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Most window fi lm dealers would agree that selling window fi lms is easier when they’re 
backed by 3M. Why? Because people know and trust the 3M brand. 

Cash in on the opportunity. Find out all the benefi ts of becoming an authorized 
3M window fi lm dealer at 3M.com/windowfi lmdealer

Au tomo t i v e     Res i den t i a l     Commerc i a l
3M is a trademark of 3M. 
© 2012, 3M. All rights reserved.

It’s like money
in the bank.
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KATIE O’MARA

I ’ve never been one to excel at
sports, but there was one sport
in which I experienced a mod-

icum of success. I was a Grafton
Dolphin through my elementary
years and spent nearly every morn-
ing of my summers at the local com-
munity pool swimming laps. I rel-
ished the time at a swim meet
before the race when the but-
terflies started to aimlessly
flutter around my belly. The
tension and excitement
would only build as I got one
step closer to the race. By the
time we were lined up I would snap
my swim cap down (over my giant
lump of hair), jam my goggles tight
onto my eyes and pray I wouldn’t
belly flop upon entrance into the
pool (it may have taken me two
years to learn how to dive—don’t
judge me). It was some sort of a pre-
race routine. It calmed me and
helped me focus before my adrena-
line burst and I dove head-first (lit-
erally) into the race.

While we might still be four months
out from the big event you can be
sure that tinters are beginning their
preparations and pre-competition rit-
uals before the International Window
Film Conference and Tint-Off™. In
order to win the Tint-Off you have to
be well-practiced, focused and pre-
pared. You have to thrive under pres-
sure and you have to be confident.
For some tinters the preparation
began shortly after the last competi-
tion ended, but for all of them the
true test will come when the competi-
tion begins. This year the anticipation
is even greater because of the addi-
tion of the architectural division of
the Tint-Off.

If you are looking for more info
about attending or competing in the

event see page 30. We are offering
full comprehensive details about
the event as well as information on
how to register to be in Louisville
and see the action (you can always
go to windowfilmag.com/IWFC to
learn more as well).

In the spirit of preparation we also
spoke with the Via Christi hos-
pital in Pittsburg, Kan., that
recently had window film
installed on the hospital. Visit
page 26 to learn why.

We are also offering you
some additional tools to help

you prepare for future sales and
installations. The International
Window Film Association (IWFA)
recently released a study that found
window film to be the most cost-effec-
tive energy saving choice for
California consumers. Read about the
study and see how you can put it to
work for you on page 24.

We are also offering you some tips
and strategies for cultivating relation-
ships and preparing to work with util-
ity companies on page 28.

And finally, we are continuing our
Back to Basics series with a look at
the components of that make up win-
dow film and how they work together
to give consumers the desired
result—saving energy (see the
May/June 2011 issue for the first
installment in this series). Find out
more on page 18.

Even now I still can hear the whis-
tles from the summer swim meets
when I sit outside at my parent’s
house and it still gives me that feeling
of excitement and anticipation. So the
next time you are making final prepa-
rations for something big, whether it
be professionally or personally, relish
the pre-race routine. Contestants,
prepare yourselves. WF
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JOHN PARKER

This continues to be a very
busy year for the IWFA.
We’re working hard to help

support your business and we’re
proud to share great news for our
industry from the Department of
Transportation’s (DOT) Federal
Motor Carrier Safety Administration
(FMCSA), which resulted from our
outreach and advocacy on behalf of
the window film industry.

The FMCSA recently issued a
formal clarification to truck safety
regulations and now allows the
use of compliant window films on
big rigs, weighing more than
26,000 pounds. Historically, the
enforcement community and the
trucking industry have taken the
position that no film is allowed on
any commercial vehicle.

The clarification impacts mil-
lions of truck drivers who travel
many hours at a stretch. The
FMCSA has agreed with the IWFA
that the use of ‘clear’ window films
with a minimum of 70 percent visi-
bility rating, installed on the front
side windows is permitted. Sadly
long-haul drivers, have faced skin
cancer as “one of the hazards of the
job” and the IWFA hopes this clari-
fication will lower the instances of
UV related skin cancer.

The change in what is permitted
follows numerous reports of higher
than average rates of skin cancer on

the left side of the face and arm,
according to a 2011 article in the U.S.
National Library of Medicine. That
article pointed to driver-side UVA
exposure as a likely contributor to
the disease.

“We consistently advocate for
sensible regulations to ensure our
drivers stay healthy and we appre-
ciate the efforts of the IWFA to help
our industry take another step in
that direction,” said American
Trucking Associations President
and CEO Bill Graves.

Experts in the window film indus-
try already know that professionally
installed window film typically
reduces exposure to UV radiation
by up to 99 percent, reduces glare,
interior fading and hot spots. In non-
commercial vehicles many jurisdic-
tions have legislation that specifies,
and may limit, what can be applied
to the windows. The recent clarifi-
cation from the FMCSA is a great
help in elevating awareness of what
even a lightly shaded film can deliv-
er in terms of UV-protection and
skin cancer prevention for anyone
who spends time in a vehicle.

We are always working on impor-

tant initiatives to support and
drive growth in the window film
industry and this progress is grati-
fying personally and professional-
ly. Additionally, we are striving to
share updates and news like this
with consumers throughout the
country. I hope you’ll see firsthand
the positive coverage that has
resulted from the many media
interviews that have featured the
IWFA as an expert resource on how
window film can help consumers.

Please visit the media section of
the IWFA website, and look out for
stories that we’ve worked on that
highlight window film benefits in a
wide range of consumer and com-
mercial publications. We’re thrilled
to get the word out to help every
one of our potential customers
understand the many benefits that
window film delivers.

The IWFA’s goal is to help bring
more business to window film manu-
facturers, distributors, dealers and
installers as a result of the awareness
that news like this generates. And,
it’s even better to know that together
with the FMCSA, we can actually help
people avoid incidences of skin can-
cer caused by dangerous UV expo-
sure while driving. WF

John Parker is the president of the
International Window Film Association
(IWFA), whose members include window
film dealers, distributors and
manufacturers. Contact the IWFA at
276.666.4932 or admin@IWFA.com, or
visit www.iwfa.com. 

Protection from Skin Cancer
“Sadly long-haul drivers, have faced skin 

cancer as ‘one of the hazards of the job’ and
the IWFA hopes this clarification will lower 
the instances of UV related skin cancer.”

To view the IWFA’s release on the FMCSA clarification
use your smart phone to scan the tag at right.

To view the 2011 article in the U.S. National Library of
Medicine use your smart phone to scan the tag at left.
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STRATEGY
always startwith a

U.S. Film Crew Maximizes Your Capability    
    The optimal strategy requires the balance of your  
  resources and abilities with your goal to reach the   
        top.  U.S. Film Crew offers the manpower, the 
     experience and the proven expertise to ensure 
             the most efficient route to a cost-effective 
                                        realization of your project.                                          realization of your project.  
                             
                         Strategy Driven Efficiency. 
                               That’s U.S. Film Crew. 

Link to USFC
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USA
Professional Window Film Manufacturer

Elegant Styling...Unrivaled Performance...Lifetime Warranty!
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DONNA WELLS

It’s the May/June issue of WINDOW

FILM magazine! Do you realize
this means that this year is

halfway completed? Yes, time does
fly and you should be well on your
way to meeting your financial goals
for 2012.
As the year reaches the 50 per-

cent mark some have asked me
recently how to create new mar-
kets for their window film—great
question! Let’s look at how to open
doors and break new ground.

What market do you want to
delve into? Do you want to start
marketing flat glass products to
designers/architects/building man-
agers or do you want to offer a high
end automotive window film to
your current clients?

GLASS EDGE
Let’s start with the flat glass mar-

ket. Identify two or three target
areas and develop market plans for
each of them. Your potential clients
belong to professional groups
which tend to be rather cliquish.
They rarely venture out to hire a
window film company. They prefer
to use a referral from a colleague.
You could send marketing

pieces to this group, but those
would probably end up in their “fil-
ing pile.” Personally, I would make
a few appointments with possible
clients. Set up face-to-face inter-
views. This is just as important for
you as it is for them. I prefer to

meet them in their office. Why, you
may ask? You want to see how
much business the firm is doing
and how many people work there.
Try scheduling in the middle of the
morning or right after lunch. You
can size up the office and meet a
couple of associates. The best way
to figure out if they are worthy of
your time is to ask them very
pointed questions such as, “How
many projects are you currently
servicing? Does your firm handle

national accounts? What interests
you most about window film?”
If you both mutually agree that

they could benefit from your prod-
ucts and services then offer to give
a formal presentation like a “lunch
and learn.” Personally, I would only
offer a lunch and learn after I visit-
ed the office. By the way, if you are
unfamiliar with the term “lunch
and learn,” it is a marketing tool
where you buy lunch for a firm and
the staff listens to your presenta-
tion while they are eating. I have
found this to be a successful
means to attract new business
within this rather closeted group.
(Editor’s note: There will be a “lunch
and learn” presentation taking place
at the International Window Film
Conference and Tint-Off™ on
Thursday, September 20 at 4:30 p.m.
Come learn how to use this effective
sales technique and tips for using this
to grow business. Visit www.window-
filmmag.com/iwfc for more info.)

WHEELING AND DEALING
Moving to the automotive indus-

try let’s say that you have been
installing window film for a partic-
ular automotive dealership. You
would like to introduce a high-end
product, but you are concerned
that they might look for another
installation company if you “rock
the boat.” If your relationship is
such that you cannot offer addi-
tional products without worry,
your business relationship will
grow stagnant. Offering upscale
products will keep everyone cur-
rent and could add dollars to both
of your pockets. It is a win-win sit-
uation for both you and your
client. New products that keep
your clients current will draw posi-
tive attention to your business.
How do you introduce the prod-

uct? You could try installing the
product on the service manager’s
personal vehicle. He or she would
then be able to see and feel the ben-
efits of the upscale product. They
might be more inclined to talk to the
senior management team on your
behalf. What would happen if a com-
petitor came into “your” dealership
and showed “your” service manager
the product before you did? Do you
believe that would weaken your
relationship or strengthen it?
In closing, keep this in mind—

whether you are working in the flat
glass or the automotive market,
keep pushing forward and do not
grow stagnant in your market-
place. The economy is moving for-
ward so move with it. I look for-
ward to hearing your thoughts.
Until next time, happy selling! WF

Donna Wells is the division head of the
wholesale division at Window Film Depot. 

Whole New Market

10 WINDOW FILM www.windowfilmmag.com

“Whether you are working in the flat 
glass or the automotive market, keep 

pushing forward and do not grow stagnant 
in your marketplace. The economy is 
moving forward so move with it.”
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White Ink
Roland DGA Corp., based out of

Irvine, Calif., has introduced a
new color option to its line of
inkjet printers and cutters. The
VersaStudio BN-20 is now avail-

able in a CMYK plus white ink con-
figuration. The VersaCAMM VS
printer/cutter is also available in
white ink configuration and can
now be purchased with two chan-
nels of white ink for more opaque
images and faster production
speeds. The White Eco-SOL MAX
ink enhances the vividness of
four-color printing when applied
as an undercoat. Roland printers
and cutters come with an auto-
mated ink circulation system that
reduces ink usage and mainte-
nance requirements. In addition to
VersaCAMM VS and VersaStudio
models, White Eco-SOL MAX ink is
available as an option for the SOL-
JET PRO III XC-540 and XC-540MT
as well.
��� www.rolanddga.com

Edgy Squeegee

Fort Lauderdale-Fla.-based Geek
Wraps is offering a new competi-
tive dual soft edge squeegee line.
The line of squeegees uses the

same soft non-abrasive edge that
the company’s original soft edge
squeegee used, but also features a
white micro-thin soft edge that
won’t scratch or cut the wrap
vinyl. The white color was chosen
for the new edge to avoid dirt or
dust settling on the surface of the
wrap during installation. The white

edge will show dirt and dust and
allow installers to clean the
squeegee and start again.
The competitive dual soft edge

squeegee is currently sold in a
competition set consisting of one
four inch and one micro detail
squeegee.
��� www.geekwraps.com

NEW PRODUCTS AND SERVICES

Competitive Products
Skylight Makeover

International Glass Solutions, a Dublin, Ohio-based dis-
tributor, introduced a new sun control exterior skylight
paint called Liquisol.The paint is designed for acrylic, plex-
iglass, plastic or glass conservatories, skylights and light
domes. Liquisol contains specialized pigments that transmit
the visible light spectrum and reflect infrared heat. The
product is available in four variations including 4EVER,
4EVERblue (adds a blue hue), 3Seasons (removable in the winter to increase
solar energy) and 2White (contains white reflective roof paint).
��� www.liquisolusa.com

No Scratch and Stick
DuPont Glass Laminating Solutions has a new ultra-clear polyethylene

terephthalate (PET) film with hard coat, designed to broaden the ways high-
performance safety glass is made. The new Spallshield CPET sheeting is a
durable PET film made with a proprietary hard coating for scratch resistance.
It is designed for use as an external surface on glass laminates where spall
protection is desired. The new anti-spall film can be used on safety glass of
any thickness, in conjunction with a variety of other laminating materials.

