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Heavy Duty 2-Ply Construction

TM

UNIVERSAL BLACK NON-REFLECTIVE FILMS

www.johnsonwindowfilms.com

Call today to find out more about our non-conductive, easy shrinking Renegade (800) 448-8468 or (310) 631-6672
Proud Supporter of the 2011 International Window Film Tint-Off and Conference™
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Attracting customers
is easy when

3M is a trademark of 3M. © 2011, 3M. All rights reserved.

3know
out of 4 households
and trust your brand.
No other brand of window film enjoys higher consumer awareness
than 3M. It’s one more reason to partner with the technology leader.

Call 1-866-499-8857 to learn how to grow your business with 3M.

Residential

Automotive

Commercial

www.3M.com/windowfilmdealer

Proud Supporter of the 2011 International Window Film Tint-Off and Conference™
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TOP-OF-LINE PERFORMANCE & PROFITABILITY...
just to name a few.

Contact your LLumar Sales Representative
by May 31st for a Special Offer** or
call 800-255-8627 to place your order!

SUPERIOR PERFORMANCE. ZERO INTERFERENCE.
LLUMAR® CTX™ SERIES WITH CERAMATRIX™ ADVANCED TECHNOLOGY
*Certain restrictions and limitations may apply. See an authorized representative for details. **OFFER VALID WHILE SUPPLIES LAST. Solutia reserves the right, in
its sole and absolute discretion, to modify or terminate this promotion at any time without notice. ©2011 Solutia Inc., St. Louis, Missouri, USA. All rights reserved.
LLumar®, LLumar Logo®, CTX™ and Ceramatrix™ are trademarks of Solutia Inc. As used herein, ® denotes registered trademark status in the U.S. only.
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The most comprehensive and value
added window film partnership
program available to date offers
our dedicated partners vast
architectural opportunities.
Want to bring your business
to the next level?
The Panorama Program offers:
U Exclusive
U Industry

films

leading warranty

U Comprehensive

Energy Toolbox and
proprietary energy analysis software

U Certified

education and training program

Call us today to see how a
winning partnership can be the
key to building your business.
Dealerships available.
Call 877-345-9478.

U Wide

range of comprehensive marketing
and technical support tools

U Comprehensive

“back office” via the

Dealer’s Corner
U Access

to specialized energy programs

U Dedicated
U Access

architectural sales support

to exclusive Dealer Council

U Industry

leading, easy to use co-op

program
U Lead

generation program
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Bekaert Specialty Films, LLC
4540 Viewridge Avenue
San Diego, CA 92123
Tel: 877-345-9478
E-mail: info@solargard.com

www.solargard.com
Available in North America only

Proud Supporter of the 2011 International Window Film Tint-Off and Conference™
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KAtie Hodge

Tag, You’re It!

A

s a little kid the term “tag” simply meant that ever-entertaining game of chase. Some of my
favorite childhood memories are of
the hours spent in the late summer
afternoons playing tag in my backyard with the neighborhood kids. Of
course, we were interested in
other games too and the game
of tag eventually evolved into
something different from just
“tagging” someone. When I was
introduced to “freeze tag” I
thought that the game’s inventors must be pure genius. I
couldn’t believe that we hadn’t been
playing this form of tag all along.
Since those summer days of endless
play the term “tag” has taken on all
new meanings. I find myself playing
“telephone tag” frequently when trying to get in touch with all of these
vendors for my upcoming nuptials
and now due to the invention of
Facebook the term, “tag me” takes on
a whole new meaning. Facebook
adopted the
phrase “tag”
in relation to
linking photos of people to their
personal
profile. So
if some fascinating
and equally charming magazine editor takes

6

your picture at a show she can now
tag the photo on Facebook to link it
back to your profile and ultimately
you.
However, now we are taking “tags”
one step further. Throughout this
publication and our sister publications you will see these little
square bar codes called MS
tags. These tags, when combined with a smartphone, provide instant access to select
online content. This allows
you to do a number of unique
things, including accessing
FILM’d videos that pertain to print
articles and learning just a bit more
about a story in print. Also, it allows
you to access web addresses directly
from the magazine. For example, say
you want more information on the
upcoming 2011 International Window
Film Tint-Off and Conference™. Just
use your phone to take a photo of the
MS tag on page 16 and you will be
immediately transferred to the website that will have all the information
you need, including registration,
right at your fingertips.
The question is, “how does it
work?” In order to utilize the MS tags,
visit http://gettag.mobi on your
smartphone to download the appropriate tag reader (free of charge). You
can also search for “tag reader” in the
app store and download it at no cost.
Then simply open the app, point your
smart phone at any MS tag and you
will immediately be taken to the
enhanced online content.
Try it out with this issue of WINDOW
FILM magazine and let
us
know what you
Scan the tag at left to view the
think
by e-mailing me
latest edition of the FILM’d
(khodge@glass.com).
In
newscast. Get the free mobile tag
other
words,
“Tag,
reader at http://gettag.mobi.
WF
you’re it.”
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P RECISION P ERFORMANCE

Best made cutting tools in the world. ®

OLFA knows precision is the key to performance.
That’s why we introduced and perfected the world’s first snap-off blade in 1956,
providing a solution for jobs that require a consistent sharp edge for speed and accuracy.
The cutting edge of an OLFA® snap-off blade is renewable up to 13 times
compared to only once with a conventional blade. And, our blades’ durability,
first-rate craftsmanship, unparalleled sharpness and superior edge-retention
ensure precision performance — time and again.
A popular choice among professionals is our SVR-2 Stainless Steel Snap -Off
Utility Knife and Blade. Perfect for use in moist environments, its slim design,
automatic slide lock and built-in pocket clip/ blade snapper makes this a
favorite tool for window tinters.

We like to say it’s the best blade made for the shade.

www.olfa.com
For more info or to purchase:

(877) 434-8665 Toll Free
admin@gditools.com

(800) 448-8468 Toll Free
info@johnsonwindowfilms.com

Stainless Steel Snap-Off
Utility Knife and Blade

SVR-2
-

(866) 448-6657 Toll Free
www.44tools.com

(877) 273-4364 Toll Free
info@solargard.com

© 2009 World Kitchen, LLC
OLFA is a registered trademark of OLFA Corporation, Japan, under license for use by World Kitchen, LLC.
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Email: Choi@Nexfil.com Tel: 310.516.8986 www.NexfilUSA.com
14462 South Avalon Boulevard

Gardena, CA

90248

USA

Professional Window Film Manufacturer
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Donna WellS

Season Beginnings

S

pring has arrived! Translation:
“The season has begun!” in
the window film industry.
Many companies are contemplating hiring new employees, looking
over their advertising and trying
to decide what is the best
approach for a prosperous 2011.
Have you considered shopping
your competition?
If you have been in the industry
for any given amount of time, you
might have fallen into a rut.
Maybe your advertising campaign
hasn’t changed in years. Your
approach to growing your business has become stagnant and
you are well, just treading water.
However, your competition seems
to be growing, thriving and
becoming a powerhouse in our
industry. So, what are they doing
that you are not? Here are a few
suggestions for shopping your
competition. After all, if you want
to become a powerhouse in the
industry, don’t you need to perfect all of the tricks of the trade?
Shop the Competition: I have
done this my entire career in the
industry. Call around and find out
what they are offering. Are they
offering a monthly special? What
types of film do they use? Are
they offering tiered pricing for different films? One of the things we
used to offer was a rainy day special. If it was raining you could
receive a significant discount on
your automotive window film. It
was a terrific way to keep the

Got a question for Donna?

Please e-mail it to us at
khodge@glass.com. Individual names
and company names will be withheld
upon request.
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shop busy even on a rainy day.
Most shops tend to change their
strategy from season to season.
You need to know exactly what
everyone is offering and think
about what would best fit your
business model.
Check Out the Competition on
the Internet: Most companies
today have a website. If they
don’t, that’s interesting competitive information as well. You can
learn a lot about your competition just by surfing the web.
Besides learning about its films
and years in business, some companies have a price list online.
Perhaps they will mention partnerships they have with other
businesses in the area. If a company is active in the community,
they will list their membership
with BBB, ASID or various other
organizations. You can research
your competition through these
organizations. For instance, you
can discover if someone has filed
a complaint against your competition with the Better Business
Bureau or if they have won an
award. Companies that have been
around for awhile might have articles or news clips circulating on
the World Wide Web; read them
and learn.
Is Your Competition Involved
with Social Media?: Most of us
have heard someone brag about
how they do not advertise. They
get all of their clients via word-ofmouth, right? Well, that is exactly
what social media is. It is word-ofmouth. You can tweet, post or blog
about the positives and the negatives of working with anyone these
days. More importantly, you can
find out what is being said about

any company, positive or negative
through Twitter, Google or
Facebook, just to name a few. If
you have a Facebook Fan Page,
clients can post any experience
they have had with your company.
You can set up programs such as
Google Alerts and you will be notified every time your competition is
mentioned online. Its a great way
to find out what the competition is
doing during the day without
spending hours doing research.
Talk to the Competition’s
Clients: We have all lost jobs to
our competitors. How can we use
that experience to better our
company? Call them and ask them
why they chose “the other company, instead of you.” Most of the
time the client will say price. At
that moment ask them if they are
satisfied with the work done. Did
the competition show up on time?
Were they courteous? Did they do
what they said they would do?
Most importantly, would you use
their services again or would you
try someone else next time? All of
these questions can be answered
within a couple of minutes and it
will only help strengthen your
company in the future. Many
times, price may close the customer, but, it will not secure a
client for life.
I hope 2011 brings you all much
wealth and happiness. Don’t forget
to send in your questions. Happy
WF
selling!
Donna Wells has worked in the window
film industry since the 1980s and is
currently sole proprietor of Image
Imagination in Huntington Beach, Calif. Ms.
Wells’ opinions are solely her own and not
necessarily those of this magazine.

