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Looking for a new supplier? Want to
see what other companies in your area distribute
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by Casey Neeley

I

The Busy Season

t’s the busy season, both for the
window film industry and WINDOW
FILM magazine. In addition to our
weekly newsletter and bi-monthly
magazine, we’re also prepping for
the International Window Film
Conference and Tint-Off™
(IWFC) in Tampa, which certainly ups the ante for our typical daily workload! While some
of you may have days in the
coming weeks when you’re
ready to pull out your hair (I
have some of those myself) here are
the best tips I have for time management. While I’m certainly no expert on
how to run a business, I do manage to
turnover a lot of copy for three (plus)
publications all while conducting regular interviews, posting social media
updates and, occasionally, finding the
time to blog and write my column.

1. Do the easy stuff. I’m sure this
sounds like a cop-out but it is one of
the biggest timesavers I use. If you can
knock it off of your list quickly and
painlessly, why not do it? That way you
can trim your to-do list substantially,
which also makes you feel more productive and less overwhelmed.
2. If it affects someone else, do it
now. I don’t like to sit on work from
one of my colleagues. If I’m handed
another editor’s article to proofread,
I try to do it the second I receive it.
If you back up that person’s workload, it may eventually come back
4
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around to you. I know I like to get my
copy back as early as possible so I try
to do the same for everyone else. Also,
the longer you sit on something, the
harder it becomes to tackle. Get it done
quickly and it doesn’t even have to take
up room on the to-do list.
3. Prioritize. Once you’ve
narrowed down your list to the
more substantial “to dos,” figure out which are the most
time-sensitive and find a strategy for working on those.
4. Break tasks into chunks.
Sometimes there is just no way you
can get one of your tasks done on a
particular day. There may be, however, the chance that you can get a portion of that task completed. Break
down larger, daunting tasks into
smaller, more manageable sub-tasks.
Start again by checking off the quickand-easy sub-tasks before moving on
to the more substantial responsibilities. Even if you only get a portion of
the larger job done, you’re still better
off than waiting to do it all at once.
5. Don’t be afraid to ask for help.
This is the time-management tip with
which I struggle. I know, it’s easier said
than done. Trust me, it’s worth utilizing.
If the task is too large for you to handle
in a time-conscious manner, there is no
shame in asking for help. The most
important part of doing something is
doing it well. If you aren’t able to do that
alone, set aside your pride and find
someone who can help you do it well.
I hope these tips help! As we continue
to plan and prepare for this year’s IWFC,
I’m excited to see all of you in Tampa—
WF
at the end of the busy season.
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by John Parker

R

Rules to Live and Profit By

ules govern our daily routines; from the cereal with
which we start the day to the
car we drive. How we follow and
work to change the rules can make
a big difference in the quality of our
personal and business success.
As an industry association, part
of the mission of the International
Window Film Association (IWFA) is
to promote the many benefits of
window film to a wide variety of governing bodies. These are organizations that develop policies or rules
that guide how we do business.

An Industry Leader

The term “governing bodies” covers a large array of organizations
with which the IWFA works including Congress, public safety associations, building code authorities and
energy conservation groups. The
overarching goal of the IWFA in its
outreach, on so many levels to these
groups, is to help grow and sustain
our businesses.
This work by the IWFA is a key
benefit that I follow closely; since
above nearly everything else the
IWFA does, this is an area that can
impact my business success.
There are four main areas where
the IWFA is working to produce the
desired results with policy groups
and governing bodies that impact
our business. They are:
• Public safety: This includes law
enforcement organizations and
regulations that govern the use
and application of window film on
any type of motor vehicle. How
safety film is used on buildings can
also be the purview of many security and law enforcement staff.
6
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“By ourselves, we never
could afford the work
that they have done.”

• Building standards: This encompasses many areas such as construction and building remodeling for commercial, residential
and public buildings. An important governing body is the
International Energy Conservation Code (IECC). In addition,
there are state and local building
codes and they can differ from
those of the IECC.
• Product ratings: This includes
organizations involved in analyzing the performance of products
under various scenarios and
time periods. Examples would
be the National Fenestration
Rating Council (NFRC) and the
Protective Glazing Council.
• Energy efficiency: Utilities and
the commissions that oversee
them are often interested in reaping the cost benefit of power conservation. They may offer rebate
programs based on the most costeffective products that will help
them to achieve their goals.
Another key area is tax rebates;
these are available by federal and
local governments.

Paving the Way

More than five years ago, window
manufacturers were invited by the
NFRC to certify the performance of
their films, just like they were
already doing for glass. This success
came after several years of behind
the scenes effort by the IWFA and
others. Now, we almost take the rat-

ing for granted, but it has made running my business easier. Today, I can
point to the NFRC ratings on the film
we install and when asked by a customer, “How does the performance
of this window film compare to a
new window?” I have the answer
from an independent authority and
the support of the IWFA.
The same holds true for building
codes. If the IWFA weren’t active in
the IECC, would we find out that
window film could be prevented
from being installed because it didn’t have a third-party performance
rating? Or in place of having building codes note the value of window
film, they instead had language that
prevented film from being used?
Window film is also now being
published in the new California
Building Standards Code, for the first
time on July 1. The impact of this
new step forward will put many window film businesses on a much
stronger footing for their companies.
Additionally, last year we had the
clarification by the Federal Motor
Carrier Safety Administration
regarding the allowance of window
film on the sidelites of commercial
trucks. Before this news came out,
window film enforcement on trucks
differed from region to region.
By ourselves, we never could
afford the work that they have
done. Not just in terms of funding,
but in their talent and knowledge
of window film and how these
many policy groups, organizations
and governing boards function. WF
John Parker is the president of the
International Window Film Association
(IWFA).
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by Donna Wells