Standard roll width is 60 inches with a length of 820 feet. Sample rolls with
widths of 60 inches and lengths of 164 feet are available for physical testing and
manufacturing trials.
��� www.dupont.com WF
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   Protection.
 

INTRODUCING PPF
PPF, the latest breakthrough technology 
in automotive paint protection fi lm.

TECHNOLOGY
Advanced top-coat formulation allows 
for easy installation, increased longevity, 
and a high-gloss fi nish

DRIVEN
First-rate protection and durability with 
superior optical clarity

Powered by TruCutTM

SunTek’s exclusive, PPF cutting software

For more information, call or visit 
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276.632.4991 (International)
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Madico Inc. has acquired
select assets from Courage
Distributing LLC, based in

Cleveland, Ohio. Included in those
assets were distribution rights for
Sun-Gard branded window film in

five Midwest states including
Illinois, Indiana, Wisconsin, Ohio
and Michigan. The latest acquisi-
tion comes on the heels of an
announcement by Madico that the
company was acquiring distribu-

tion rights for Madico products
from The Enpro Group in 16 states.
The states affected by the Enpro
Group purchase include Alabama,
Arkansas, Colorado, Georgia, Iowa,
Kansas, Kentucky, Louisiana,
Mississippi, Missouri, Nebraska,
North Carolina, Oklahoma, South
Carolina, Tennessee and Texas.

“We have a three year strategy at
Madico where we are trying to put
our emphasis on two major mar-
kets. The first is Asia, which is real-
ly on fire. The sales there are noth-
ing short of remarkable,” says
Jeffrey Plummer, vice president of
sales, marketing and distribution
for Madico Window Films Inc. “The
second market we are focusing on
is the U.S. We are really doubling up
our efforts in the U.S. Part of that is
a commitment to the industry and
we have recently put a lot more of
our management energy into the
IWFA. We are trying to offer more
assistance with our senior man-
agers there. The other part is our
relationship with dealers and dis-
tributors. We have had some of the
best independent distributors in
the business. These were long-
term, mutually, beneficial relation-
ships. While we were not on a mis-
sion to acquire our distributors, we
are on a mission to be a stronger
force in the U.S. market.”

The Canadian-based Courage
Distributing will continue to operate
as the exclusive distributor of Sun-
Gard products in that country.
Midwest Marketing based in Peoria,
Ill., will continue to be the exclusive
distributor of Madico branded prod-
ucts for Illinois, Indiana, Wisconsin,
Ohio, Michigan and Minnesota.

“Some of the distributors said
this might be a good crossroads for

Madico Aquires Assets from Courage

THE LATEST INDUSTRY NEWS

COMPANY NEWS

14 WINDOW FILM www.windowfilmmag.com

LEGISLATIVE NEWS
Minnesota Window Film Group
Seeks to Change State’s Tinting Laws
Tinting laws in the state of Minnesota are under fire from a group of window
film shops.The MinnesotaWindow FilmAssociation, an independent association,
is not affiliated with the International Window Film Association, is fighting the
state law that says, “No person shall drive or operate any motor vehicle
required to be registered in the state of Minnesota upon any street or highway
under the following conditions… when any side window or rear window is
composed of or treated with any material so as to obstruct or substantially
reduce the driver’s clear view through the window or has a light transmittance
of less than 50 percent plus or minus three percent in the visible light range or
a luminous reflectance of more than 20 percent plus or minus three percent…”
The law does allow vans and trucks to have unlimited visible light transmis-
sion (VLT) on the rear and back side windows, but keeps the above law in effect
for the front side windows. Minnesota’s tinting law is one of the most restric-
tive tinting laws in effect.
“The reason the law needs to change is that a 50 percent law does not let you
have the protection, safety and security benefits that film has to offer,” says Mark
Gjerde, president of the Minnesota group.“The law was in effect in 1985 when
we did not even have the terms sport utility vehicle and multiple purpose vehi-
cle. That is why there is nothing in our law about these vehicles or crossovers.”
In addition to the law being outdated, Gjerde argues that a 50 percent film
is not providing the consumer with ample protection.
“Eye doctors have concluded you must have a minimum of 17 to 37 percent
reduction in veiled glare to reduce the stress on your eyes. Other benefits
include quicker reaction times, less eye fatigue and we all know about protec-
tion from shattering glass,” he says.
Gjerde and his association are frustrated with law enforcement and the
effects of policing this strict law.
“This has driven the industry underground … many tinters simply lost their
jobs and are now on unemployment, tinting for cash out of their garages,” he
says.“Others just step over any state border. Bring your car to Hudson and you
can get darker film installed without a problem. As for the shops here in
Minnesota that abide by the law, we have lost up to 50, and sometimes 65, per-
cent of or retail auto business.”
The association is currently working to raise money in order to hire a lob-
byist to work on its behalf at the capital.
“This is the only system we have and it is all about the money. Unfortunately
the police had an endless pile of taxpayers’ money to use to fight us,” says Gjerde.

MN
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Madico to go downstream. They
were friendly, mutually accepted
agreements. In all three cases the
partnerships have not gone away,
just changed,” says Plummer.
“However, there are no other plans
for acquisition at this time.”

Solar Gard Announces
New Tools for Dealers

Window film manufacturers are
using technology to make their proj-
ects more efficient and productive.

Solar Gard released its new

mobile application for window film
companies called Solar Gard
Solutions. It offers installers a
guide for film to glass applications.
Installers can submit film to glass
requests directly to the company’s
technical service team. The appli-
cation can generate estimates and
has settings that can be adjusted
for products, pricing and output,
and maintains a record of all speci-
fications and estimates.

The application is available in
the App Store and can be used on
the iPhone, iPad or iPod Touch.

In addition to the new mobile
technology, Solar Gard has also
inaugurated a new loyalty rewards
program for dealers, Solar Gard
Partner Points. The program allows
dealers to obtain points for qualify-
ing purchases.

EVENT NEWS
3M Recognizes Dealers at
Annual Film Dealer Conference

3M dealers were
presented with awards
at the company’s
Window Film Dealer
Conference which
took place in San
Diego, Calif., in March.
More than 200 dealers
attended and joined
the company in recog-
nizing 3M’s top dealers.

Columbia Filters,
Inc, of Rutherford, N.J.,
was recognized as the National Dealer of theYear. Sun Control of Minnesota, in
St. Paul, Minn., was awarded New Dealer of theYear. Regional Dealer of theYear
awards also were distributed. ATD Solar and Security in Frederick, Md., won
for the Mid-Atlantic region.Window Film Depot of Atlanta, Ga., was recognized
for the Southeast region.Alan and Associates Inc., of Orland Park, Ill., won the
award for the Midwest region. Sunset Glass Tinting of Stafford,Texas, was rec-
ognized for the South Central region. Brower Tinting and Graphics of Renton,
Wash., was awarded Dealer of the Year in the Northwest region. Campbell
Window Film of Huntington Beach, Calif., was recognized for the Southwest
region. Solar Vision of Denver, Colo., was awarded Dealer of the Year in the
Rocky Mountain region andAmericanWindow Film Inc., of Foxboro,Mass., took
home the award for the Northeast region.

Solar Gard Recognizes Dealers with
Awards at Panorama Dealer Meeting

The sixth annual
Panorama dealer
meeting was held
March 7-10 and hosted
more than 200 atten-
dees in San Diego. At
the event, Solar Gard
recognized some of
the company’s top
dealers with awards.

John Henderson of
RoyalWindow Films in
Anaheim, Calif., was
recognized as Panorama
Dealer of the Year. Richard Puthoff of Eclipse Window Tinting in Cincinnati,
Ohio, was awarded for Panorama Hilite Excellence. Randall K Hutson of Five
StarWindow Coatings in Rockford, Mich., David J. Burns of Ray Sands Glass in
Rochester, NewYork and Matthew Erbrick and Robin Stavely of United Home
Solutions in Alpharetta, Ga., were recognized for Panorama Regional
Excellence.Vincent Emmert of SolarSafe and Secure in Pensacola, Fla., was pre-
sented with the award for Outstanding New Panorama Dealer. Bob Zarat and
Maggie Greene of Sun-EaseWindowTinting in Boulder, Colo., was recognized
as the Panorama PremierPlus Top Performer. Alex Johnson of Sun Proof
Window Tinting in Arlington, Texas was awarded for Outstanding Panorama
Business Growth. WF

Solar Gard recognized some of the company’s top
dealers with awards during its sixth annual Panorama
dealer meeting held March 7-10 in San Diego.

Left to right: Tim Thornton of 3M, Charlie
Cerimino, Nick Pizzone and Maggie Pizzone of the
National Dealer of the Year Columbia Filters,
Alison Schell and Steve Hedrick of 3M.
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A New Day of Opportunity 
Introducing Sunscape® by Madico

Premium Designer Window Films

Unprecedented Marketing Support

Online and Offline Sales Support

Exclusive Territories Available
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Our new Sunscape line of residential and commercial 
window films offers an innovative approach to helping 
you reach your business goals. 

Sunscape delivers a complete 
dealer program, ready-made for 
you to launch towards success –  
including a new lineup of premium 
designer window films supported by 
a comprehensive warranty program 
to ensure peace of mind for you and 
your customers.

Our marketing program includes:

for residential and commercial

consumer 
website with lead-generating 
custom dealer pages 

– A dealer-exclusive online  
community with the latest news, 
tips, and helpful discussions

Dealer Opportunity Packet and 
learn more about Sunscape today!

888-887-2022
www.sunscapefilms.com

 
Sunscape is a registered trademark of Madico, Inc. 
©2012 Madico, Inc.
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Scratch
Resistant
Coating

Polyester

Adhesive with
removable
protective liner
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Peeling 
the Onion
A Look at the
Components of Window
Film and How They Work
by Katie O’Mara

This is the second in a series of articles that explains the
basics of why window film works the way it does and how it
saves energy and protects interiors. See the May/June 2011
issue of WINDOW FILM magazine to view the first article in the
series—Back to Basics: A Lesson in Light.
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There is so much more to
window film than meets
the eye. On the surface it

appears to be a shaded piece of
plastic that sticks to windows. Yet,
beneath the surface lies layer upon
layer of complex materials that work
together to keep out harmful ultravi-
olet (UV) light, glare and heat.

Recap: Lesson in Light
In the first installment in our

series we discussed how window
film works and achieves the bene-
fits that it does. When the three
components of solar energy—UV
light, visible light and infrared
light—hit a surface they will either
reflect off of the surface, transmit
through the surface or be
absorbed into the surface. Window
film is used to regulate the amount
of energy that is either absorbed or
transmitted and reflect that energy
away. The more energy that film
can reflect the more energy-effi-
cient it will be.

The components that make up
film help with this process of
reflection which is why it’s impor-
tant to understand the compo-
nents and why they are a part of
this product.