www.windowfilmmag.com
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By Manny HondroulIs

Q&A

I

periodically receive emails from
window film dealers who read
my column asking me computerrelated questions. I thought I’d
share those questions and my
responses as some of you may
have the same concerns.
Q: Do you prefer organic
search engine optimization or
pay per click (PPC)?
A: My quick and easy response is
“why pay for something when you
can get it for free?” PPC is a way of
buying placement onto the first
page of a search engine like Google.
Though not without merit, PPC listings are usually found at the top,
bottom and right hand side of the
results page, not in the page’s body
where the human eye is immediately drawn. So that means the aver-

“Laptops are portable
machines that are
stuffed into your
briefcase and lugged
across town. You need
a machine that can
take the associated
physical abuse.”

12
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age web surfer may never notice
your PPC ad even if it’s on the first
page of Google. I know I certainly
don’t. My eyes are always drawn to
the page’s body and as a consequence I never click on a paid sponsor link. Search engines rank organic results based on the relevancy of
a website to the search term
entered. A paid advertisement is
buying space on the page based on
advertiser’s desire to get listed
using certain keywords, even if
his/her website isn’t completely relevant to the search term. PPC can
also get expensive as you are bidding for space against your competitors. You are charged for every
click that occurs so the potential
exists for an internet menace to just
click on your link all day long and
run up your bill.
Q: What kind of laptop
should I purchase?
A: It seems that more and
more people are opting to purchase Macs based on Apple’s ability to simplify and enhance the
computer experience. My office
uses Windows machines and, as a
consequence, I have more experience with them. We used to be a
Dell house but for multiple reasons
switched to Lenovo ThinkPads
because of their track record of
durability. Laptops are portable
machines that are stuffed into your
briefcase and lugged across town.
You need a machine that can take
the associated physical abuse.
Q: What kind of smart phone
should I purchase?
A: This is an easy one for me to
answer. Without a doubt—the
iPhone. It’s an incredible mobile
machine; it’s easy to use and the
touch screen never fails. You can

update the phone yourself through
iTunes without having to go to the
mobile phone store and wait in line
for the most recent software update.
And it’s now available on the
Verizon network. I encourage you to
wait for the next generation iPhone
to be released, which as now is
rumored to be late in the year. It will
run on AT&T and Verizon’s 4G network and be faster than the current
generation iPhone 4 which operates
on the 3G network.
Q: What kind of digital camera
should I purchase?
A: A good digital camera will pay
for itself after only a few uses.
Useful for estimating purposes and
taking pictures for your online
photo gallery, the process of buying a camera can be overwhelming.
My advice is to purchase one with
at least 10 megapixels that is easy
for you to use.
Q: How do I present a
PowerPoint presentation on a
sales call?
A: You will need a laptop, an LCD
projector (unless the prospect/customer already has one), and a relevant PowerPoint presentation.
Most readers already have a laptop
but may not already have a LCD
projector. Rather than lug around a
traditional five pound projector,
consider the MP 180 pocket projector from 3M that can project your
laptop’s screen on the wall for less
than five hundred dollars. In fact,
with the MP 180, you don’t even
WF
need the laptop.
Manny Hondroulis is marketing manager
for Energy Performance Distribution in
Baltimore. Mr. Hondroulis’ opinions are
solely his own and not necessarily those
of this magazine.
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THE LATEST INDUSTRY NEWS

EVENT NEWS

Tint-Off ’11 Opens to Record Numbers

R

egistration opened in early
April for the International
Window Film Tint-Off and
Conference™, which will be held
September 15-17 at the Memphis
Cook Convention Center in
Memphis, Tenn.
“First week contestant registration numbers are at an all-time
high and competitor registration
is quickly filling up,” says event
director Holly Biller. Contestant
registration closes August 19 and
no on-site registration is available. The early-bird deadline for
attendee pre-registration is May
31, and pre-registration runs
through September 2.
Co-sponsored by the International
Window Film Association (IWFA) and
WINDOW FILM magazine, the event will
provide two-days of educational sessions, quality networking events and
a chance to showcase some of the
best automotive tinters in the business. IWFA members do receive a
discount when registering.
“We are so pleased to be able to
work with the IWFA to bring this
event to the window film industry
once again,” says Holly Biller. “I
have already received a record –
high number of Tint-Off contestant
registrations in the first week so I
know the technicians are as excited as I am and we’re really looking
forward to being in Memphis!”
Previous winners have been
weighing in on the competition’s
importance and what new comScan the tag below to register as a
contestant or attendee
for the Tint-Off and
Conference. Get the
free mobile tag reader
at http://gettag.mobi.

16
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(From left to right) George Reyna, Les Helton and Chris Brooks; Two of the big winners at
the 2008 event urge 2011 contestants to make sure they are prepared mentally and
materially for the competition.

petitors should prepare for.
“The thing that I like the most
about competitions is that you
learn from the other installers,”
says Les Helton of Performance
Window Tinting in Carrollton, Ga.,
and the 2008 Tint-Off winner.
“When you work with the same
guys all the time you really don’t
learn new things because you are
all doing the same thing all the
time. When you go to that competition you can open your mind up to
new ideas, tools and techniques.”
The Tint-Off grows every year,
but competition veterans have
first-hand experience with what
installers should or shouldn’t do
on event days.
“Do 200 percent that day
because those three judges are like
your worst customer,” advises
2008 second-place winner Chris
Brooks of Kauff’s Kustom Tint &
Graphics in Palm Beach Gardens,

Fla. “That’s what you are supposed
to do everyday anyway. Every job
is supposed to look great before it
leaves your shop.”
“Don’t forget any tools,” adds
Helton. “I’ll write a list out several
weeks in advance and every car
that I work on for the two weeks
prior I will remember what tool I
needed for that specific car. You
have to be prepared for anything.”
At this year’s event, the first
place winner will be awarded
$10,000. Second place will win
$3,000 and third place will merit a
$1,000 prize. In addition to cash
prizes, the first place winner will be
awarded a trophy and a Winning
Champion’s leather jacket.
Stay tuned to WINDOW FILM magazine and windowfilmmag.com
for more information as the
September 15-17 dates approach.
continued on page 18
www.windowfilmmag.com
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CONTINUED

COMPANY NEWS

Sunset Glass Tinting
Named National Dealer of
the Year by 3M

(From left to right) Doug Huntley and Alison Schell of 3M, Eddy Russel of Sunset Glass
Tinting and Peter Eisenberg of 3M pose for a photo after the announcement of 3M’s
National Dealer of the Year.

Advanced Window Solutions Named
National Dealer of the Year by Solutia

Advanced Window Solutions
of Cortlandt Manor, New York
was named “National Dealer of
the Year” by St. Louis-based window film manufacturer Solutia,
Inc. The company was chosen
from more than 350 dealers
across the country that are
members of Solutia’s Vista dealer program.
Also receiving awards were
Custom Sun Control of Marietta,
Ga. who won the Southeast
Region Dealer of the Year award,
Suntrol of Bedford Heights, Ohio
which took home the Midwest
Region Dealer of the Year award, Marc Vitaliani (left), co-owner of Advanced
Spokane Sunscreen of Spokane, Window Solutions, accepted the award for
Wash. who won the Western National Dealer of the Year from Solutia’s
Region Dealer of the Year award, performance films division president, Mike
and Sunbusters Window Tinting Donnelly (right).
of Austin, Texas who took home
its second consecutive Texas Region Dealer of the Year award.
“I was shocked, but extremely honored to be named Solutia’s National Vista
Dealer of the year for 2010,” said Marc Vitaliani, co-owner of Advanced
Window Solutions. “Both I, and my business partner, Ross Jurman continuously strive to better ourselves and make our company the best it could be. We
are fortunate to be part of such a progressive and innovative thinking manufacturer in Solutia.”
18
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Sunset Glass Tinting of Houston,
Texas was named National Dealer of
the Year by 3M in February. Other
dealers were also recognized by 3M
as Dealer of the Year for their region
of the country including Brower
Tinting & Graphics of Seattle, Wash.
(Northwest), Metro Solar of New
York, N.Y. (Northeast), Solar Tint of
Cincinnati, Ohio (Midwest), Carolina
Solar Security of Raleigh, N.C.
(Southeast), Climate Insulating
Products of San Francisco, Calif.
(Southwest), The Tint and Trim
Factory of Albuquerque, N.M. (Rocky
Mountain), Shades of Texas of
Austin, Texas (Southern), ATD Solar
& Security of Frederick, Md. and
Solar Eclipse of Washington, D.C.
(Mid Atlantic). New Dealers of the
Year were also recognized and
included American Window Tinting
of Fayetteville, Ark. and Sun
Solutions in Williamston, S.C.
“We are extremely proud of our
network of hardworking independent
window film dealers, and look forward each year to celebrating their
successes, exploring new product
developments and sharing best practices in the commercial, residential
and automotive sectors,” said Peter
Eisenberg, U.S. business leader with
3M’s Renewable Energy Division.

