades

Solar Screen Co. Inc.
53-11 105th Street
Corona, NY 11368
718/592-8222; fax: 718/271-0891

Security Film

3M Renewable Energy Division
3M Center, Bldg. 235-2S-27
St. Paul, MN 55144
800/480-1704; fax: 651/636-0611
www.3m.com/windowfilm

Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
safety@hanitacoatings.com
www.hanitacoatings.com

Solamatrix, Inc.
2630 Fairfield Avenue S.
St. Petersburg, FL  33712
888/887-2015
sales@solamatrix.com
www.solamatrix.com

SECURITY PRODUCTS
Attachment Systems

FilmFastener LLC featuring BondKap™
8206 Copeland Rd.
Odessa, FL 33556
813/926-8721; fax: 813/920-8662 
www.FilmFastener.com

TOOLS AND SUPPLIES
GlasWeld Systems Inc.
20578 Empire Boulevard
Bend, OR 97701
541/388-1156; fax: 541/388-1157
www.glasweld.com

Performance Tools Distributing
7640 Commerce Place
Plain City, OH 43064
866/448-6657 or 614/873-4800
Fax: 614/873-4899
daustin@44tools.com
www.44tools.com

Solar Gard Filmhandler Tools
4540 Viewridge Ave.
San Diego, CA 92123
800/336-3971; 858/614-1445
fax: 858/514-4231
customer.service@filmhandler.com
www.filmhandler.com

WEBSITES TO VISIT
Solamatrix, Inc.
888/887-2015
www.solamatrix.com

Training School

Windowtinting.com
800/580-7953 WF

For more information on 

how to reach more than

10,000 subscribers, please

send email to

jmulligan@glass.com, fax

540/720-5687, or call Janeen

Mulligan at 540/720-5584

Ext. 112 for a price quote.

Rates start at $119 per

column inch. Don't miss this

opportunity to get your

company noticed! 

New in 2010!
An electronic version 
of WINDOW FILM magazine 
delivered right to you via e-mail

• Receive Your Monthly 
Digital Edition Free of Charge

• Perfect for on-the-road reference 
• Ideal for international sub-

scribers 
• Bonus material: additional 

and extended stories 
• Searchable index

See the latest issue at:

www.windowfilmmag.com/digital
Order your free subscription at www.glass.com/subcenter.php, click on digital.
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Customer appreciation goes
a long way, but you don’t
need to tell David Wood

that. Wood’s company, David
Wood Window Tinting of Jupiter,
Fla., focuses on maintaining strong
and healthy relationships with cus-
tomers and that’s what makes him
stand out in the crowd.

“If someone has a problem you
do your best to satisfy it. If you do
that you build up a clientele over
the years and that’s where all my
good work comes from. Advertising
does not generate as many leads as
word of mouth and networking
does,” says Wood. “You work hard
and make sure you give the cus-
tomer a good product and you
make sure they are happy when you
are done.” 

Wood, who was referred to
WINDOW FILM magazine by CPFilms,
has been installing window film
since he was a teenager. 

“I got started as a kid in high
school in the late 70’s doing friends’
cars,” remembers Wood. “I guess
the first time I tinted a car it was my
own because I couldn’t afford to go
and have someone else tint it. I just
happened to have some skill at it.”

Since opening his own company
Wood says the most difficult part
has been finding dependable
employees, which is a common
issue among window film business-
es. Though his staff size fluctuates,
he is happy with what he has
accomplished in Florida. Wood has
had opportunities to work on
unique and interesting projects,
including the Jupiter lighthouse. 

Wood recalls, “I put clear impact
film on the lighthouse in Jupiter,
Fla. It wasn’t the easiest project to
do. It was 8-mil security film and it

was used both for the ultra-
violet protection and the
storm protection.”

His work has provided
Wood with the taste for big-
ger projects, too. “I did a
90,000- square-foot building
of glass in Fort Lauderdale,
which sort of led me to real-
ize there is a lot of money in
those [types of jobs],” says Wood.
He says he would love the opportu-
nity to do big-ticket projects like
skyscrapers in New York City, but
in the meantime he’s happy to see
his company grow in Florida. 

“I’d like to see it grow in the com-
mercial industry and also in the
decorative industry. I’m interested
in projects where you do signs and
designs and windows in corporate
offices,” he says.

In terms of the industry, Wood
hopes to see things continue to
improve. “The industry needs to
police itself a little better. We get a

lot of people out there saying
things that aren’t exactly truthful,”
says Wood.

When Wood is not working he
enjoys concerts, playing golf,
surfing and cheering on his
favorite teams, the Miami
Dolphins and Florida Gators, at
sporting events. WF

Wood’s Customer Appreciation Resonates 

INSTALLER PROFILES
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Do you know someone who is a
star among window film tinters? Then
we want to hear from you with your
nominations for “Film Stars.” E-mail
your nominations to Ellen Rogers at
erogers@glass.com.

David Wood has worked on a range
of film installations, including the
lighthouse in Jupiter, Fla. (left).
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Finally—A Tint Tool that
Trims Wasted Time

Your time and materials are valuable—maximize both with InfoZone™, Hanita Coatings’ new 

iPhone App. InfoZone calculates how much film you need in each width for your entire job, 

trimming time and increasing accuracy from the old paper and calculator method. You can 

even email the results to your shop to get a start on the project. Plus the glass breakage 

warranty info is right on your iPhone or iPod touch.

Trim your budget and your time spent. Get InfoZone. It’s Free.

Learn more at www.hanitatek.com/app.

And our film is pretty great too.

800.660.5559          www.hanitatek.com          facebook.com/hanitatek

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2010 WINDOW FILM Magazine. All rights reserved. No repro-
duction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.hanitatek.com/app
http://www.hanitatek.com
www.facebook.com/hanitatek

	Cover

	Contents

	Dear Reader

	Ask the Expert

	Open 24/7

	Newsworthy

	Bumps in the Road

	Preserving the Past

	On Display

	Noteworthy

	On the Horizon

	Advertising Index

	Suppliers' Guide

	Classifieds
  
	Film Stars