Layer Low-Down
Window film consists of a series

of different layers of film. Different
manufacturers may use different
ingredients and different addi-
tions, but the basic recipe for win-
dow film generally remains the
same. On the glass side of the film
the first layer is the protective
liner that ensures that the adhe-
sive layer is protected until the
film is ready for installation. This
liner, while not important once
film is installed, does play an
important part in protecting the
adhesive and ensuring that it
bonds as well as possible.

The adhesive layer will affix the

film to the window and keep it in
place. Different films will have dif-
ferent “stick-ability.” Some may
have low adhesion, in order to be
removed and place in a different
spot. Others will have a high adhe-
sion to allow the film to stay in
place longer. The adhesive is very
important to the effectiveness of
the film and if it were to be faulty
the installed film would fail.

Next in the layers of film is poly-
ester. This is the “meat and pota-
toes” of film. Some films will have
multiple layers of polyester with
adhesive on top of the initial poly-
ester layer. The polyester layer is
where you see a lot of additional
add-ons like metals and dyes that
can give film different properties.

Many films will also have a
scratch resistant acrylic coating
that is placed over the polyester to
protect the film from scratches or
tearing. These have grown a lot over
the years and new technology is
consistently released to ensure less
scratches. These are important to
maintain a distortion-free viewing
area and allowing the glass to look at
natural as possible from the inside.

Combined together, these layers
create the base for most window
film products. As the industry
grows and trends change the differ-
ent types of available window film
become more complex and more
powerful.

Manufacturing Materials
Once the ingredients for film

reach the manufacturing floor the
processes that film undergoes can
vary. Laminating occurs when two
layers of polyester are bonded
together using an adhesive. Glass
laminating film can be used to cre-
ate for secure buildings in the
event of break-ins, storms and
other unforeseen dangers.
Metallizing, another common
process, involves evaporating

metal on the surface of the film.
Similar to metallizing, sputtering
involves knocking atoms of metal
onto the film surface. A variety of
metals can be used for sputtering
and these films commonly are
used due to reflective properties.

Dyeing film is another popular
process for manufacturing. This
varies between different manufac-
turers and most keep their process
of dyeing film fairly secretive.

As we continue to see products
changing and technology growing,
consumers will need to stay educat-
ed on what products can give them
what they need. Understanding the
basics, like the recipe for film, can
help dealers better present and sell
the product to consumers, design-
ers and architects. Not only can it
make a company appear profes-
sional, but it can also bring in that
extra sale. WF

Katie O’Mara is the editor of WINDOW FILM
magazine. She can be reached at
komara@glass.com, follow her on Twitter
at @windowfilmmag or on Facebook by
searching for Window Film Magazine.

Definitely Defining
Polyester- a polymer in which

the monomer units are linked
together by the group –COO–, usu-
ally formed by polymerizing a poly-
hydric alcohol with a polybasic acid:
used chiefly in the manufacture of
resins, plastics, and textile fibers.

Sputtering- a process that uses
ions of an inert gas to dislodge
atoms from the surface of a crys-
talline material, the atoms then
being electrically deposited to form
an extremely thin coating on a glass,
metal, plastic, or other surface.

Metallization- to make metallic;
give the characteristics of metal to or
to cover or coat (a metal or non-
metal object or structure) with metal.

Adhesive- a substance that
adheres to a surface or causes
adherence between surfaces.
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In order to foresee the future for window film, the
industry needs to be aware of the amount of new
glass being placed in buildings. After several

years of a down construction market, the U.S. com-
mercial glass industry is seeing a positive turn. In
our first annual glass industry usage forecast, we are

seeing positive indicators for the glass industry on
the horizon in most areas of commercial construc-
tion for 2012.

WINDOW FILM magazine compiled this data using
research and extrapolation from its parent company,
Key Communications, Inc. WF

CLEAR FUTURE
The Glass Industry Projects a Positive 2012

by Katie O’Mara

2010 2011 2012
1

2

3

4

5

6

2.6

3.5 
(+34.6%)

4.1
(+17.1%)

2010 2011 2012

10.5 10.3 
(-1.9%)

10.7
(+3.9%)

Projected Glass Usage
in U.S. Commercial Offices 
(millions of square feet)

1

5

10

15

20

25

20.3 20.3 
(+0%)

20.8
(+2.5%)

Projected Glass Usage 
in U.S. Retail Stores 

(millions of square feet)

2

4

6

8

10

12

2010 2011 2012 2010 2011 2012

1.4 1.4 
(0%)

1.5
(+7.1%)

Projected Glass Usage 
in U.S. Manufacturing Buildings

(millions of square feet)

.5

1

1.5

2

2.5

3

Projected Glass Usage 
in U.S. Hotels 

(millions of square feet)

20 WINDOW FILM www.windowfilmmag.com

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2012 WINDOW FILM Magazine. All rights reserved. No repro-
duction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.windowfilmmag.com
http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


 
      

  

1.4
1.7 

(+21.4%)

2.0
(+17.6%)

Projected Glass Usage 
in U.S. Warehouses 

(millions of square feet)

2010 2011 2012
1

5

10

15

20

25

13.8
11.9 
(-13.8%) 10.8

(-9.2%)

2010 2011 2012

44.6

40.5 
(-9.2%)

43.5
(+7.4%)

Projected Glass Usage 
in U.S. Single-Family Housing

(millions of square feet)

Projected Glass Usage 
in U.S. Educational Buildings 

(millions of square feet)

.5

1

1.5

2

2.5

3

30

35

40

45

50

55

2010 2011 2012
Ph

ot
o:

 G
ua

rd
ia

n 
In

du
st

rie
s

2010 2011 2012
1

2

3

4

5

5

4.2
3.5 

(-16.7%)
3.5
(0%)

Projected Glass Usage 
in U.S. Amusement and Recreation 
Structures (millions of square feet)

MAY-JUNE 2012 WINDOW FILM 21

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2012 WINDOW FILM Magazine. All rights reserved. No repro-
duction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


A better environment inside and out.®

Confidence for success

  
      

    

        

     

         

    

    

      

       

       

      

    

   

     

    

     

      

 

 
  

 

  

  

     
 

    
    
 

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2012 WINDOW FILM Magazine. All rights reserved. No repro-
duction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


     

  

Saint-Gobain Performance Plastics
4540 Viewridge Avenue, San Diego, CA 92123
Tel: 877-273-4364  E-mail: info@solargard.com

www.solargard.com/us

Call us today to learn more, and  

experience why dealers across the 

globe count on Solar Gard to be a  

true partner in their success.

1 877 273 4364 

www.solargard.com/us

At Solar Gard®, we know the 

core of our success lies with  

our dealers. Which is why -  

for over three decades - we’ve 

focused on delivering products 

of unparalleled quality, innova-

tive tools and programs that 

move your business forward, 

and the best-in-class service  

and support you’ve come to  

rely on.

Continuous innovation
and product excellence

Dealer-focused
loyalty program

that empowers success
Technology

Industry-leading
education and events

2012 Solar Gard Elite Panorama® 
Dealer Meeting

Environmental
leadership

Energy toolbox, dedicated Technical 
Services team, and Environmental 
Product Declaration

VISIT US AT THE AIA 2012 NATIONAL CONVENTION AND DESIGN EXPOSITION
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California is no longer just
for movie stars and show
business. In fact, a whole
new kind of film review

was just released and the verdict is
two thumbs up. The International
Window Film Association (IWFA)
has released its report titled,
“Energy Analysis for Window Films
Applications in New and Existing
Homes and Offices.” The independ-
ent analysis, which was done by
California energy consultant firm
ConSol, revealed that window film
is the most cost-effective energy
saving choice for Californians
when used in retrofit applications
on homes and buildings.

Why California?
When the association began pur-

suing this study, California seemed
to be the obvious choice due to its
size and reputation as a fairly ener-
gy-efficient state.

“In the world of energy efficien-
cy, California is somewhat unique

in that it is a large and populous
state, it contains most of the cli-
matic zones in the U.S., it imports
much of its electricity needs and
yet it has one of the lower energy
uses per capita for the entire
U.S.,” says Darrell Smith, IWFA
executive director. “If the use of
energy control window film is
shown and accepted as a valuable
tool in energy efficiency there,
then other states and regions will
more seriously consider including
it in their own programs, both
current and future. In addition,
the processes being done in
California, from overview to
analysis to communication to
actionable programs including
more window film use, can serve
as a template for repetition across
the U.S.”

Just as Florida has become the
benchmark state for hurricane
codes and protection, California
sets the standard for energy legis-
lation, which is why California

became the natural option of
choice for this type of report.
ConSol contracted with the IWFA
after the energy consultant firm
impressed the association with a
submission for the report.
“Late last spring, the IWFA board
of directors sent out a request for
proposal to several different rec-
ommended companies who had
experience in working in the
California building code arena
and then reviewed the responses
and selected ConSol as being the
best fit for the IWFA’s current
needs,” says Smith. “ConSol then
held several teleconferences with
the chairs of the technical com-
mittee, the government advocacy
committee and the executive
director. Then some direct con-
tacts between ConSol’s technical
staff and several of our manufac-
turers’ technical experts were
held to insure that ConSol knew
what resources our industry had
to support their internal efforts.”

A New Film Star 
in California
A New Film Star
in California
IWFA’s California Report 
Reveals Window Film 
as Most Cost Effective 
Energy Savings Choice

by Katie O’Mara
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Study Up
The results of the study were

overwhelmingly positive for window
film. ConSol concluded that, by com-
paring the installation of window
film to other energy savings meas-
ures (updating HVAC systems, air
sealing and caulking, adding R-38
ceiling insulation), the “best oppor-
tunities for saving energy with win-
dow films in California are in existing
buildings, especially in existing high-
rise office buildings.”

“The IWFA discovered, through
ConSol’s efforts, that the code offi-
cials for California utilize unique
software analyses in determining
what energymeasuresmight be con-
sidered in increasing the energy effi-
ciency of both residential and com-
mercial buildings,” says Smith.
“Therefore, to determine what, if
any, impact the use of energy con-
trol films might have on energy effi-
ciency, ConSol was given a range of
generic product specifications to
use in an analysis using the

California software parameters. The
IWFA needed to understand specifi-
cally where window film use might
best fit in energy efficiency planning
in California and the differences in
results from different groups of
product parameters.”

The study concludes that existing
office buildings are an idealmatch for
a window film retrofit, where new
office buildings might not have as
much of an opportunity due to high
performance glazing. Existing offices
in Oakland, Calif., which has mild
temperatures, with single pane glass
showed a return on investment (ROI)
for film installation between 6-37 per-
cent, depending on the quality of the
product, compared with an ROI
between 11-25 percent for existing
offices with double pane glass. In
locations with more extreme temper-
atures, like San Diego, existing offices
with single-pane glass showed a ROI
between 32-64 percent and an ROI
between 20-44 percent on existing
offices with double-pane glass.

The report showed that new resi-
dential homes will benefit from win-
dow film, though not as much as
commercial buildings, due to the
many other more cost effective
ways to reduce energy in new
homes and the high-efficiency win-
dows that are used in newer homes.

The study also showed that win-
dow film is, “an effective means of
reducing greenhouse gas emissions
[GHG] when used in retrofitting
existing buildings.” According to the
report, most GHG comes from
homes built before 1980 and since

window film has been shown
in the report to be a cost effec-
tive solution for existing resi-
dential and commercial build-

ings, it can be a viable ingredi-
ent in the fight against GHG.

Why Does it Matter?
For many within the industry the

findings in the report are not sur-
prising. After all, the industry
expects window film to performwell.

“Although those with years of
experience in the industry knew
window films worked and saved
energy in much of California, except
for various case studies conducted
by our manufacturer members over
the years, most evidence was anec-
dotal and not very well-document-
ed,” says Smith. “I believe many in
the industry were very surprised to
see just how well window film
ranked when compared to other
measures which might be undertak-
en in buildings, both for single-pane
windows and dual-pane windows.”

The IWFA encourages window
film dealers to use the report to help
make sales and educate consumers.

“Local dealers can quote from
the report to their prospective
clients and send them directly to
the IWFA website or to their manu-
facturer members’ websites to see
the full report,” says Smith.