ASSOCIATION NEWS

IWFA Announces
Creation of Members
Action Committee
The International Window Film
Association (IWFA) has announced
the creation of the new Members
Action Committee (MAC). The
committee’s purpose will be to
develop programs to assist current
dealer and distributor members as
continued on page 22
www.windowfilmmag.com
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EXTEND
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strategy-driven

REPUTATION

collaboration

IT’S YOUR REPUTATION and
OUR RESPONSIBILITY

We know your reputation has been
built on many years of hard work and
sacrifice. We take that responsibility
and make it our number one priority.
Grow your business, uphold your
reputation with window film
installation that meets the quality,
efficiency, and excellence you
expect.

efficient

REACH

That’s USFC.
That’s extending your reputation through collaboration.

Pittsburgh, PA

|

San Antonio, TX

|

Washington D.C.,

|

Your Project, USA
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CXP

CarbonXP™, the latest breakthrough
technology in automotive window films

INNOVATIVE
Manufactured with the latest in non-metal,
nano-hybrid, Carbon technology

PERFORMANCE
Superior heat, infrared, and UV rejection

PROFITS
Enhanced performance creates an up-sell
opportunity for high-end applications

For more information, call today or visit

www.suntekfilms.com
888.321.5111 (VA/Factory Direct)
877.278.6835 (AZ/CA)
877.678.6835 (FL)
866.843.3456 (TX)
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276.632.4991 (International)
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Glass TEXpo™ 2012
April 12-13, 2012
El Tropicano Holiday Inn Riverwalk
San Antonio, TX

Plan
Now!
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Co-sponsored by WINDOW FILM,
USGlass and DWM magazines.
For more information visit
www.usglassmag.com/texpo or call 540/720-5584

well as attract new members to the
association.
While the committee is being
organized, Jack Mundy has volunteered as a temporary chair of the
committee. The committee chair
will be an advisory member of the
board of directors.
“The mission of the Member’s
Action Committee is to develop,
deliver and manage programs,
activities and incentives both to
benefit existing dealer and distributor members, while attracting new
members and to provide input and
participants to other IWFA functional committees,” says Mundy.
“The Member’s Action Committee
is in its infancy stages, and the first
major project was to act on behalf
of the IWFA to co-sponsor the IWFE
with WINDOW FILM magazine. This is
a major undertaking, and it is the
committee’s goal to work in conjunction with other interested parties to put on educational sessions
for the dealer market segment, and
to showcase the IWFA as an organization that is vital to the future of
our industry.”
The committee is open to any
dealers or distributors that are currently members of the IWFA.
“Upcoming activities will be oriented around programs
CLUs and incenAvailabdealer memtives to keep existing
le
bers, and to significantly increase
membership at the dealer level,”
adds Mundy. “The MAC will also
have representation on other IWFA
functional committees, and this will
ensure that the dealer/distributor
voices and input will be available
within the IWFA, and this will be a
win/win situation for our trade association. The current members of the
MAC are mainly from the dealer category, and they are very enthusiastic and interested in activities and
programs that will help to sustain
and grow membership, particularly
WF
at the dealer level. “
www.windowfilmmag.com
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NEW PRODUCTS AND SERVICES

A New Place
for a New Tool
Performance Tools, based out of
Plain City, Ohio has
released a new
“shank”

tucking
tool with an offset installation tip for
reaching behind gaskets
while keeping your hands out of the
way. The 7-inch tool is made of
lightweight, but durable plastic and
will fit nicely into Performance
Tools’ 13-pocket apron. With a
quick release snap buckle system,
the ED-5706 13 pocket apron has
room for a variety of tools.
❙❙➤ www.44tools.com

Removal Assistant
The ATR Adhesive Solution for
window film removal is a patentpending solution that allows tinters to avoid aggressive cleaning
and the possibility of scratching.
The product includes no alcohol
or ammonia and one bottle of the

Silver Lining

SunTek® Window Films has released Silver Exterior 20 (SXT 20), a new film
in its architectural line.According to the company, the silver film was designed
to help buildings obtain higher levels of energy efficiency and minimize heat
with 82 percent blockage.The film is scratch-resistant and features a pressuresensitive adhesive.
❙❙➤ www.suntekfilms.com
solution can service an average of
36 cars. The company says that
using the solution to aid in the
removal of film can reduce the
time needed to do a removal by up
to 50 percent.
❙❙➤ www.windowtintremover.com

Revisiting Retrofitting
Solar Gard® window film has
released a new architectural film
for retrofitting existing windows.

According to the company, the
Silver AG 50 low-E window film
reflects 63 percent of interior heat
back into a room and reflects
solar energy on the exterior, making it valuable in multiple seasons. The film also still allows for
natural light to enter the room
while still providing nearly twothirds more UV protection than
low-E windows.
WF
❙❙➤ www.solargard.com

Solar Gard says its new Silver AG 50 low-E window film reflects 63 percent of
interior heat back into a room.
May-June 2011
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A Lesson
in Light
Members of the Window Film Industry
Share the Science Behind Window Film
by Katie Hodge
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his is the first in a series of articles that explains the basics of
why window film works the way
it does and how it saves energy
and protects interiors.

T

How does window film keep heat
out? How does it protect against
fading and unwanted glare? How
does window film control light? The
industry works to sell the product
every day, but does everyone really
know how and why it works?

Back to Basics
Let’s start with a discussion of
light, energy, heat, reflection, transmission and absorption. Within the
electromagnetic spectrum is a spectrum of energy in the form of waves.
Different wavelengths exist and
three of them play a major part in
our discussion. Right in the middle
of the spectrum is visible light and it
sits in the range of 400 to 700 billionths of a meter (nanometers).
The energy in each wave is proportional its wavelength (which is the
distance between any two corresponding points on successive
waves) so if it is a shorter wavelength than it will have a higher
amount of energy; a longer wavelength a lower amount of energy.
Ultraviolet light (UV) is a part of the
electromagnetic spectrum that has
a frequency greater than visible
light and only accounts for about 3
percent of solar energy. It’s also the
most dangerous portion and can
damage parts of the eye even
though it is not visible to the human
eye. Infrared light, which has a frequency less than visible light,
makes up about 53 percent of solar
energy and is also not visible to the
human eye.
These components of solar energy—ultraviolet light, visible light
and infrared light—react in three
May-June 2011

Contents

Search

+

–

Archives

I<
E-Mail

<

>

>I

Subscribe

“Being able to explain what each
performance value is or how it is determined
really goes a long way in the consumer’s eyes
in terms of professionalism.”
—Jon Mitchell, Solar Gard
ways when they hit a surface. They
are either reflected off of the surface, transmitted through the surface or absorbed into the surface.
“[Light can] be transmitted
through like a piece of glass,
absorbed into it like a black car on a
hot day or it can be reflected like a
mirror,” says Ron Jones, architectural programs manager for Sarasota,
Fla.-based Madico.
“Light can complete a combination of these actions, but they
always have to equal 100 percent,”
says Jones. “The mirror will reflect
almost 100 percent. The black car
will absorb nearly 100 percent and
the glass will transmit almost 100
percent.”

Enter Window Film
Taking all of that science into
consideration
window
film
attempts to regulate the amount of
energy that is absorbed or transmitted in order to reduce energy
consumption, fading and glare.
“Obviously, the goal is to reduce
transmission so that leaves window film the opportunity to either
absorb solar energy or reflect it,”
says Jon Mitchell, technical services representative for Solar Gard in
San Diego.
“The more window film can
reflect, the more energy-efficient it
is,” adds Jones.
Most films are built with ultraviolet inhibitors in them to protect
against UV light.
“[Window films] have to have
UV inhibitors built into them
continued on page 30

Defining Light

• Visible light- The part of the
electromagnetic spectrum that
humans perceive. The infrared
and ultraviolet bands precede and
follow visible light.
• Ultraviolet
light
(UV)Relating to electromagnetic radiation having frequencies higher
than those of visible light but
lower than those of x-rays,
approximately 1015-1016 hertz.
Some animals, such as bees, are
capable of seeing ultraviolet radiation invisible to the human eye.
• Infrared light- Relating to the
invisible part of the electromagnetic spectrum with wavelengths
longer than those of visible red
light but shorter than those of
microwaves.
• Absorption- The taking up and
storing of energy, such as radiation, light, or sound, without it
being reflected or transmitted.
During absorption, the energy
may change from one form into
another. When radiation strikes
the electrons in an atom, the
electrons move to a higher orbit
or state of excitement by absorption of the radiation’s energy.
• Transmission- To cause (light,
heat, sound, etc.) to pass through
air or some other medium.
• Reflection- The change in direction of a wave, such as a light or
sound wave, away from a boundary the wave encounters.
Reflected waves remain in their
original medium rather than
entering the medium they
encounter.
WindoW FilM
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®

Window Film

Directed’s one-year Guaranteed Protection Plan* is the most generous in the industry. GPP refunds your comprehensive insurance
deductible up to $2,500 if your car is stolen with a VIPER alarm installed – or up to $5,000 for any Directed alarm with VIPER Window tint,
regardless if your vehicle is recovered or not!
*See www.VIPER.com for details

America's Largest Aftermarket
Auto Security Company
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Made in the U.S.A.

VIPER® means fierce protection, both for your customers and your business. VIPER ®
Window Film is non-metalic, so it doesn’t interfere with radio frequency (RF) signals.
It’s Made in America, with a Lifetime Warranty, $5,000 Guaranteed Protection Plan
(GPP) – and world-class training by our industry-leading tech support team: The
Snake Pit™. Ask your Directed Sales Manager how VIPER® Window Film can boost your
bottom line – and take a bite out of your competition.

®

VIPER Shade Film
Viper Shade Film: Provides value and performance while
significantly reducing temperatures in the vehicle. Viper
Shade Film features a rich charcoal tint and is offered in
a variety of shades to enhance the look of your vehicle.

Offered in 100’ lengths in a variety of widths to
cover window sizes: 20”, 24”, 36” and 40” and
percentage options of 5%, 20%, 38%, and 50%

VIPER Ultra™ Film
®

Offers comfort and elegance in a variety of shades
Significantly reduces the temperatures in the vehicle
by blocking over 66% of the sun’s heat.
Offered in 100’ lengths in a variety of widths to
cover window sizes: 20”, 24”, 36” and 40” and
percentage options of 4%, 17%, 34%, and 54%

®

VIPER Security Film
Viper has been deterring theft for 30 years and VIPER
Security Film helps deter would-be thieves from
breaking your window. Increase the value of our standard
Guaranteed Protection Plan by combining our security
film with a VIPER Vehicle Security System.
Offered in 100’ lengths in a variety of widths to
cover window sizes: 20”, 24”, 36” and 40” and
percentage options of 4%, 17%, 34%, and 54%
®

VIPER Ceramic Film
VIPER Ceramic Film offers the ultimate in heat rejection,
blocking more than 80% of the infrared heat, protecting
you, your passengers, and the interior in your car.
For information on becoming a Viper Window Film dealer, please visit
www.directeddealers.com and click on “Not a Directed Dealer?
Become One Now! or call (800) 876-0800

Offered in 100’ lengths in a variety of widths to
cover window sizes: 20” and 40” and percentage
options of 20%,30%, 50%, and 70%

®

Window Film
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A Lesson
continued from page 27

because the polyester base that
the film is made out of is
destroyed by ultraviolet light,”
says Jones. “That is why nearly all
window films block nearly 100% of
the ultraviolet light because they
are protecting themselves. The
extra benefit is that [film protects
against] the ultraviolet light is the
most damaging portion of the
solar energy spectrum to fade,
skin, eyes, etc.”
To understand film as a product
you have to understand its origins.
Dyed polyester hasn’t always been
the material used to make film. It’s
compositions and materials have
changed dramatically over the
years.
“The original window films were
just vapor deposition aluminum or
silver films. People think its all
dyed polyester, but that actually
came after the silver films because
the silver was too shiny,” recalls
Jones. “The silver was very efficient at blocking a lot of solar energy and they realized the more they
put on there, the darker it got, the
more efficient it was. It blocked
more heat because it was reflecting
a lot of the visible light spectrum.”
Understanding the importance
of the original silver films and the
benefits to that type of a film can

“Consumers are looking at specifications more
closely and they are more widely available
especially with retrofit windows.”
—Jon Mitchell, Solar Gard
help installers and dealers better
understand newer products liked
dyed films.
“The original silver 20 ends up
looking like a mirror, but it’s very
effective because it reflects energy
away from the window,” says
Mitchell. “Any energy that is reflected doesn’t need to be absorbed. It’s
important because the energy that
is absorbed has to be released since
objects want to become equal temperatures with their surroundings.
So a portion of that absorbed energy gets released inward and contributes to heat gain.”

Light and Bright
Times have changed since the
days of all silver films and now the
emphasis seems to be on letting as
much natural light into the desired
space. The architectural community refers to this as natural daylighting. The window film industry has
faced some misconceptions about
its ability to allow natural light in
(see article on page 34 for more on
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misconceptions about window film).
“The new direction of things is
light and bright. Everybody seems
to want lighter and lighter film,”
says Jones. “They want you to not
affect the visible light as much, but
still block as much of the infrared
as you can.”
Being able to allow natural light
in, but also keeping the heat out
becomes vital to creating comfortable and energy-efficient buildings.
“People only see visible light,
but the other two portions are
also contributing to heat gain,”
says Mitchell. “So when an architect or a specifier is looking for a
product that doesn’t transmit heat
but does transmit visible light
they would be looking at a ratio
between a solar heat gain coefficient (which encompasses all of
the heat coming in—ultraviolet,
visible and infrared) compared to
just how much visible light people
see. In the industry it’s called the
light-to-solar-gain-ratio. It’s pretty
simple to understand. A ratio of

UV

10-8

X-Rays

10-10

Gamma Rays

10-12 10-14

10-16

Visible Spectrum

In the middle of the electromagnetic spectrum is visible light, ultraviolet light and infrared light, which can all be
managed by window film, depending on the type and strength of the film.
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Photo: International Window Film Association

Window
without
window film

Window
with
window
film

Windows equipped with window film block UV light, more heat and, depending on the film, certain levels of visible light.
one means that you are transmitting equal amounts of heat and
light. The higher over one you go
the more light you are transmitting compared to solar heat. And
that is what we call spectrally
selective.”
There are misconceptions when
it comes to the capabilities of window film and what is noticeable to
the human eye though.
“Typically there really is an overabundance of light. On a shiny
bright day you are going to want to
knock off about 65 percent of visible light. It’s so much better for the
human eyes,” explains Jones.
“When your eye gets over-exposed
it is relaxed and then outside your
eye gets bombarded with light your
brain wants to shut it down. It’s too
much information.”
“The human eye has a natural
ability to be able to open up to let
in more light when it gets darker so
unless two different films were side
by side you probably wouldn’t be
able to see a 10 percent difference,”
adds Mitchell.
If an architect or a customer
wants to allow visible light they are
May-June 2011

not going to get 100 percent blockage by film. The clearer the film the
more visible light is coming into
the desired space.
“The best they are going to get in
56 percent solar energy rejection,”
says Jones. “That 44 percent of visible light is there. If you have clear
film then it means that visible light
is coming through.”
That doesn’t mean that film can’t
provide a controlled amount of natural daylight. Jones says he always
thinks of film as a way to manage
light. He says that with the right
film you won’t even notice that the
film is there.
“With the new spectrally selective films you really can’t even
notice it. The samples at my house
of the 60 percent film are practically invisible. If you put a 70 percent
film on a window it literally disappears,” says Jones.

Understanding Why
Being able to understand how
window film works and the science behind it can be valuable in
many ways. Consumers want to
be able to trust that they are mak-

ing the right decision when they
hire their local window film
company. Continuing self-education can only improve skills and
confidence when it comes to the
jobsite.
“Consumers are looking at specifications closer and they are more
widely available especially with
retrofit windows. They usually
have questions because it can be
complex to understand,” comments Mitchell. “Being able to
explain what each performance
value is or how it is determined
really goes a long way in the
consumer’s eyes in terms of
professionalism.”
As technology changes consumers and those within the industry will need to stay educated on
what is new and what gives consumers the benefits they are looking for. Understanding the basics of
how a product works can make the
difference between success and
failure or a signed contract and a
wf
lost job.
Katie Hodge is the editor of WIndoW FIlm
magazine.
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CALLING ALL TINTERS!
The event dedicated to you is coming soon September 15-17, 2011
ow!
N
r
e
t
s
i
g
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The International Window Film Tint-Off and
Conference™ is being held September 15-17, 2011
in Memphis,Tenn. at the Memphis Cook Convention
Center. It will be co-located with Auto Glass Week™.
Save $50 per employee if you register before May 31.