The future remains unknown in
terms of building on this report,
but the IWFA says plans to expand
the study are already in progress.

“Consideration of the need to
expand the California study and for
other area-specific studies is
already underway. However, until
we have effectively communicated
and fully utilized this new informa-
tion in our plans in California,
other studies will not likely be
undertaken as studies without
planning for follow-up resources
may make for great reading but
normally shows poor results.” WF

Single family home emissions by decade built.

Chart: International Window Film Association
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Kansas Hospital Seeks to Protect
Patients After Joplin Disaster
by Katie O’Mara
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When the deadly EF-5 tornado ripped through
the façade of St. John’s Hospital in Joplin,
Mo., the staff and patients at Via Christi

Hospital Pittsburg in Pittsburg, Kan. were watched
and wondered. After reviewing the hospital’s current
preparedness, new measures were put in place and
additional storm protection explored. Via Christi
Hospital Pittsburg decided to have window film
installed on the hospital windows and after some
research ended up with HanitaTek Window Films.

Protective Project
For Via Christi Hospital Pittsburg the main purpose

of installing film was to protect those inside the hos-
pital from flying shards of glass and debris.

“One of the issues that was brought forth by the
officials and the stories from St. John’s Hospital
involved injuries sustained from window glass bro-
ken during the tornado and blown into hospital
rooms,” says Michael Hayslip, public relations direc-
tor for Via Christi Hospital Pittsburg. “Less than
three months after the Joplin tornado, Via Christi
Hospital Pittsburg moved forward with a project that
would [protect] 88 windows in the hospital by hiring
[HanitaTek Window Films] to place a protective film
over certain windows.”

HanitaTek contracted with Glen Yocca, CEO of U.S.
Film Crew to be a project manager for the hospital.
Included in the window film installation were windows
in each of the wings of the five-story patient tower, the
12 rooms in the fifth floor intensive care unit and the
six labor and delivery rooms in the third floor
Women’s Center. A 12-mil SafetyZone clear film with
the four-sided no-bar attachment system was
installed. The entire installation was completed in
approximately a week and required three installers.

Carlson cautions that while film can help mitigate

damages from debris and broken glass it is not guaran-
teed to protect those inside the windows from injury.

“Because there is no window film testing protocol
for a simulated tornado threat, the architects and
engineers had to make intelligent interpolations
among existing test methods for hurricane and
blast,” says Mark Carlson, business development
manager for HanitaTek. “Security window film solu-
tions are not some sort of anti-gravity device that
will keep windows levitating when the building has
been destroyed, but our industry’s solutions are a
smart, right-sized answer to moderate tornado
debris wind speeds and pressures.”

Unique Circumstances
Installation went by without interruption or issue.

The hospital staff was able to view the installation in
progress and HanitaTek answered questions and
caused no interference with the hospital’s daily busi-
ness and care.

“Installation went very well from a hospital and
health care perspective. The employees from
HanitaTek were extremely professional and efficient.
They were also very well versed on explaining the
installation process and how the film was effective for

“We had to plan flexibility into our
schedule and [hire] professional

installers so that we can be ready
to protect a room in ICU when 

the patient is moved into 
recovery or a private room.”

—Mark Carlson, 
HanitaTek Window Films

Heed the 
Warning
Heed the 
Warning
Kansas Hospital Seeks to Protect
Patients After Joplin Disaster
by Katie O’Mara
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our needs,” says Hayslip. “They were kind and courte-
ous to our hospital employees and always took time to
explain the project to anyone who was curious about
their work. The Via Christi Hospital admissions/regis-
tration department and nurse managers were able to
block off certain rooms undergoing installation which
caused no disruption to the hospital’s patient flow
during the installation process.”
“We definitely ran into questions from the staff,”

says Yocca. “The head of PR there had different news
organizations come in and do interviews to show what
they were doing to be proactive.”
“This is a very important question in everything we

do—education. We had to be prepared to answer
questions about both the protection level and (as you
can imagine) and the Occupational Safety and Health
Administration’s Hazard Communication Worker’s
Right to Know (the familiar MSDS) requirements,” says
Carlson. “Everyone representing HanitaTek is trained
in advanced security solutions in preparation to
answer any questions about the anticipated protec-
tion level in standard test methods.”
U.S. Film Crew worked carefully with the hospital

staff to make sure that they were not in the way in the
intensive care units (ICU).
“There were some challenges because we had limit-

ed access in the ICU units,” says Yocca. “There are
obvious challenges when you’ve got patients who are
in and out at any time. We worked with the hospital
and scheduling to get through that.”
“Working in a hospital environment will always

present unique challenges not as prevalent in other
situations,” says Carlson. “For example, unlike an
office space, the rooms don’t clear out at night so we
can have unrestricted access. Therefore, we had to
plan flexibility into our schedule and [hire] profes-
sional installers so that we can be ready to protect a
room in ICU when the patient is moved into recovery
or a private room.”

Future Film?
Overall, Via Christi Hospital Pittsburg has been

pleased with the results of the window film installation.
“The people of Pittsburg and surrounding commu-

nities realized Via Christi Hospital Pittsburg was tak-
ing additional steps needed to keep people safe,”
says Hayslip. “Then, on March 2, Pittsburg encoun-
tered severe weather of its own, though nothing in
comparison to the Joplin tornado of last year. Parts
of Pittsburg did incur substantial damage from
straight line winds in excess of 100 miles an hour.
Though the hospital did not see anything close to
the damage other parts of town encountered,
employees and patients who had seen past coverage

of the … windows said they did feel safer the night
the storm hit Pittsburg. We cannot control the
weather in Southeast Kansas, but we can explore
options that make our facility safer in the event of
severe weather.”
Future plans for more window film remain a possi-

bility at the hospital. Due to Via Christi’s continuing
expansion and the benefits received from the initial
window film installation the hospital still sees the
value in further installation.
“Via Christi Hospital Pittsburg has two major con-

struction projects in the works, a new [40,000 square
foot] $18-million Surgical Services Center that breaks
ground this summer, and plans for a medical office
building to follow,” says Hayslip. “While no concrete
plans have been decided … we see the benefit of the
project and are considering future installation as our
facilities plan grows in the future.”

Final Thoughts
As window film companies continue to sell the

product and educate the public about its benefits
Carlson offers some advice for dealers about bringing
in a big project.
“In my experience, the most common frustration

with window film dealers is the ever-increasing mar-
ketplace for ‘me-too’ solutions,” says Carlson. “You do
all the hard work to get a product specified, but leave
the door open for the other guy who did not create the
opportunity to give the impression that he is just like
you. Keep in mind as you begin offering solutions, you
are starting to build the unique selling proposition
with your film choice, the attachment system, your
dynamic company and your understanding of the
technology behind the solution.” WF

Katie O’Mara is the editor of WINDOW FILM magazine. She can
be reached at komara@glass.com, follow her on Twitter at
@windowfilmmag or on Facebook by searching for Window
Film Magazine.

“One of the issues that was
brought forth by officials and 

stories from St. John’s Hospital,
involved injuries sustained 
from window glass broken 

during the tornado and being
blown into hospital rooms.”

—Michael Hayslip, 
Via Christi Hospital Pittsburg

“One of the issues that was
brought forth by officials and 

stories from St. John’s Hospital,
involved injuries sustained 
from window glass broken 

during the tornado and being
blown into hospital rooms.”

—Michael Hayslip, 
Via Christi Hospital Pittsburg
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When we think of famously
compatible pairings we

often recall icons like Sonny and
Cher, Peanut Butter and Jelly or
Michael Jordan and Scottie Pippen.
What do these seemingly unrelated
partnerships have in common? Not
only do they complement each
other well, but they rely on their
counterpart for their own success.
For window film companies, devel-
oping relationships is a vital tool to
achieving success. Film companies
form working relationships with
glass companies, automotive deal-
erships and local media, but in the
age of “being green” how does a
window film company make the
most out of its relationships with
utility companies?
“Utilities are publicly regulated

and this means they cannot in any
way appear to be favoring any
individual brands or companies,”
says Darrell Smith, executive
directive for the International
Window Film Association (IWFA).
“First and foremost, it is impor-

tant to understand that utility com-
panies are incentivized to save ener-
gy. They are always actively looking
for ways to increase customer adop-
tion of energy efficiency measures
and to enhance their energy efficien-
cy incentive and rebate programs,”
says Kathryn Giblin, director of
global marketing and technical serv-
ices for Solar Gard.
There are some things that win-

dow film dealers can do to help
work together with the utility
company to promote energy-effi-
cient measures.

1. Become a Researcher
The key to appearing profes-

sional and informed when work-
ing with utility companies is to do
your research ahead of time.
“There are many states in the

U.S. that offer rebate programs for
window film,” says Tom Niziolek,
marketing and sales director for
Madico, Inc. “The start of a good
relationship is finding out infor-
mation and making connections
with the prospective utility com-
pany. It can be extraordinarily
successful if done right.”
“Go to www.dsireusa.org, an

online database of state incentives
for renewables and efficiency. It is a
comprehensive source of informa-
tion on state, local, utility and feder-
al incentives and policies that pro-
mote renewable energy and energy
efficiency,” says Giblin. “By state
you can see exactly which utility
companies have energy efficiency
programs, the details of those pro-
grams and the contact details of the
program administrator.”
Once it has been determined

whether a rebate program exists,
visit the utility company’s website
to learn more.
“The first place to start is finding

out who their local service

provider is and then looking at the
website. Much of the information is
posted online for these utility com-
panies. You have to determine if
they are offering a rebate first. Then
look into the scope of the rebate- is
it residential, commercial or both?
What is the amount invested? Are
there any particular performance
properties for applied film?”

2. Identify VIP’s
Knowing who the right person

to speak to can be half the battle.
If you can get 10 minutes to talk to
the representative in charge of
energy programs and conserva-
tion at a utility company it can
make a big difference.
“The key person to identify is

the person responsible for the
program. Look for the program
manager of energy rebates or
energy conservation program
manager or administrator,” says
Niziolek. “You are looking for
somebody who is assigned within
the utility company to work with
customers and venders that can
provide the service in order to
qualify for the rebates.”
The first discussion is one

about whether a rebate is avail-
able for film.
“The best way to meet them is to

regularly monitor and use the utili-
ty companies’ websites to find out
about and register for upcoming
energy efficiency seminars offered

Five Tips for Working Effectively with Utility Companies
by Katie O’Mara
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by the company,” says Gilblin.
“Attend those seminars and find an
account manager or program man-
ager to casually discuss how the
utility folks are structured and how
many segments their major
accounts are separated into, num-
ber of account managers and con-
tact information for supervisors of
the account managers.”

3. Be the Source
Dealers who are well-informed

and know about all different types
of energy conservation can
become a source of knowledge for
utility companies and customers.
“A dealer can benefit from this

relationship by keeping their cus-
tomers informed about utility
offerings (information, rebates,
audits, etc.) and directing them to
all opportunities for saving ener-
gy, including the use of window
film products,” says Smith.
“Some people have even turned to

offering audit services as part of
their packages so you have the
opportunity to effect and impact the
customer’s decisions,” says Niziolek.
One new source available to

window film dealers is the IWFA
recent study in California that
found window film to be the most
cost effective energy savings
choice for Californians (see more
on page 24).
“An energy savings analysis was

performed for all major parts of

the state and then initial meetings
were held with the large utilities,
the California Energy Commission
and with other trade organizations
involved in retrofitting buildings
to have greater efficiency,” says
Smith. “The IWFA used these meet-
ings to offer to become a planning
and information resource to those
groups. As a result of the efforts of
its manufacturer members, its
consultant and its own leadership,
the IWFA was asked to make pre-
sentations to their organizations
on how window films work. They
also presented on the use of e-film,
the IWFA energy analysis program
and advised them on how to bet-
ter include window film in their
existing programs.”

4. Offer In-Shop Rebate Deals
There is a unique opportunity for

utility companies and window film
companies to offer complimenting
rebates to draw customers in and
help them create more energy-effi-
cient homes. Window film compa-
nies can offer a discount off the
price of film or installation to cus-
tomers who take advantage of the
utility company rebates.
“In some cases dealers have

provided a small compliment to
the rebates,” says Niziolek. “The
utility company might offer $1 off
per square foot and the window
film company itself will offer a 25
cent rebate themselves.”