Registration to attend and compete at the
International Window Film Tint-Off and
Conference™ is now open online. Register at
www.windowfilmmag.com/tintoff/register or
complete the form at right.

For more information, visit windowfilmmag.com/tintoff or call 540/720-5584.

See you in Memphis this September!

Co-Sponsored by
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2 Great Ways to Be a Part of the International
Window Film Tint-Off and Conference
Register to Compete or Attend!
Deadline: August 19, 2011 for Contestants; September 2, 2011 for Attendees; June 15 for
early-bird. *No on-site registration will be accepted for contestants. Attendee registrations received
after 5 p.m. EST on September 2 are considered on-site and fees will increase. Form must be filled
out completely to be registered for the conference. Please return the completed form by mail to
Holly Biller, Event Director, at WINDOW FILM magazine, P.O. Box 569, Garrisonville,VA 22463 or fax it to her at 540/720-5687.

Information:
Name: _________________________________________

Company Name: __________________________________

Address: _______________________________________

City: ___________________________________________

State/Province: ______________________________
Email: _______________________________

Zip/Postal Code: _______________ Country: _______________

Phone: ______________________

Fax: ________________________

Choose One
1. Attend the Conference: Includes all seminars and social events
Early-bird
(ends 6/15)

Pre-Register
(ends 9/2)

On-Site
(after 9/2)

IWFA Member

❏ $129

❏ $159

❏ $179

IWFA Non-Member

❏ $159

❏ $179

❏ $199

Total:

$__________________________

2. Compete in the Tint-Off

(Conference Registration Included)

Contestants will be accepted on a first-come, first-served basis. Space is limited.
IWFA Member

❏ $150 (Not available after 8/19)

IWFA Non-Member
❏ $250 (Not available after 8/19)
(Note:Your registration includes admission to the International Window
Film Tint-Off and Conference as well as Auto Glass Week™ 2011.)
What manufacturer and type of film do you prefer? _______________________
Shirt Size: ❏ S

❏M

❏L

❏ XL

❏ XXL

❏ XXXL

Payment Method
Check One:
❏ Check Enclosed
❏ MasterCard

❏ Visa

❏ American Express

Registration forms and fees are
due by August 19, 2011 for
Tint-Off contestants, and
September 2, 2011 for
attendees. After this date,
attendees may register on-site at
the event for an increased fee.
Cancellations/Refunds: All request
for cancellations and/or refund
must be received in writing by
September 2, 2011, and are
subject to a 50 percent
administration fee. No refunds
will be administered after stated
date. Prices may be subject to
change.
Be sure to book your rooms
early at the Memphis Marriott
Downtown as the discount
deadline is August 25, 2011.
Visit windowfilmmag.com/tintoff
and book your reservation online.
Questions: Contact WINDOW
FILM magazine, P.O. Box 569,
Garrisonville,VA 22463 or call
540/720-5584, fax 540/720-5687.

Credit Card Number: ___________________________________
CVV#: ______________________________________________
Expiration Date: _______________________________________
Name on Account: ______________________________________
Signature: ____________________________________________
Email: _______________________________________________
Phone: ______________________________________________
These items are required to process a credit card payment. Payment will not
be processed if the required information is incomplete.
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Five (Mis)

Conceptions
Architects
Have About
Window Film
by Katie Hodge

W

hat’s the worst thing an architect can say to a window film installer? How about, “I am serious
about saving energy, but I don’t want to bother
with window film. I will just install new windows?” Or how
about, “Window film is just too hard to install?” or “It
always looks dark.”
Common misconceptions all, but comments every window film company hears with regularity.
WINDOW FILM magazine has assembled the top five misconceptions about film most commonly circulated to architects, along with the real and simple truth, below:

Window film is messy
and hard to install and
requires chemicals.
Wrong. Window film is installed
using simply soap and water. Depending on the number
and size of the glass being filmed, installation can be
done quickly in a matter of hours, minimizing the disruption to work time or a consumer’s space. The ease of installation
combined with the excellent energy benefits make the product ideal
for those serious about saving energy.
“Many property owners are simply unaware of the significant energy savings that can be realized, the energy consumption reduction
tax credits and other economic incentives which are available from
the use of window film,” says Antonius van Dijk, director of business
development for U.S. Film Crew in Bethel Park, Penn.
34
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Window
film is
expensive.
Nope. One
of film’s great
benefits is its
low cost. Film
is much more affordable than
giving a home a complete window makeover and produces
many of the same benefits. Film
can help keep cost down while
providing an energy-efficient
end result.
“Building owners routinely
leverage sophisticated software
tools to estimate energy savings
for HVAC, Building Management
Systems (BMS), window and
www.windowfilmmag.com

Zoom Fit
© 2011 WINDOW FILM Magazine. All rights reserved. No reproduction of any type without expressed written permission.

Contents

Search

+

–

Archives

I<
E-Mail

<

>

>I

Subscribe

Window film can be applied using
soap and water to nearly any window
in a short span of time, creating little
disruption for the occupants.

Natural
daylighting
is difficult
to achieve.

door replacement and other
energy
efficient devices
in an effort to
determine applicable
tax incentives, lifecycle
costs, and return on investment ratios. Ironically, the efficiency improvements and carbon footprint reduction achieved
through the application of window film can be estimated using
the same software and often the
same data that is already available from previous models for
the abovementioned energy efficiency devices,” says Mark
Carlson, business development
manager for HanitaTEK Window
Films, based in Dallas.
May-June 2011

“Actually
there are a
number of
window films
available that
offer an affordable alternative to window
replacement and can have a dramatic impact on cooling costs for
a building,” says Alison Schell,
vice president of 3M energy conservation in St. Paul, Minn.
“Simple paybacks will vary
depending upon the amount of
sunlit glass exposure, the type of
film, the type of glass, cost of fuel,
cost of application, and other
variables. However, we have seen
paybacks often range in the 2-5
year period, with some reported
to be even less than 6 months.”

Not true. A
common misconception among
architects is that film reduces the
amount of usable light that
enters a building. With new spectrally-selective films you can
allow as much or as little light as
possible. Film is a made-to-order
product where the buyer can
decide how much light they
would like and how much protection they would like.
“When most people think ‘tint,’
they think of dark films that
would counteract the daylighting
benefits architects use as part of
a green building philosophy. The
truth is, with the advent of the latest film technologies … films with
higher visible light transmission
can have significant impact on
cooling costs, building aesthetics
and overall comfort,” says Liza
Noland, manager for sales and
marketing at SunTek
Window Films in
Martinsville,
Va.

continued on page 36
WindoW FilM
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Five (Mis)Conceptions
Architects Have
About Window Film
continued from page 35

Films turn
purple.
Not
anymore.
This
hasn’t been
true since the
early
1980’s
when there were some bad automotive films out there. Window
film is much more advanced than
it was in the 1980’s and the technology of film today is far beyond
old automotive films. “The perception that window film is that
‘purple stuff on cars’ has, thank-

fully, faded into the history of our industry,” says
Lewiz Pitzer, special projects
coordinator
for
American
Standard Window Film in Las
Vegas, Nev. “When I first began
work in this industry in the late
80’s, it was common for someone
to bring up the ‘P’ word in discussions about window film. Our
industry has had excellent color
stable products in the market for
years now and it is rare to see a
vehicle with purple film.”
“General Motors doesn't make
a 1980 Corvette, and we don't

make 1980 window film,” adds
Ron Jones, architectural programs manager for Sarasota, Fla.based Madico. “Technology
changes such as the various
metal deposition methods, color
extruded base materials, specialty coatings, etc. have helped window film keep pace with market
demands. Premium quality films
made today offer durability and
longevity that consumers can
count on.”

Window film
does not
stand up to
weather
extremes.
False.
Window
film is a durable product that will withstand extreme weather and dirt or dust. In
fact, in many cases
manufacturers will guarantee the life of the product
for a significant amount of
time. The product will stay in
place and continue doing its
job for years to come. It’s an energy-efficient product that protects
interiors and lasts beyond many
other materials or products that
face weather conditions.
“I challenge any user to identify
other products in a commercial The eBay headquarters in San Jose, Calif., received a film makeover from
building that are guaranteed not HanitaTek to boost their energy-efficiency and keep the heat out.
to fail for 12 to 15 years and come
with a warranty that includes than 10 years,” says Carlson.
reduce energy consumption, miticosts of materials and labor with
“The profile of our industry has gate damage in the event of failed
no proration. In fact, lighting fix- risen dramatically as manufactur- glass and protect valuable furture manufacturers assume a use- ers, distributors and dealers have nishings from the affects of the
WF
ful life of their fixtures of less joined forces to engage films to sun,” adds Pitzer.
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A Look at W
F
Editor
Editor’s Notebook: Katie
Hodge’s Visit to Korean
Destination Korea Window Film Company Nexfil
INDoW

many window film manufacturers constantly look for ways to set themselves apart from
the crowd. Recently, in a tour of their facilities, South Korea-based Nexfil shared a
little about their past, present and future with WINDoW FILm editor Katie Hodge. (Left to
right: Katie Hodge, sales manager Joseph Kim, president and owner ShinSoon Lee)

Lee was having problems with other window
film suppliers’ delivery times. "I was really
doing well in Korea, but I had problems with
delivery times," says Lee. So he founded
Nexfil to solve these problems.

ILm

The company produces a variety of
products including high and low
end window films, specialty, IR,
decorative, safety, solar control,
sputter and chip-dyed films. It
produces both automotive and
architectural films and everything
comes out of its Korean manufacturing facilities.

Due to Lee’s experiences, Nexfil prides itself on having fast service and efficient delivery times. “We are always thirsty for new products,” says Lee. “We
are not too big like some other companies so our response and action can
be fast and new items can be created quickly.” The company operates a variety of lines, including the one above.
Scan the tag at left to read my blog about our trip to Korea
and see a slide show of photos. Get the free mobile tag reader at http://gettag.mobi.
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Nexfil’s chip-dyed film is one of its more unique lines. Above: employees in the control
room explain how the film progresses through the line and what happens in each segment
of the line.

This private company now distributes in the U.S. with a distributing facility in Gardena, Calif. In 2010, annual sales figures for
the U.S. distributing facility were $15 million with $80 million in
sales from the Korean facilities.
This chip-dyed film has filled a niche for Nexfil. Due to the
nature of production, this manufacturing method has created a
product that has much greater color stability. “The product has
really improved color quality for us,” says S.W. Choi, the Nexfil
USA president.
Nexfil currently has two manufacturing facilities in Korea and
distributing facilities in China, Germany and the U.S. Plans to
building a manufacturing facility in the U.S. are underway and
various states are being evaluated as possible locations. "We
plan to establish a manufacturing facility in the U.S. by the end
WF
of the year," says Lee.
May-June 2011
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In Case of

Emergency

How Window Film Can Mitigate
Damage from Natural Distasters
by Katie Hodge

W

hile natural disasters
are, for the most part,
unavoidable there are
some things that can help better
protect those in nature’s way. The
recent earthquakes and tsunami in
Japan have led to discussions
about the role window film can
play in mitigating such disasters.
A product such as security film
can assist in protecting victims
from shards of glass or the danger
of objects entering through broken
windows during a hurricane or
earthquake. In the case of Japan,
film may not have made any difference during the tsunami’s push,
but it may have provided extra protection during the earthquake.
“With Japan’s tsunami, film
wouldn’t have been able to do a
whole lot because of the force of

the water. However, film has been
used for to help mitigate damage in
the case of seismic activity,” says
Lewis Pitzer, special projects coordinator for American Standard
Window Film in Las Vegas, Nev. “We
can put the film on and in the event
of racking or seismic activity it can
help make the glass break safely.”

How it Works
“Window films manufactured
specifically for adding safety or
security properties to the glass or
window on which they are installed
offer extremely valuable benefits to
those occupying a building or owning a building,” says Darrell Smith,
executive
director
of
the
International
Window
Film
Association (IWFA). “The benefits
for residential users include added

protection from the hazards of flying
glass and ultra-violet protection, at a
minimum, and may also offer proven
energy savings, glare control and
occupant comfort, depending on the
product selected. For commercial
users…there are the added benefits
of protection for tenants or building
visitors, possible extended useable
lives of furniture and furnishing, lowered operating costs, and minimal
investment to achieve better
economies of operation.”
In addition to these benefits,
being able to control or manage the
glass breakage has become important in protecting those inside the
building. Breaking safely means
that the film will hold the glass
shards in place as opposed to
allowing them to become possibly
lethal projectiles. With the addition

This government research
facility in Kansas City,
Mo.,
received
extra
protection from 8-mil
clear film with two-sided
mechanical attachment.
40
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“There is a benefit to adding film to tempered
glass because you might not want to lose that
opening. When thinking of contingency planning,
if it‘s an area where you need to stay open like
an emergency response center or a business corporate headquarters on the trading floor, you
still might not want to have a situation where
the tempered glass breaks and exits the frame
and you are sitting there with open windows.”
—Lewis Pitzer, American Standard Window Film
of attachment systems, film can
keep these shards intact in the window frame and allow for a more
secure building envelope.
Even stronger glasses, such as
tempered, benefit from the addition of window film.
“There is a benefit to adding film
to tempered glass because you
might not want to lose that opening. When thinking of contingency
planning, if it‘s an area where you
need to stay open like such as an
emergency response center or a
business corporate headquarters
on the trading floor, you still might
not want to have a situation where
the tempered glass breaks and
exits the frame and you are sitting
there with open windows,” says
Pitzer. “With film and the proper
use of an attachment system on
two vertical sides it will hold the
whole broken piece in place. You
will have a membrane that keeps
the building envelope contained.
That can be very important for a
building like a hospital.”
A variety of buildings in Japan
could have benefited from the use
of film. Film used on school windows can protect children inside.
Hospitals and clinics need the ability to remain open and manageable
and film can assist with that goal.
“What we found in the Bay Area
after the 1989 earthquake was a lot
of glass breakage. As widespread as
the glass breakage was, there was
no way to get everything boarded
up,” says Scott Haddock, president
and CEO of Glasslock Inc. in Easton,
May-June 2011

Md. “There was lousy weather for a
week after the earthquake and it
was really difficult to close up the
envelope of all of these buildings.
The good thing about film is that, as
long as you can keep it in the
frames, you can protect the envelope of your facilities.”
“There was a school system in
California where there was a seismic event and they had annealed
glass on the buildings. The glass
broke and pieces broke off and
went into the desk of the children.
The kids weren’t there thankfully,
but they realized the hazard and
put film up,” says Pitzer.
After the 1989 earthquake that
rocked California, new programs
were put in place to better protect
residents.
“After the 1989 quake, California
implemented a program where
schools installed film or replaced
their windows with laminated
glass,” recalls Haddock.
While the products has great
benefits, the challenge for the window film industry has been promoting film’s properties carefully
and promising only benefits that
film actually delivers.

Promote With Care
It’s important for dealers to
remember that window film is not a
hurricane-proof product. No product is. Film can help mitigate the
effects of a hurricane, but it cannot
offer total protection. What products such as security films and
attachment systems can do is min-

A Glasslock installer puts film on a
building in Washington, D.C.
imize damage. They can’t stop all
damage from taking place, but it
can keep occupants safer and keep
the building sealed in some cases.
“With any type of product technology that has this many benefits
and application, it can be easy to
confuse benefits or overstate performance for a given situation,”
says Smith. “For that reason, sellers of window films for safety/security purposes should be very careful to make only performance
claims which are backed by manufacturer literature and published
performance specifications, which
may include test reports and certifications.”
“It’s like a bomb blast scenario—
typically the target building
doesn’t have a lot you can do for it,
but it can help when it comes to
the collateral affects of buildings in
the outer-lying areas that weren’t
so close to the epicenter. It can
minimize the collateral affects of
things like broken glass,” says
Haddock. “As long as it’s not overcontinued on page 42
WindoW FilM
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In Case of

Emergency
continued from page 41

The Washington, D.C. building has mechanically-attached fragment retention film installed to protect the building
against the unexpected.
sold it’s an excellent way to mitigate glass fragments in an event
whether natural or man-made.”
“One of the things that is really
important for the industry to
understand is what film can’t do.
Security film has so many benefits
that there is no reason to need to
over-sell it,” adds Pitzer.
Using care to promote the prod-

uct can result in an educated customer and extra protection for
buildings and occupants in danger’s way. Making unsubstantiated
claims can put both people and the
product’s reputation in danger.
“Making a mistake or overstatement on the energy performance of
a product may cost the consumer
some minimal amount of money;

Four Ways Impact Resistant Film Can Help

1. Protect Interior from Exterior
Impact resistant films can help keep the storms outside. By creating a
stronger barrier against winds and projectile objects windows covered in film
can hold up longer than just glass. Keeping out rain or debris can provide
added comfort and security to those still inside the building.
2. Minimize Injury from Glass Breakage
With the addition of attachment systems, impact resistant films can hold
broken glass in place.This pair of products can help prevent glass shards from
impaling inhabitants and belongings. In the event that a window is broken this
allows for the building envelope to remain secure from the elements.
3. Ease Clean-Up
After the storm ends the use of impact resistant films allows for the cleanup to be easy and minimizes the effects of the event within the building. If the
film keeps the windows intact in the attachment system this can prevent rain
flooding inside the building and damage to carpet and drywall from rain. In the
case of an earthquake, film can keep a building like a bank or hospital secure
from falling debris or looters.
4. Added Benefits
Impact resistant films also have many of the same benefits that regular window film does. Consumers can get this film with ultraviolet protection as well
as glare control and plenty of energy savings benefits. These added benefits
make film valuable whether it’s storming or bright and sunny outside.
Do you have a sales technique for selling impact resistant films that works
for you? E-mail khodge@glass.com and share your experience.
42
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overstating the safety/security performance of a film may lead to
more serious life safety issues.
And the benefits are so great from
their use, these products do not
need to be oversold,” says Smith.