Window film companies can also
help cross-promote utility company
rebates, highlighting window film as
an affordable and effective product.

5. Get Them Involved, a Little
Getting the utility company

involved with the window film
company’s customers is an effec-
tive to show the value of window
film, but don’t rely on the utility
“If a utility representative is will-

ing to fill out and submit the rebate
or incentive application for the
customer, it is more likely to be
approved,” says Giblin. “Most of
the rejections of applications are
due to the lack of simple informa-
tion—dated, paid, itemized invoice
listing material and labor as proof
of payment—that the utility needs
to process application. It is best if
you can know the programs well
enough to fill out the information
yourself, reducing the amount of
work for the utility company and
your clients.
Involve the utility company by

inviting them to join in meetings
with the customer.
“The most successful way to get

face time with a utility account man-
ager is to have your client invite
them to your meeting,” says Giblin.
“Clients and utility account man-
agers will appreciate this; you’re
passing monetary savings along to
the client and verifiable kWh savings
along to the utility company.” WF
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oin WINDOW FILM magazine, the
International Window Film
Association and your col-
leagues for the 2012
International Window Film
Conference and Tint-Off™

(IWFC) September 20-22 in Louisville!
The Exhibition/Extravaganza and
Tint-Off™ competitions will be held
September 21-22, 2012. The IWFC
2012 will be host to hard-hitting sem-
inars, fierce competitions and incom-
parable networking opportunities—
all for the window film industry.
Come discuss the forecast of the
industry, the future of digital market-
ing, new ways to grow your business
and somuchmore! In an effort to pro-
vide value-added opportunities, the
IWFC will be co-located with Auto
Glass Week™.

Plan Your Trip Early
Make sure you are close to all the

action! Get the most “bang for your
buck” by reserving your hotel room
early for the discounted room rate
and pre-registering to receive the full
event for an early-bird rate. Pre-reg-
istration also helps us plan proper
room sizes and seating, adequate
food and beverage and other items
for your enjoyment and comfort.
You must pre-register by August 31,
2012 to receive discounted registra-
tion rates.

Accommodations
Attendees can stay in comfort

at the Hyatt Regency Louisville.
The newly renovated Hyatt
Regency Louisville has a direct
connection to the Kentucky

International Convention Center
and delivers the impeccable serv-
ice you expect with a gracious
dose of southern hospitality.
Discounted rooms have been

made available to International
Window Film Conference and Tint-
Off attendees for only $109 USD per
night, plus tax. You must reference
that you are with the IWFC to
receive the discounted rate. Rooms
are available on a first-come, first-
served basis. Be sure to book early
as the discount deadline is August
27, 2012. Visit www.windowfilm-
mag.com/iwfc and click on the hotel
tab to book your room today!

Locating the
Registration Desk
Registration will be available in

two different locations, dependent
on when you are picking up your
badge. Registration will be in the
Louisville Marriott Downtown on
Thursday, September 20 from 8:00
a.m. to 6:00 p.m. and on Friday,
September 21 from 7:00 a.m. to 12:00
p.m. Registration will then be open
in the Kentucky International
Convention Center on Friday from
1:00 p.m. to 7:00 p.m. and on
Saturday, September 22 from 7:00
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at the International Window Film
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a.m. to 2:00 p.m. The Louisville
Marriott Downtown and the
Kentucky International Convention
Center are directly connected to the
Hyatt Regency via a parking garage
and a temperature-controlled sky-
walk. The Louisville Marriott
Downtown will host educational
seminars including the keynote
address. The Kentucky International
Convention Center will host the
Exhibition/Extravaganza which
includes the Tint-Off™ competitions.
You will find both easily accessible.
For more information, contact event
management at acurran@glass.com
or call 540/720-5584.

Also In House
Co-located with the International

Window Film Conference and Tint-
Off will be Auto Glass Week™ 2012.
Auto Glass Week consists of educa-
tional seminars dedicated to the
auto glass industry as well as
AGRR™ magazine’s repair and
replacement competitions. These
competitions will be held on the
Exhibition/Extravaganza floor Sep-
tember 21-22. Your attendee badge
will get you into the auto glass semi-
nars and access to view the compe-
titions if you are looking to expand
your business or gain more insight
into the auto glass industry. For
more on Auto Glass Week 2012, visit
www.autoglassweek.com.

continued on page 32

How to Register
For more information on registering for this show, complete the

form on page 38 or 39 and fax it back to 540/720-5687 or mail
it to WINDOW FILM magazine, PO Box 569, Garrisonville, VA 22463.
You can also register online at www.windowfilmmag.com/iwfc.

Schedule at a Glance
Please note the schedule is tentative and subject to change, please check
online at www.windowfilmmag.com/iwfc for updates.

Thursday, September 20, 2012 
8:00 a.m. – 6:00 p.m. Registration (at the Louisville Marriott Downtown)
9:00 a.m. – 5:00 p.m. IWFA Accreditation Classes
2:30 p.m. – 5:30 p.m. Window Film Educational Sessions
3:30 p.m. – 5:30 p.m. Window Film Tint-Off™ – Automotive Division

Mandatory Contestant Meeting (Competitors & Judges Only)

6:00 p.m. – 9:30 p.m. Evening of Champions Event 
(optional event – additional ticket required)

Friday, September 21, 2012
7:00 a.m. – 12:00 p.m. Registration (at the Louisville Marriott Downtown)

Registration will be closed from 12:00 p.m. – 1:00 p.m.
8:00 a.m. – 10:15 a.m. Window Film Educational Sessions 

10:30 a.m.– 12:00 p.m. Joint Keynote Speaker: Captain Richard Phillips
12:00 p.m.– 1:00 p.m. Lunch Break
12:00 p.m.– 1:00 p.m. Window Film Tint-Off™ – Architectural Division

Mandatory Contestant Meeting (Competitors & Judges Only)

1:00 p.m. – 2:00 p.m. Window Film Educational Sessions
1:00 p.m. – 7:00 p.m. Registration (at the Kentucky International

Convention Center)
2:00 p.m. – 7:00 p.m. International Window Film Conference 

and Tint-Off™ Exhibition/Extravaganza
2:10 p.m. – 2:40 p.m. Competition Welcoming Ceremony on the Show Floor
2:50 p.m. – 7:00 p.m. Window Film Tint-Off™ – Automotive Division Rapid

Round Preliminary Heats
5:00 p.m. – 7:00 p.m. Silent Charity Auction (Final Bids due 6:45 p.m.)
5:00 p.m. – 7:00 p.m. Cocktail Party on the Show Floor

Saturday, September 22, 2012
7:00 a.m. – 2:00 p.m. Registration (at the Kentucky International

Convention Center)
7:30 a.m. – 8:00 a.m. Finalists Announced for Window Film Tint-Off™ –

Automotive Division
8:00 a.m. – 10:00 a.m.Window Film Educational Sessions

10:00 a.m.– 2:00 p.m. International Window Film Conference 
and Tint-Off™ Exhibition/Extravaganza

10:30 a.m.– 2:00 p.m. Window Film Tint-Off™ – Automotive Division Finals
12:00 p.m.– 2:00 p.m. Window Film Tint-Off™ – Architectural Division

Competition
2:00 p.m. – 5:00 p.m. Window Film Educational Sessions
5:00 p.m. – 7:00 p.m. Gala Awards Reception and Ceremony 

(optional event – additional ticket required)
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9:00 a.m. – 5:00 p.m.
IWFA Accreditation
Review and Testing
The IWFAwill hold review and test-

ing for the basic solar control accred-
itation, safety/security accreditation,
automotive accreditation and
advanced solar control accredita-
tion. Interested participants must
register prior to the event with the
IWFA and pay the required fees,
after which the IWFA will send the
educational study manuals to
review before testing. You can reg-
ister and pay via credit card for the
classes online at www.iwfa.com.

6:00 p.m. – 9:30 p.m.
Evening of Champions (optional event – additional ticket required)
Come be a part of a celebration of champions and kicking off the

International Window Film Conference and Tint-Off™ 2012! During this
optional event, attendees will participate in an evening fit for a champion.

Round One: Be recognized as the champion that you are and be sur-
rounded by the “greats”. Board the buses for the Muhammad Ali Center
where you will receive full access to all three levels dedicated to
Muhammad Ali’s life and career. Round Two: the upper level will provide
a breathtaking view of downtown Louisville’s city skyline as well as a
cocktail party to round out the evening.
All registered attendees of the IWFCmay participate for only $35. Pre-regis-

tration is required, so be sure to select the optional event on your registra-
tion form online at www.windowfilmmag.com/iwfc or by submitting the form
on page 38 or 39. Space is limited and seats will be first-come, first-served.

Educational
Sessions

2:30 p.m. – 3:30 p.m.
Selling Techniques and Handling Objections
Half the battle in closing the sale is your approach and knowing how to

turn a “no” into a “yes.” This session will explain newways to approach your
customers, increase business and overcome objections. Come learn various
selling strategies and techniques for closing the sale.

Speaker: Peter Eisenberg, 3M.

3:30 p.m. – 4:30 p.m.
The Latest in Glass Technology
(Seminar is also being presented Friday, September 21 from 1:00 p.m. – 2:00 p.m.)
Hear from one of the best known glass experts in the industry as he

shares his knowledge and expertise on the latest in new glass including
dynamic and variant glazing practices as well as the basics such as how
glass works. Attendees will leave this session feeling empowered with
their new sense of knowledge on glass.

Speaker: Greg Carney, C.G. Carney Associates, Inc.

4:30 p.m. – 5:30 p.m.
Lunch and Learn Presentations
(Seminar is also being presented Friday, September 21 from 1:00 p.m. – 2:00 p.m.)
One of the best sales promotions available is hosting a “Lunch and

Learn” presentation. When used effectively this type of sales effort can get
architects, building owners and others to listen and hear your message. In
this session, you will learn tips and techniques to make sure your “Lunch
and Learn” presentation is a successful one.

Speaker: Paul Tauchar, Solar Control of Jackson.

THURSDAY, SEPTEMBER 20
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8:00 a.m. – 9:00 a.m.
Welcome, Industry Update and
Getting Involved with the IWFA
In this session, the International Window Film

Association (IWFA) will bring attendees up to speed on
what the IWFA is currently doing to better the film
industry and the plans and goals for the future. The
session will also touch on how you can become more
active in the IWFA to help grow our industry.

Speakers: John Parker, IWFA president; Jim Freeman,
IWFA International Window Film Conference subcommittee
chairman; and Debra Levy, WINDOW FILM magazine publisher.

9:15 a.m. – 10:15 a.m.
Managing Your Business
Best business practices often include proper manage-

ment techniques, solid financial considerations and
planning as well as proper execution of sales and mar-
keting. There’s more to managing and growing your
business than just having customers come in your door.
You must always plan ahead, and guarantee that you’re
prepared for the new challenges that a growing business
will face in a changing world. Come learn how tomanage
and grow your business effectively in today’s market.

Speaker: Lyle R. Hill, Keytech North America.

1:00 p.m. – 2:00 p.m.
The Latest in Glass Technology
(Seminar is also being presented Thursday, September 20 from 3:30
p.m. – 4:30 p.m.)
Hear from one of the best known glass experts in

the industry as he shares his knowledge and expert-
ise on the latest in new glass including dynamic and
variant glazing practices as well as the basics such
as how glass works. Attendees will leave this session
feeling empowered with their new sense of knowl-
edge on glass.

Speaker: Greg Carney, C.G. Carney Associates, Inc.

8:00 a.m. – 9:00 a.m.
Time & Territory Management
As a salesperson, your time is very valuable. Lost time

means lost sales and that does not benefit you or your
company. Add to that poor sales territory management
which leads to missed opportunities and you have one
dreadful combination.Managing your time aswell as your
territory is a very important task for anyone in sales. This
session will cover how to make the most productive use
of your time as you manage your territory for sales.