Continued Improvement
Like many products, security films
and attachment systems have the
potential to grow stronger in their
capabilities. Technology is constantly improving products which we consider cutting edge now.
“One of the things that might
help down the road would be a
thinner film that would have the
same properties as a thicker film in
terms of tear-resistance. It would
be easier to install which would
help the dealer and the end consumer because it’s less expensive
for a thinner film to go up. Plus,
they are easier to use with attachment systems,” says Pitzer. “I think
we are just scratching the surface
of different configurations of ways
to attach the film so it will hold the
glass during various threats. That
is one thing I love about the industry is that there are new people out
there that are always coming up
WF
with new techniques.”
Katie Hodge is the editor of WInDoW FIlm
magazine.
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means

More Profits
With Quality
BUY 3
&
GET 1
FREE
(Expires 7-31-11)

And
Factory Backed Warranty
Your complete source of tint and tools
➤ Vast choice of tints
➤ Competitive
➤ We are not 100% satisfied unless you are

Free Delivery by UPS
Leading “Dyed Film” Manufacturer since 1982,
brings to you Window Films that:
➤ “No fade to purple” warranty
➤ Great factory color match
Call us today to see how a winning
partnership can be the key to building
your business with guaranteed more profits

utor/ r’s
b
i
r
t
s
i
D ributo
st
Sub Diquiries
in ited
solic

ASK FOR FREE SAMPLE ROLL

WORLD WIDE SUN CONTROL
45945 Trefoil LN, Unit 142 Sterling VA 20166
Telephone : 703-956-9731 • Toll Free: 1-800-786-9990 • Fax : 703-665-1021
Email: info@worldwidesuncontrol.com • www.suncontrolusa.com
www.suncontrolusa.com
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A DIRECTORY OF INDUSTRY SUPPLIERS

Distributors
Architectural Film
SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483
sales@sagrproducts.com
Solar Control Films Inc.
1499 N Post Oak Rd; 214
Houston, TX 77055
877/989-3456; fax: 713/681-3040
info@solarcontrolfilmsinc.com
www.SolarControlFilmsInc.com
Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

Starco Distributing
1441 N. Cayamaca St.
El Cajon, CA 92020
619/937-0367; 888/359-3456
fax: 619/937-0369

Sun-Gard Window Films
888/887-2022
www.sun-gard.com
Decorative Film

Solar Graphics Inc.
12167 49th St., Unit 100
Clearwater, FL 33762
800/869-8468
Fax: 727/321-6004
www.coloredfilms.com
residential Film

Sun-Gard Window Films
2630 Fairfield Avenue S.
St. Petersburg, FL 33712
888/887-2022
www.sun-gard.com
Automotive Film

Johnson Window Films Inc.
20655 Annalee Ave.
Carson, CA 90746
310/631-6672; 800/448-8468
fax: 310/631-6628
info@johnsonwindowfilms.com
www.johnsonwindowfilms.com

Huper Optik International Pte Ltd
12, Jalan Kilang Barat, #04-03
Singapore 159354
(65) 6276-4555; fax: (65) 6276-9917
www.huperoptik.com

Midwest Solar Control Films
1220 N Price Rd; #B
St. Louis, MO 63132
866/973-3456
www.midwestsolarcontrol.com

SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483
sales@sagrproducts.com

security Film

Solar Control Films Inc.
877/989-3456
info@solarcontrolfilmsinc.com
www.SolarControlFilmsInc.com
Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com
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HanitaTEK Window Films
800/660-5559
info@hanitatek.com
www.hanitatek.com
Madico Window Film
888/887-2022
www.madico.com

FiLM iNstALLAtioN sErViCEs
U.S. Film Crew
P.O. Box 17235
Pittsburgh, PA 15235
877/946-3693; fax: 412/798-0900
glenn@usfilmcrew.com
www.usfilmcrew.com

MANuFACturErs
Architectural Film

3M Renewable Energy Division
3M Center, Bldg. 235-2S-27
St. Paul, MN 55144
800/480-1704; fax: 651/636-0611
www.3m.com/windowfilm
CPFilms Inc.
P.O. Box 5068,
Martinsville, VA 24115
276/627-3000; 800/255-8627
fax: 276/627-3032
llumar@cpfilms.com
www.llumar.com
Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
2630 Fairfield Avenue S.
St. Petersburg, FL 33712
727/327-2544
sales@madico.com
www.madico.com
Solamatrix, Inc.
2630 Fairfield Avenue S.
St. Petersburg, FL 33712
888/887-2015
sales@solamatrix.com
www.solamatrix.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com
SunTek™/Commonwealth
Laminating & Coating, Inc.
P.O. Box 4668
345 Beaver Creek Drive
Martinsville, VA 24112
276/632-4991; fax: 276/632-0173
www.suntekfilms.com
Automotive Film
3M Renewable Energy Division
3M Center, Bldg. 235-2S-27
St. Paul, MN 55144
800/480-1704; fax: 651/636-0611
www.3m.com/windowfilm

www.windowfilmmag.com
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3M Window Films
866/499-8857
www.3m.com/window
Erickson Intl./American
Standard Window Film
3135 Marco St.
Las Vegas, NV 89115
800/835-9676; fax: 702/643-0509
Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Contents
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Madico Inc.
64 Industrial Pkwy.
Woburn, MA 01801
781/935-7850; 800/225-1926
fax: 781/935-6841
www.madico.com
Film Shades
Midwest Marketing
2000 E. War Memorial
Peoria, IL 61614
800/638-4332; fax: 309/688-8894
jim@midwestmarketinginc.com
Solar Screen Co. Inc.
53-11 105th Street
Corona, NY 11368
718/592-8222; fax: 718/271-0891

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Solamatrix, Inc.
2630 Fairfield Avenue S.
St. Petersburg, FL 33712
888/887-2015
sales@solamatrix.com
www.solamatrix.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

Residential Film
3M Window Films
866/499-8857
www.3m.com/window
Security Film

Decorative Film
3M Renewable Energy Division
3M Center, Bldg. 235-2S-27
St. Paul, MN 55144
800/480-1704; fax: 651/636-0611
www.3m.com/windowfilm

Artscape Inc.
3487 N.W. Yeon Ave.
Portland, OR 97219
888/503-0354; fax: 503/419-2226
jwmatt@artscape-inc.com
www.energy-film.com
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Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

SeCuRity pRoDuCtS
Attachment Systems

FilmFastener LLC featuring BondKap™
8206 Copeland Rd.
Odessa, FL 33556
813/926-8721; fax: 813/920-8662
www.FilmFastener.com

toolS AnD SupplieS
Performance Tools Distributing
7640 Commerce Place
Plain City, OH 43064
866/448-6657 or 614/873-4800
Fax: 614/873-4899
daustin@44tools.com
www.44tools.com

3M Renewable Energy Division
3M Center, Bldg. 235-2S-27
St. Paul, MN 55144
800/480-1704; fax: 651/636-0611
www.3m.com/windowfilm
Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
safety@hanitacoatings.com
www.hanitacoatings.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

WebSiteS to ViSit

Commercial Film
3M Window Films
866/499-8857
www.3m.com/window

+

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com
Solamatrix, Inc.
2630 Fairfield Avenue S.
St. Petersburg, FL 33712
888/887-2015
sales@solamatrix.com
www.solamatrix.com

Solamatrix, Inc.
888/887-2015
www.solamatrix.com
training School
Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com
Windowtinting.com
800/580-7953

wf

To place your listing(s) in the Suppliers’ Guide,
please contact Janeen Mulligan at 540/720-5584 Ext. 112
or e-mail jmulligan@glass.com
window filM
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INDUSTRY EVENTS

September 15-17, 2011
International Window Film
Tint-Off and Conference™
Sponsored by WIndOW FIlM magazine
Memphis Cook Convention Center
Memphis, Tenn.
Contact: WIndOW FIlM magazine at
540/720-5584 or visit
www.windowfilmmag.com/tintoff.
September 15-17, 2011
Auto Glass Week™
Co-sponsored by AGRR™ magazine,
the Auto Glass Replacement Safety
Standards Council Inc., the
Independent Glass Association, the
national Glass Association and the
national Windshield Repair
Association. Includes Auto Glass
Repair and Replacement Olympics.
Memphis Marriott downtown and
Memphis Cook Convention Center.
Memphis, Tenn.
Contact: AGRR magazine at 540/7205584 or visit www.autoglassweek.com.

october 19-21, 2011
SGIA Expo 2011
Organized by the Specialty
Graphics Imaging Association
Ernest n. Morial Convention Center
new Orleans, la.
Contact: www.sgia.org

november 7-10, 2011
nFRC Fall 2011 Membership Meeting
Organized by the national
Fenestration Ratings Council
Atlanta, Ga.
Contact: www.nfrc.org

november 1-4, 2011
SEMA Show 2011
Sponsored by the Specialty Equipment
Market Association
las Vegas Convention Center
las Vegas, nev.
Contact: www.semashow.com

January 19-21, 2012
2012 International Mobile Tech Expo
Organized by Mobile Tech Expo
Orlando Sun Resort
and Convention Center
Orlando, Fla.
Contact: www.mobiletechexpo.com WF

WindoW Film magazine
is bringing back the Tint-off™!
Join us September 15-17, 2011 in Memphis, Tennessee
to see the best automotive tinters compete
for the title of “World’s Best Tinter.”
Stay tuned to www.windowfilmmag.com/tintoff
for more details as the event approaches!