Speakers: Chris Robinson, Southern Window Films
and Paul Tauchar, Solar Control of Jackson.

9:15 a.m. – 10:15 a.m.
Effects of Solar Energy on Glass
(Seminar is also being presented Saturday, September 22 from 3:30
p.m. – 4:15 p.m.)
One of the many benefits of film is the ability to

reduce heat loss in the winter and solar heat gain in
the summer, but how is the glass that the film is
applied to affected by the solar energy? Hear from an
industry expert on some of the more crucial effects
that you should be taking into consideration.

Speaker: Joe Richards, Solutia.

1:00 p.m. – 2:00 p.m.
Lunch and Learn Presentations
(Seminar is also being presented Thursday, September 20 from 4:30
p.m. – 5:30 p.m.)
One of the best sales promotions available is host-

ing a “Lunch and Learn” presentation. When used
effectively this type of sales effort can get architects,
building owners and others to listen and hear your
message. In this session, you will learn tips and tech-
niques to make sure your “Lunch and Learn” presen-
tation is a successful one.

Speaker: Paul Tauchar, Solar Control of Jackson.

10:30 a.m. – 12:00 p.m.
Joint Keynote: Steering Your Ship Through Rough Waters: Lessons on Leadership
For five days in April 2009, Captain Richard Phillips became the center of an extraordinary

international drama when he was captured by Somali pirates who attacked and boarded his
ship. To protect his crew, Captain Phillips made a conscious decision to put himself direct-
ly in harm’s way, knowing full well that he might pay the ultimate price for his decision.
Amid the standoff, he offered himself as a hostage to get them off the Maersk Alabama. On
the fifth day, Captain Phillips was rescued from the pirates by Navy SEALs. Captain Phillips
will speak about the true definition of leadership and navigating through tough times.
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2:00 p.m. – 7:00 p.m.
International Window Film Conference and Tint-Off™ Exhibition/Extravaganza
Includes the International Window Film Tint-Off™ Automotive Division Competition.

5:00 p.m. – 7:00 p.m. Silent Charity Auction (Final bids due 6:45 p.m.)
Each year, the Auto Glass Safety Council (formerly the AGRSS Council® Inc.) holds

a Silent Charity Auction to help raise proceeds for the non-profit organization. The
Silent Charity Auction will be held on the Exhibition/Extravaganza floor. Auction
items in previous years have included a fishing trip, autographed paraphernalia
from celebrities, women’s jewelry, watches and much more!

5:00 p.m. – 7:00 p.m. Cocktail Party on the Show Floor
What better way to wrap up a full day of education than a libation and tasty hors d’oeuvres?

Stop over to visit and satiate more than your thirst for knowledge. Networking and having a
chance to relax is important to building relationships – so let us buy the first round and get those
conversations started.

FRIDAY, SEPTEMBER 21(continued)

SATURDAY, SEPTEMBER 22
8:00 a.m. – 9:00 a.m.
Tips and Techniques for Exterior and Security Films
Each year the window film industry uses creativity

and innovation to find solutions to every day com-
mercial and residential concerns. Come hear our
industry expert speak on when exterior films should
be added into a proposal for your customers. In
addition to the selling tips, you’ll leave this session
with a much broader understanding of security film
as a whole and some proper anchor techniques to
apply in the field.

Speaker: Scott Haddock, Glasslock.

9:00 a.m. – 10:00 a.m.
Using Digital Avenues to Market Your Business
(Seminar is also being presented Saturday, September 22
from 3:30 p.m. – 5:00 p.m.)
Many companies are turning to social media to

market their business online. Social networks like
Facebook, Twitter, and LinkedIn are relatively easy
to use and free – so it seems like a win-win. Come
hear an expert speaker discuss how social media is
only half of it – digital marketing means much more
than getting a “like” or tweeting once a month. This
hands-on session will help you feel more at ease
when online and know the correct way to go about
marketing your business online.

8:00 a.m. – 9:00 a.m.
Using a Management Software System
to Better Your Business as a Whole
Keeping track of order forms, calendars, work

orders, purchase orders, etc. can be time-consum-
ing, exhausting and overwhelming. Most dealers put
organizing the “back office” to the back burner or
after hour’s list. Hear from software professionals
on how added control, productivity and security
from a management software program can help grow
your business.

9:00 a.m. – 10:00 a.m.
EFILM Analysis
(Seminar is also being presented Saturday, September 22
from 4:15 p.m. – 5:00 p.m.)
Most of the manufacturing firms are utilizing the

benefits of an EFILM Program. Each manufacturer is
able to load the program with their particular prod-
uct libraries making it a very viable resource for
you, the end user. Come learn more about how the
EFILM Program differs from the Demand Analyzer
program and how to model a jobsite much more
accurately.

Speaker: Mark Carlson, HanitaTek.

10:00 a.m. – 2:00 p.m.
International Window Film Conference and Tint-Off™ Exhibition/Extravaganza
Includes the International Window Film Tint-Off™ Automotive and Architectural Division Competitions.

 

Information 

Coming Soon
 

 

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2012 WINDOW FILM Magazine. All rights reserved. No repro-
duction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.windowfilmmag.com
http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


MAY-JUNE 2012 WINDOW FILM 35

2:00 p.m. – 3:30 p.m.
Customer Service: How to Keep Customers Rushing Back for More
Kelly McDonald is returning to our speaker line-up to share more of her expertise

and knowledge. As the top-rated speaker from last year’s show, this is one session you
want to plan on attending.
We all know that the customer is king. In our increasingly competitive business envi-

ronment, it’s more important than ever to cater to customer’s needs, desires and provide
customer service that goes way beyond basic politeness, courtesy and follow-through.
Terrific customer service doesn’t have to break the bank: it’s not about spending more to
keep customers happy, it is about truly understanding the customer experience from a per-
sonal point of view. This session will explore the latest techniques that innovative compa-
nies are using today to train their staff to deliver exceptional customer service, specific
strategies and tactics, do’s and don’ts, and much more. Kelly McDonald is a recognized
expert of multicultural marketing and business trends.

Speaker: Kelly McDonald, McDonald Marketing.

3:30 p.m. – 4:15 p.m.
Effects of Solar Energy on Glass
(Seminar is also being presented Friday, September 21
from 9:15 a.m. – 10:15 a.m.)
One of the many benefits of film is the ability to

reduce heat loss in the winter and solar heat gain in the
summer, but how is the glass that the film is applied to
affected by the solar energy? Hear from an industry
expert on some of the more crucial effects that you
should be taking into consideration.

Speaker: Joe Richards, Solutia.

4:15 p.m. – 5:00 p.m.
EFILM Analysis
(Seminar is also being presented Saturday, September 22
from 9:00 a.m. – 10:00 a.m.)
Most of the manufacturing firms are utilizing the

benefits of an EFILM Program. Each manufacturer is
able to load the program with their particular product
libraries making it a very viable resource for you, the
end user. Come learn more about how the EFILM
Program differs from the Demand Analyzer program
and how to model a jobsite much more accurately.

Speaker: Mark Carlson, HanitaTek.

3:30 p.m. – 5:00 p.m.
Using Digital Avenues to Market Your Business
(Seminar is also being presented Saturday, September 22
from 9:00 a.m. – 10:00 a.m.)
Many companies are turning to social media to

market their business online. Social networks like
Facebook, Twitter, and LinkedIn are relatively easy
to use and free – so it seems like a win-win. Come
hear an expert speaker discuss how social media is
only half of it – digital marketing means much more
than getting a “like” or tweeting once a month. This
hands-on session will help you feel more at ease
when online and know the correct way to go about
marketing your business online.

For a full list of the
educational sessions
and speakers, visit
www.windowfilmmag.com/
iwfc/seminars.

5:00 p.m. – 7:00 p.m.
Gala Awards Reception and Ceremony (optional event – additional ticket required)
It all comes down to this – this is one event you want to make sure you are

a part of! The International Window Film Tint-Off Architectural and Automotive
Divisions, the Pilkington Clear Advantage Auto Glass Technician Olympics
(AGTO) and the Walt Gorman Memorial Windshield Repair Olympics (WRO)
champions will be announced during the event. After battling it out over the
past two days, we will be naming the “World’s Best Automotive Window Film
Tinter,” “World’s Best Architectural Window Film Tinter,” “World’s Best Auto
Glass Technician,” and “World’s Best Windshield Repair Technician.” Make
sure you are in attendance to watch and help honor the new champions for 2012! Pre-registration is required,
so be sure to select the optional event on your registration form online at www.windowfilmmag.com/iwfc or
by submitting the form on page 38 or 39.

continued on page 36
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Competitors can gain inspiration from the
famous athlete Muhammad Ali as they come to

compete in his hometown of Louisville, Ky. for the title of
“World’s Best Automotive Window Film Tinter” and
“World’s Best Architectural Window Film Tinter.” The
International Window Film Architectural and Automotive Tint-Off™
Competitions will be held September 21 – 22, 2012 at the Kentucky
International Convention Center. The champions will be crowned at the
Gala Awards Reception and Ceremony on Saturday, September 22.

International Window Film
Conference and Tint-Off™
Exhibition/Extravaganza
The International Window Film Conference and Tint-Off™

Exhibition/Extravaganza show floor will be in the Kentucky
International Convention Center on Friday, September 21 and Saturday,
September 22. The Exhibition/Extravaganza gives attendees an oppor-
tunity to talk one-on-one with industry manufacturers and distributors

to learn about the latest products
available to the film industry.
Attendees will also be able to view
the International Window Film Tint-
Off™ Architectural and Automotive
Division competitions as contest-
ants vie for first place and the gold
medal. On Friday night the show
floor will also play host to the
Cocktail Party on the show floor and
the Silent Charity Auction from 5:00
p.m. – 7:00 p.m.

36 WINDOW FILM www.windowfilmmag.com

Competitions

 

International
Window Film Tint-Off™
Architectural Division
Last held in 2008, the International

Window Film Architectural Division
Tint-Off competition is returning.
The International Window Film Tint-
Off Architectural Division is an
opportunity for tinters from around
the world to compete to tint an
architectural frame. Industry veter-
ans judge the competitors’ tint
installations as well as their proce-
dures, safety, and cleanliness. It is
also a chance to learn from other
professionals, execute quality instal-
lations, pick up innovative tech-
niques and of course compete for
the chance to hold the title of
“World’s Best Architectural Window
Film Tinter.”

In Order to Compete
You must be employed currently

as an installer in a bona fide oper-
ating window film company and
you must have at least one year of
experience as a technician in the
industry in order to compete. Be
sure to register early. Pre-registra-
tion deadline for contestants is
Friday, July 27, 2012. No registra-
tions will be accepted after this
date. Register online at www.win-
dowfilmmag.com/iwfc on by sub-
mitting the form on page 39.

The Winner’s Company Receives:
The first-place winner’s compa-

ny is awarded:
• Extensive media coverage and
press releases sent on behalf of
the champion’s company;
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• Use of the Architectural Tint-Off
Winner logo on stationery, busi-
ness cards and advertising for
one year;

• Use of the 2012 International
Window Film Tint-Off –
Architectural Division logo for
an unlimited time; and

• A congratulations ad and cover-
age of the victor and his/her
company will appear in WINDOW

FILM magazine.

For Our Champion
The first place winner of the

International Window Film Tint-Off
2012 – Architectural Division will
receive $1,000, a gold medal and tro-
phy, as well as bragging rights as the
“World’s Best Architectural Window
Film Tinter.” Second place will
receive $500 aswell as a silvermedal,
and third will receive $250 and a
bronze medal.

International
Window Film Tint-Off™
Automotive Division
The International Window Film

Tint-Off Automotive Division is an
opportunity for tinters from
around the world to compete and
demonstrate their tint applica-
tions. Industry veterans judge the
competitors’ tint jobs as well as
their procedures, safety and clean-
liness. This event provides the
opportunity for competitors to
learn from other professionals, exe-
cute quality film applications, pick
up innovative techniques and of

course compete for the chance to
hold the title of “World’s Best
Automotive Window Film Tinter.”