S u b s c r i b e t o W I N D OW F I L M m ag a z i n e fo r Fre e

I want to start/continue my FREE SUBSCRIPTION to WINDOW FILM magazine: ❒ YES ❒ NO

Name: __________________________________________
Title: ___________________________________________
Company: _______________________________________
Phone:__________________________________________
Fax: ____________________________________________
E-mail: __________________________________________

Please answer the following questions:

PRIMARY WINDOW FILM BUSINESS:
(check one only)

A
B
C
D
Z

Dealer
Distributor
Manufacturer
Attachment/Component Manufacturer
Other (please specify)
_______________________________
JOB TITLE: (check one only)
A ❒ President, Owner or other Corporate executive
B ❒ Manager
C ❒ Film Applicator/Installer
Z ❒ Other (please specify)
_________________________________
TYPE OF WINDOW FILM YOU BUY OR SELL:
❒
❒
❒
❒
❒

(Check ALL that apply)

A
B
C
D
E
Z
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❒
❒
❒
❒
❒
❒

Architectural
Auto
Decorative
Paint Protection
Security
Other (please specify)
_______________________________

WindoW Film

Signature: _______________________________________
Date:___________________________________________
Address: ________________________________________
City: ___________________________________________
State/Province: __________________ Zip/Postal: _________
Country (if not USA):_______________________________
NUMBER OF EMPLOYEES:
A ❒ 1-4
B ❒ 5-9
C ❒ 10-19
D ❒ 20-49
E ❒ 50-99
Z ❒ 100+

MY BUSINESS IS ENGAGED IN THE WINDOW
FILM INDUSTRY:
❒ Yes
❒ No

❒ Check here to also subscribe to the free
WINDOW FILM e-newsletter.

Fax This Form to
630/482-3051
OR

Subscribe online at

www.glass.com/subcenter.php

Subscriptions are free to all qualified recipients. Digital edition is free worldwide. Addresses outside the
U.S. requesting the print edition, please add $40 for postage fees. By subscribing and signing this
form, I also agree to allow publisher to contact me via fax, e-mail and/or telephone in the future.

www.windowfilmmag.com
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ADVERTISING INDEX
Page

Phone

Fax

3M

866/499-8857

651/733-5502

www.3M.com

24-25 Aegis Films

800/438-8468

678/333-0892

www.aegisfilms.com

1

Company

Web Address

22

ATR Adhesive Solution Inc

714/883-1939

Not Available

www.windowtintremover.com

4-5

Bekaert Specialty Films LLC

727/437-1035

858/571-3605

www.panoramafilm.com

20-21 Commonwealth Laminating & Coating Inc.

888/321-5111

276/632-0173

www.suntekfilms.com

28-29 Directed Electronics

800/361-7271

450/635-9858

www.viper.com

22

Glass TEXpo™

540/720-5584

540/720-5687

www.usglassmag.com/texpo

49

Global Window Films

866/664-5622

813/814-2080

www.globalwindowfilms.com

50

Hanita TEK Window Films

800/660-5559

262/754-3776

www.hanitatek.com

C2

Johnson Window Films

800/448-8468

310/631-6672

www.johnsonwindowfilms.com

32-33 International Window Film Tint-Off & Conference™ 540/720-5584

540/720-5687 www.windowfilmmag.com/tintoff

11

Madico Window Film

800/225-1926

888/553-8468

www.madico.com

8-9

Nexfil USA

310/516-8986

310/538-1137

www.nexfilusa.com

37

NTech Window Film

82-2-782-7790

82-2-782-9284

7

OLFA North America Division

847/233-8718

847/233-8907

17

Scorpion Window Film

800/483-9087

765/653-7175 www.scorpionwindowfilm.com

13

Solamatrix Inc.

888/887-2022

727/327-7132

www.sun-gard.com

3

Solutia’s Performance Film Division

314/674-1000

314/674-1585

www.solutia.com

19

U.S. Film Crew

877/946-3693

412/798-0900

www.usfilmcrew.com

14-15 Wintech Window Films

888/983-3356

714/522-1448

www.wintechusa.com

800/786-9990

703/665-1021

www.suncontrolusa.com

43

World Wide Sun Control

www.ndfos.com
www.olfa.com

For more information on these companies’ products, visit http://products.windowfilmmag.com.

Windowfilmmag.com is your
news source for the film industry
catch the latest headlines from news stories affecting today’s market • watch
current and past episodes of the FILM’d series • read the current
issue of WindoW Film • subscribe to the WindoW Film e-newsletter • read
industry blogs • search the WindoW Film magazine archives for past issues •
get connected with us on Twitter and Facebook • view new product
information as seen in the latest issue • meet the editorial staff • and so much more!

Bookmark www.windowfilmmag.com today!
May-June 2011

WindoW FilM
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INSTALLER PROFILES

It’s All Natural

S

cott Crary just happened to
be in the right place at the
right time. Crary’s tinting
career began five years ago by
accident when he was at work next
door to Eclipse Window Tinting in
Cincinnati, Ohio.
“I worked at a detailing place
right next door to where I currently work and the owner [of
Eclipse Window Tinting] asked
me to go help one of the flat glass
installers on a pretty big job
since they were shorthanded at
the time,” says Crary. “I said I
would and I did pretty well for my
first time. After that they asked
me if I wanted to help out with a
number of different things and
then eventually I started working
here full-time.”
Since Crary started his window
film career he has become the lead
installer in his shop and can’t do
any job, whether commercial or
automotive. His ability to do excellent work on any job has made him
especially valuable to his boss.
“His quality is unsurpassed,”
says Richard Puthoff, president of
Eclipse Window Tinting. “He is a
prodigy in the film industry. He is
capable of all film services we
offer, but specializes in automotive
tinting and paint protection film.
He, also, manages our schedule,
and oversees all installs.”
What makes Crary stand out is
his natural talent for tinting. He is
detail-oriented and strives for perfection every time he touches film.
“I think I have a natural ability
for it. I don’t let anything roll out of

Scott Crary stands out as an installer at Eclipse Window Tinting due to his
natural talent and his constant desire for perfection on every job.
my bay that’s not perfect,” says
Crary. “I think a lot of people get
ahead of themselves and just want
to do car after car and let the
details go. To me those details are
a big deal.”
Crary’s eye for detail and his
love of cars have made some of his
automotive tinting jobs his all-time
favorite projects.
“Everytime I do a high-end car I
really want to make sure those
things are perfect,” says Crary.
“One time we had a Bentley in here
and it was my first time working on
one. I did the quarter glass. That
was one of the hardest windows I

Do you know someone who is a star among window tinters? Then we want
to hear from you with your nominations for “Film Stars.” E-mail your nominations to Katie Hodge at khodge@glass.com.
48

WindoW Film

had done and after four hours on
those two little windows I was
impressed with myself. The first
time I did a Corvette back window
I nailed it on the first try and I was
pretty happy after that too.”
Despite his natural ability, Crary
remembers what it is like to be new
in the industry.
“Hang in there,” he says to new
tinters. “It’s definitely an art or skill
acquired with time. At first you
may want to yank your hair out,
but if you hang in there and pay
attention to the details and take
your time you will learn. Don’t rush
yourself with it.”
Outside of Eclipse Window
Tinting you can find Crary golfing,
hunting, fishing and working to
WF
restore his classic car.
www.windowfilmmag.com
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Finally—A Tint Tool that
Trims Wasted Time
Your time and materials are valuable—maximize both with InfoZone™, Hanita Coatings’ new
iPhone App. InfoZone calculates how much film you need in each width for your entire job,
trimming time and increasing accuracy from the old paper and calculator method. You can
even email the results to your shop to get a start on the project. Plus the glass breakage
warranty info is right on your iPhone or iPod touch.
Trim your budget and your time spent. Get InfoZone. It’s Free.
Learn more at www.hanitatek.com/app.
And our film is pretty great too.

800.660.5559

www.hanitatek.com

facebook.com/hanitatek

Proud Supporter of the 2011 International Window Film Tint-Off and Conference™
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