In Order to Compete
You must be employed currently

as an installer in a bona fide operat-
ing window film company and you
must have at least one year of expe-
rience as a technician in the industry
in order to compete. Be sure to reg-
ister early. Pre-registration deadline
for contestants is Friday, July 27,
2012. No registrationswill be accept-
ed after this date. Register online at
www.windowfilmmag.com/iwfc on
by submitting the form on page 39.

The Winner’s Company Receives:
The first-place winner’s compa-

ny is awarded:
• Extensive media coverage and
press releases sent on behalf of
the champion’s company;

• Use of the Automotive Tint-Off

Winner logo on stationery, busi-
ness cards and advertising for
one year;

• Use of the 2012 International
WindowFilmTint-Off – Automotive
Division logo for an unlimited time;
and

• A congratulations ad and cover-
age of the victor and his/her
company will appear in WINDOW

FILM magazine.

For Our Champion
The first-place winner of the

International Window Film Tint-Off
2012 – Automotive Division will
receive $10,000, a gold medal and
trophy, as well as bragging rights as
the “World’s Best Automotive
Window Film Tinter.” Second place
will receive $3,000 as well as a silver
medal, and third will receive $1,000
and a bronze medal.

It Pays to be an IWFA Member
Being a member of the IWFA pro-

vides multiple membership benefits.
IWFAmembers can register for the con-
ference at a reduced rate. Early-birds,
who register before June 29, receive a $149 rate. Pre-registra-
tion ends August 31 with a discounted rate of $179 and $209
afterwards. Non-members pay an early-bird fee of $179, a pre-
registration fee of $209 and after August 31 the cost is $229. As
an IWFA member, you also receive a free subscription to
WINDOW FILM magazine full of industry-related features, expert
columnists, quality departments and so much more. To
become a member of the IWFA, please visit www.iwfa.com.

Accreditation Review and Testing Available
Thursday, September 20, 2012

9:00 a.m. – 10:30 a.m. Basic Solar Control Accreditation
11:00 a.m. – 12:30 p.m. Safety/Security Accreditation
1:30 p.m. – 3:00 p.m. Advanced Solar Control Accreditation
3:30 p.m. – 5:00 p.m. Automotive Accreditation

Note: Deadline to register for testing is August 24 so materials can be
sent out to all participants in time for adequate studying before testing.

Inside: Trends in Glass Usage

Architectural - Auto - Decorative - Paint Protection - Security
Volume 16 - Issue 3 - May-June 2012

A PUBLICATION OF KEY COMMUNICATIONS INC.

Also Inside:
• California EnergyReport
• Working with

Utility Companies

Safe and Secure

Subscribe atwww.glass.com/subcenter

How One Hospital Uses WindowFilm to Prepare for the Worst

continued on page 38
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Method of Payment:
� Company Check Enclosed (made payable in U.S. dol-
lars to Event Management c/o WINDOW FILM magazine)

� MasterCard � Visa � AMEX � Discover

Credit Card #: __________________________________

Exp. Date: _______________CVV#: ________________
(The CVV# is the 3-digit number on the back of the credit card or
4-digit number on the front of AMEX)

Name on Account: ______________________________

Signature:______________________________________

Email: _________________________________________

Phone: ________________________________________
These items are required to process a credit card payment.
Payment and registrations will not be processed if the required
information is incomplete.

Cancellations & Refunds:
All requests for cancellations and/or refunds must

be received in writing by June 29, 2012, and are sub-
ject to a $50 administration fee. No refunds will be
given after this date.

Questions or Comments:
Please contact International Window Film

Conference and Tint-Off c/o WINDOW FILM magazine,
P.O. Box 569, Garrisonville, VA 22463 or call us at
540/720-5584, fax 540/720-5687, email:
acurran@glass.com.

Register to Attend!
Please complete the following to register to attend International Window Film Conference and

Tint-Off. Pre-Registration Deadline: August 31; June 29 for early-bird. Attendee registrations
received after August 31 will be considered on-site and fees will increase. Form must be filled out completely to
be registered for the conference. Please return the completed form by mail to WINDOW FILM magazine, PO Box 569,
Garrisonville, VA 22463 or fax it to 540/720-5687. You can also register online at www.windowfilmmag.com/iwfc.

Please write your company information as you wish for it to appear on your badge.
For additional people from the same company, please copy this form.

Company Name: _________________________________

Contact Name: __________________________________

Address: ________________________________________

City: ___________________________________________

State/Province: __________________________________

Zip/Postal Code: ________________________________

Phone: _________________________________________

Fax: ____________________________________________

Email: __________________________________________

Website: ________________________________________

Country: ________________________________________

Registration Type
International Window Film Conference and Tint-Off Attendee Registration – includes all seminars, work-

shops and admittance to IWFC Exhibition/Extravaganza. Note: An Evening of Champions and Gala Awards
Reception and Ceremony are separate charges and not included in the registration fee.

Early Bird Registration Pre-Registration On-site Registration
(ends 6/29) (ends 8/31) (after 8/31)

IWFA Member � $149 � $179 � $209

IWFA Non-Member � $179 � $209 � $229

Optional Events: Pre-registration is required for optional events.

Amount Total:___________________

� $35  An Evening of Champions Ticket
Thursday, September 20, 2012 
6:00 p.m. – 9:30 p.m.
Deadline to buy tickets: August 31

� $75 Gala Awards Reception and Ceremony Ticket
Saturday, September 22, 2012 
5:00 p.m. – 7:00 p.m.
Deadline to buy tickets: September 14
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International Window Film Tint-Off™ - 
Architectural Division Contestant
Includes all seminars, one ticket to the Gala Awards

Reception and Ceremony and access to IWFC
Exhibition/Extravaganza where the competition will be
held. Note: An Evening of Champions is a separate charge
and is not included in the registration fee.

� $250 IWFA Member (Not Available after 7/27)

� $350 IWFA Non-Member (Not Available after 7/27)

What manufacturer and type of film do you prefer?

_________________________________________________

International Window Film Tint-Off™ - 
Automotive Division Contestant
Includes all seminars, one ticket to the Gala Awards

Reception and Ceremony and access to IWFC
Exhibition/Extravaganza where the competition will be
held. Note: An Evening of Champions is a separate charge
and is not included in the registration fee.

� $250 IWFA Member (Not Available after 7/27)

� $350 IWFA Non-Member (Not Available after 7/27)

What manufacturer and type of film do you prefer?

_________________________________________________

International Window Film Tint-Off™ -
Architectural AND Automotive Division Contestant
Includes all seminars, one ticket to the Gala Awards

Reception and Ceremony and access to IWFC
Exhibition/Extravaganza where the competition will be
held. Note: An Evening of Champions is a separate
charge and is not included in the registration fee.

� $450 IWFA Member (Not Available after 7/27)

� $650 IWFA Non-Member (Not Available after 7/27)

What manufacturer and type of film do you prefer for

the Architectural Division? _______________________

_______________________________________________

What manufacturer and type of film do you prefer for

the Automotive Division? __________________________

_________________________________________________

Optional Event: Pre-registration is required for optional
events.
� $35  An Evening of Champions Ticket
Thursday, September 20, 2012 
6:00 p.m. – 9:30 p.m.
Deadline to buy tickets: August 31

Method of Payment:
� Company Check Enclosed (made payable in U.S. dol-
lars to Event Management c/o WINDOW FILM magazine)

� MasterCard � Visa � AMEX � Discover

Credit Card #: __________________________________

Exp. Date: _______________CVV#: ________________
(The CVV# is the 3-digit number on the back of the credit card or
4-digit number on the front of AMEX)

Name on Account: ______________________________

Signature:______________________________________

Email: _________________________________________

Phone: ________________________________________
These items are required to process a credit card payment.
Payment and registrations will not be processed if the required
information is incomplete.

Cancellations & Refunds:
All requests for cancellations and/or refunds must

be received in writing by June 29, 2012, and are sub-
ject to a $50 administration fee. No refunds will be
given after this date.

Questions or Comments:
Please contact International Window Film

Conference and Tint-Off c/o WINDOW FILM magazine,
P.O. Box 569, Garrisonville, VA 22463 or call us at
540/720-5584, fax 540/720-5687, email:
acurran@glass.com. WF

Register to Compete!
Please complete the following to register to compete in the International Window Film Tint-Off –

Automotive or Architectural. Deadline: July 27. There will be no on-site registration to compete.
Companies may only register three contestants – all others will be placed on a waiting list. Form must be

filled out completely to be registered for the competitions. Please return the completed form by mail to WINDOW FILMmagazine,
PO Box 569, Garrisonville, VA 22463 or fax it to 540/720-5687. You can also register online at www.windowfilmmag.com/iwfc.

Please write your company information as you wish
for it to appear on your badge.

For additional people from the same company,
please copy this form.

Company Name: _________________________________

Contestant Name: _______________________________

Address: ________________________________________

City: ___________________________________________

State/Province: __________________________________

Zip/Postal Code: ________________________________

Country: ________________________________________

Phone: _________________________________________

Fax: ____________________________________________

Email: __________________________________________

Website: ________________________________________

Amount Total:___________________
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DISTRIBUTORS
Architectural Film

Geoshield Window Film
8000 GSRI Ave., Bldg. 3000
Baton Rouge, LA 70820
800/234-6133; fax: 225/578-3975
www.geoshieldusa.com

SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483 
sales@sagrproducts.com

Solar Control Films Inc. 
1499 N Post Oak Rd; 214 
Houston, TX 77055 
877/989-3456; fax: 713/681-3040 
info@solarcontrolfilmsinc.com
www.SolarControlFilmsInc.com

Solar Gard Window Films 
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

Sun-Gard Window Films
2630 Fairfield Avenue S.
St. Petersburg, FL 33712
888/887-2022
www.sun-gard.com

Automotive Film

Geoshield Window Film
8000 GSRI Ave., Bldg. 3000
Baton Rouge, LA 70820
800/234-6133; fax: 225/578-3975
www.geoshieldusa.com

Huper Optik International Pte Ltd
12, Jalan Kilang Barat, #04-03
Singapore 159354
(65) 6276-4555; fax: (65) 6276-9917
www.huperoptik.com

SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483 
sales@sagrproducts.com

Solar Control Films Inc. 
877/989-3456 
info@solarcontrolfilmsinc.com
www.SolarControlFilmsInc.com

Solar Gard Window Films 
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

Starco Distributing
1441 N. Cayamaca St.
El Cajon, CA 92020
619/937-0367; 888/359-3456
fax: 619/937-0369

Sun-Gard Window Films
888/887-2022
www.sun-gard.com

Decorative Film

Solar Graphics Inc.
12167 49th St., Unit 100
Clearwater, FL 33762
800/869-8468
Fax: 727/321-6004
www.coloredfilms.com

Residential Film

Johnson Window Films Inc.
20655 Annalee Ave.
Carson, CA 90746
310/631-6672; 800/448-8468
fax: 310/631-6628
info@johnsonwindowfilms.com
www.johnsonwindowfilms.com

Midwest Solar Control Films 
1220 N Price Rd; #B 
St. Louis, MO 63132 
866/973-3456 
www.midwestwindowfilm.com

Security Film

HanitaTek Window Films
4010 La Reunion Parkway, Ste. 100
Dallas, TX 75212
800/660-5559; fax: 214/351-5835
info@hanitatek.com
www.hanitatek.com

Madico Window Film
888/887-2022
www.madico.com

Solar Film

HanitaTek Window Films
4010 La Reunion Parkway, Ste. 100
Dallas, TX 75212
800/660-5559; fax: 214/351-5835
info@hanitatek.com
www.hanitatek.com

FILM INSTALLATION SERVICES

U.S. Film Crew
100 Broughton Road
Pittsburgh, PA 15102
877/946-3693; fax: 412/798-0900
glenn@usfilmcrew.com
www.usfilmcrew.com

MANUFACTURERS
Architectural Film

Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
2630 Fairfield Avenue S.
St. Petersburg, FL  33712
727/327-2544
sales@madico.com
www.madico.com

Solutia Inc.
Performance Films Division
575 Maryville Centre Drive
St. Louis, MO 63141 
314/674-1000; 800/255-8627
fax: 314/674-1950
www.llumar.com 

Solar Gard Window Films 
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

A DIRECTORY OF INDUSTRY SUPPLIERS
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SunTek®/Commonwealth 
Laminating & Coating, Inc.
345 Beaver Creek Drive 
Martinsville, VA 24112
276/632-4991; fax: 276/632-0173
www.suntekfilms.com

Automotive Film

3M Window Films
866/499-8857
www.3m.com/window

Erickson Intl./American 
Standard Window Film
3135 Marco St.
Las Vegas, NV 89115
800/835-9676; fax: 702/643-0509

Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Solar Gard Window Films 
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

Commercial Film

3M Window Films
866/499-8857
www.3m.com/window

Decorative Film

Artscape Inc.
3487 N.W. Yeon Ave.
Portland, OR 97219
888/503-0354; fax: 503/419-2226
jwmatt@artscape-inc.com
www.energy-film.com

Film Shades

Midwest Marketing
2000 E. War Memorial
Peoria, IL 61614
800/638-4332; fax: 309/688-8894
jim@midwestmarketinginc.com

Residential Film

3M Window Films
866/499-8857
www.3m.com/window

Security Film

Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
safety@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Solar Gard Window Films 
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

SECURITY PRODUCTS
Attachment Systems

FilmFastener LLC featuring BondKap™
8206 Copeland Rd.
Odessa, FL 33556
813/926-8721; fax: 813/920-8662 
www.FilmFastener.com

TOOLS AND SUPPLIES
Performance Tools Distributing
7640 Commerce Place
Plain City, OH 43064
866/448-6657 or 614/873-4800
Fax: 614/873-4899
daustin@44tools.com
www.44tools.com

Solar Gard Window Films 
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

WEBSITES TO VISIT
Solamatrix, Inc.
888/887-2015
www.solamatrix.com

Training School

Solar Gard Window Films 
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

Windowtinting.com
800/580-7953 WF

Supplier’s 
Guide Rates

Basic listings are $350 
per year, per listing

Additional website and email lines 
are $50 each. Logos start at $250.
Contract display advertisers 
placing 6 full page ads or more 
receive one free listing per year.

For more information on how to reach
more than 10,000 qualified subscribers,
please contact Janeen Mulligan at

540/602-3255; email 
jmulligan@glass.com or fax 
540/720-5687 for a price quote.

July/Aug WINDOW FILM magazine’s
cut-off date is June 2.
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MANNY HONDROULIS

Most of us take technology
for granted—I know I do.
The very first thing I do

each morning after waking up is to
check email and Facebook. That
part of my daily routine is akin to
the average coffee drinker who
indulges before leaving the house.
To me, it’s a given that all of the
hardware and soft-
ware that impacts
my life will work
each and every day. I
wasn’t so lucky
recently when I was
without a computer
and email for several days.
The other day I noticed that

Outlook was running slow and that
I couldn’t read or send any emails.
My network administrator
responded quickly but didn’t know
the cause of the problem. While he
was busy searching for a solution
during the course of several days, I
was without a computer and
email—I was in the dark. On any
given day I receive about 100
emails that require some follow-up
on my part. I was panicking as cus-
tomers and colleagues emailed me
and required follow-up that just
kept piling up.
I tried to make the best of being

without a computer. I caught up on
industry reading. I spent time on
the phone contacting customers,
prospects and end-users. And I
took care of some housekeeping
items that would have otherwise
gone undone. But with each pass-
ing day the number of unanswered
emails got bigger and bigger.
I keep my day organized by using

a calendar on my computer. It lets
me know when I have appoint-
ments, conference calls and dead-

lines. As I was without my calen-
dar, I didn’t even realize that I had
missed the deadline for this col-
umn (thanks to Katie for reminding
me and for extending it).
After four days, my network

administrator still had no solution
to the problem but decided to
recreate my network profile in

hopes that my problems would be
solved. I guess he got lucky because
it worked. He couldn’t find an expla-
nation as to what caused the issue
so it’s likely to happen again. Next
time I will be more prepared.
We all know that it is vital to

keep redundant processes in place
in case you experience some sort
of mishap like the one I did. The
problem is that redundant process-
es take time to create and maintain
so we rarely do it. And I’m guilty as
charged. But I learned that taking
the time now will save you time
and frustration later. So here are
some simple precautions that I’m
taking (and you can too) to make
sure that I won’t be in the dark
again. After all, there is a cost asso-
ciated with every moment of com-
puter downtime.
• Save all relevant files to a cloud.
A cloud is a place, much like an
online hard drive, where you
can store files and access those
files whenever you have an
Internet connection. So if you’re
without your computer you can
simply access the internet from
another computer and down-

load the files you need.
• Familiarize yourself with how

to access email online. Many
providers allow you to check
email through the web in addi-
tion to using an application like
Outlook. Memorize all relevant
user names and passwords.

• Sync all of your contacts and
appointments to
your smart phone
or tablet. If your
computer goes
down, you’ll have
your smart phone or
tablet as backup.

• Write it down. When all else
fails, you’ll have a written record
of important information. It may
seem archaic but it won’t be sus-
ceptible to crashing.

• Have a backup computer. When
you upgrade to your next com-
puter, consider using the old one
as backup. Make sure that it is
virus-free and in good working
condition. It might seem slow
next to your new computer, but
it’s only temporary.
All of us get frustrated when our

computers aren’t working properly
and we take them for granted. As
strange as it sounds, they’re like
living organisms. They need to be
maintained. They become slow
with age. And at some point they
die. But most of us can’t live or
work without them. Just make sure
that when the day comes and you
are without your computer, you
have a contingency plan in place
so that you don’t skip a step. I
know I will. WF

Manny Hondroulis is marketing manager
for Energy Performance Distribution in
Baltimore. 

In the Dark, Without A Computer

“Just make sure that when the day 
comes and you are without your computer, 

you have a contingency plan in place 
so that you don’t skip a step.”
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AUTOMOTIVE FILM EVENTS

September 20-22, 2012
International Window
Film Conference and Tint-Off™
Sponsored by WINDOW FILM
magazine and the International
Window Film Association (IWFA) 
Kentucky International Convention Center
Louisville, Ky.
Contact: WINDOW FILM magazine 
at 540/720-5584 or visit
www.windowfilmmag.com/iwfc

October 18-20, 2012
SGIA Expo 2012
Organized by the Specialty 
Graphics Imaging Association
Las Vegas Convention Center
Las Vegas, Nev.
Contact: www.sgia.org

October 30-November 2, 2012
SEMA Show 2012
Sponsored by the Specialty 
Equipment Market Association

Las Vegas Convention Center
Las Vegas, Nev.
Contact: www.semashow.com

ARCHITECTURAL FILM EVENTS

May 17-19, 2012
American Institute of Architects
Convention and Design Exposition
Organized by the 
American Institute of Architects
Walter E. Washington Convention Center
Washington, D.C.
Contact: www.aia.org

September 20-22, 2012
International Window
Film Conference and Tint-Off™
Sponsored by WINDOW FILM
magazine and the International
Window Film Association (IWFA)
Kentucky International Convention Center
Louisville, Ky.
Contact: WINDOW FILM magazine 
at 540/720-5584 or visit
www.windowfilmmag.com/iwfc

October 1-4, 2012
NFRC Fall Membership Meeting
Organized by the National
Fenestration Rating Council
Portland, Ore.
Contact: www.nfrc.org

October 23-23, 2012
glasstec
Organized by Messe 
Dusseldorf GmbH
The Dusseldorf Trade Fair Center
Dusseldorf, Germany
Contact: www.glasstec-online.com

November 14-16, 2012
Greenbuild 2012
Organized by the U.S. 
Green Building Council
Moscone Center
San Francisco, Calif.
Contact: www.greenbuildexpo.org WF

INDUSTRY EVENTS

Send your events to editor Katie
O’Mara at komara@glass.com.

ADVERTISING INDEX
Page Company Phone Fax Web Address

For more information on these companies’ products, visit http://products.windowfilmmag.com.

1 3M 866/499-8857 651/733-5502 www.3M.com

12-13 Commonwealth Laminating & Coating 888/321-5111 276/632-0173 www.suntekfilms.com

45 Global Window Films 866/664-5622 813/814-2080 www.globalwindowfilms.com

46 HanitaTek Window Films 800/660-5559 262/754-3776 www.hanitatek.com

C2 Johnson Window Films 800/448-8468 310/631-6672 www.johnsonwindowfilms.com

16-17 Madico 800/225-1926 888/553-8468 www.madico.com

8-9 Nexfil USA 310/516-8986 310/538-1137 www.nexfilusa.com

22-23 Solar Gard 877/345-9478 858/514-4231 www.solargard.com

7 U.S. Film Crew 877/946-3693 412/798-0900 www.usfilmcrew.com

4-5 Wintech Window Films 888/983-3356 714/522-1448 www.wintechusa.com
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Ron’s Window Tinting truly is
a family affair. Father Ronnie
and son Thomas both have

worked hard to grow the business.
Ronnie Canchola started tinting

in 1995 while serving in the
Marines in 29 Palms, Calif.
“I started tinting my own cars

and friends’ cars,” says Canchola.
“I began buying tint from a local
distributor. After serving my four
year term I packed up my family
and headed back to northern
California to a town called Lodi.”
In Lodi, Ronnie Canchola began

work at a factory and attended col-
lege and ended up attending a win-
dow film training course.
“With my skills and better knowl-

edge of the tinting world, I began to
focus more on the business and
shortly after that I quit the factory
job to go after the auto side of the
business full time.”
Canchola grew his business dur-

ing the year and opened a custom
tint shop in 2006. In 2010, his son
Thomas came to work with him
and Dad couldn’t be prouder.
“My shop sets me apart from

others,” says Ronnie Canchola.
“The fact that my shop is a second
generation family business makes
us different. I am very proud of
[Thomas] and how far he has come
in this very little time.”
Having a second generation

business is not the only thing that
sets the Canchola’s apart from
their competition.
“This guy has what I think is the

nicest shop in the U.S.,” says Nick
Casucci at Solar Gard Specialty

Films. “It is truly unbelievable. He
built this shop from the ground up.
Ron went from high school to the
Marines to opening his own tint
shop business.”
As far as dreams go Canchola is

lucky to have already achievedmost
of them. Watching his son excel at
tinting is certainly on the list.
“Within a year’s time he didn’t

just become another installer, he
became a full time salesman and
installer—a second generation,”
says Canchola.

In addition to serving on Solar
Gard’s dealer council Canchola
just enjoys helping to make the
world a healthier place.
“I never sit down long enough to

think of any dream projects,” says
Canchola. “I believe every project
is a dream project because I’m
helping to reduce each person’s
carbon footprint.”
When Canchola is not busy tint-

ing you can find him enjoying all
that California has to offer.
“I love to travel. I love the

ocean. I love snowboarding and
wine tasting,” says Canchola.
“Living in California I can do all of
these things.” WF

Rock Solid
Ronnie Canchola, Ron’s Window Tinting, Lodi, Calif.

INSTALLER PROFILES

Do you know someone who is a star among window film tinters? Then we
want to hear from you with your nominations for “Film Stars.” Email Katie
O’Mara at komara@glass.com your nominations.

Ronnie Canchola and his son, Thomas, have built Ron’s Window Tinting in Lodi,
Calif., from a small window film shop to a bustling family business with a father
and son tinting team.
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Finally—A Tint Tool that
Trims Wasted Time

Your time and materials are valuable—maximize both with InfoZone™, Hanita Coatings’ new 

iPhone App. InfoZone calculates how much film you need in each width for your entire job, 

trimming time and increasing accuracy from the old paper and calculator method. You can 

even email the results to your shop to get a start on the project. Plus the glass breakage 

warranty info is right on your iPhone or iPod touch.

Trim your budget and your time spent. Get InfoZone. It’s Free.

Learn more at www.hanitatek.com/app.

And our film is pretty great too.

800.660.5559          www.hanitatek.com          facebook.com/hanitatek
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