S

Is Your Office a Team?

ince the last issue, several
companies have reached out
to me and asked how to
transform an office staff into an
office team. I thought I would
approach this subject with a couple of team-building ideas.
In general, most window film
companies are family-owned,
agreed? Most family-owned businesses have an advantage in team
building since the family members
are already dedicated to each
other. If you hire outside of the
family (and many of you do), you
need to structure the business so
that everyone within the company
feels like a part of the crew. Here
are some ideas:
• Regular
office
meetings:
Everyone must attend. Everyone
receives an agenda and everyone sticks to the agenda. Office
meetings are NOT the place to
air individual problems, but a
place to learn about company
updates, upcoming events and
what is expected of them. It
keeps employees moving forward. If the overall office is having an issue with a particular
company policy, then you
address that particular issue.
The team needs to be on the
same page. Your office must
have employees striving to
reach their personal and company-wide goals. If not, it will be

Have a question
for Donna?

Please e-mail it to us at
cneeley@glass.com.
Individual names and company names
will be withheld upon request.
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“When your team works
tirelessly, you, as the boss,
need to recognize that
they need a break.”

filled with unhappiness and difficult moments. Finally, monthly
meetings will help clear the air,
leading to company unity and
eliminating gossip. This is a
team-building exercise that
should not be dismissed or
overlooked.
• Unexpected bonus time: I must
say, one of the greatest benefits
of working for my company is
unexpected time off. Everyone
loves it! Once in a while, my boss
comes into the office on a Friday
and says if your work is complete, you can leave early. Well,
my work is never complete, but I

definitely take advantage of leaving early on a Friday afternoon!
When your team works tirelessly, you, as the boss, need to recognize that they need a break.
Give your employees a few extra
hours of mental cleansing. They
will come back to work on
Monday feeling ready to take on
the tasks at hand and you will be
the hero.
• Group events: About two to four
times a year, plan a group event
for everyone in the office to
attend. Try an after-work happy
hour, dinner, sporting event or a
weekend BBQ. The event is
about bringing your team together and allowing everyone to step
away from the business and
relax. When work associates
mingle outside of the office and
socialize, they see each other in
a different light. I used to plan
three or four events a year for
my group. We went to football
games, horse-racing events, the
zoo, wine tasting, BBQs at the
park, etc. Use your imagination.
It does not need to be expensive,
just a group outing where everyone gets together for fun and
relaxation.
For those of you who have called
or emailed me, I hope this helps.
Someone once said to me, team
means
Together
Everyone
Accomplishes More. The challenge
as a business owner is to implement simple changes to achieve
company goals and financial sucWF
cess. Good luck!

Donna Wells is the division head of the
wholesale division at Window Film Depot.

www.windowfilmmag.com
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by Hann Kim

The Heat is On

N

ow that summer is here
and our peak business season is in full swing, you
may be feeling the heat of not having enough installers to handle the
quantity of work pouring in. It’s
obvious the challenge will be to
train and bring new tinters up to
the levels of high quality. Whether
it is automotive or flat glass, training is going to be the key to developing a competent, successful window film workforce.

Switch It Up

Let’s say you are in need of a flat
glass installer. You might be surprised to find that some of the best
tinters are going to come from the
automotive side. This is because
automotive installers can handle
flat, curved and angled glass surfaces. They can position film under
moldings and gaskets or make cuts
with the least amount of light gaps.

“Whether it is automotive or flat glass, training
is going to be the key in becoming a
competent, successful window film installer.”
They most likely also are probably
better with a knife when it comes
to cutting around holes and hardware, as well as working in tight
spaces. If you put an automotive
installer with your best flat glass
installer, equip him with the correct flat glass installation tools and
give him some procedural instructions on how to handle 60-inch and
72-inch width films. You are going
to see some serious square footage
going up.

Create a Position

On the other hand, if you are in
need of an automotive installer you
may want to look into enrolling
him or her into a qualified automotive training program. If you

attempt to train someone in your
own shop you may end up burning
and wasting a lot of film.
Additionally, you are going to use
your best installer teaching
instead of knocking out cars and
paying customers don’t want their
cars used for training purposes.
I propose you start by hiring
someone who can clean down the
outside and inside of window surfaces, prep and mask-off felt moldings and sensitive electrical areas,
pick up trash and all film debris
from inside the car and wipe down
water run-off from the body of the
car after the installation is completed. This will free your installers
up to just cut and install film. The
efficiency of the installation time
should improve greatly. If the prepper wants to learn how to be an
installer, then consider sending
him to an automotive training
school during your slow season, as
he will have started with the basic
foundation of prepping.

Don’t Forget …

As a business owner you should
always protect your investment
with a non-compete agreement
with your employees. If you’re
going to invest in training for your
employee you should protect that
investment so other shops do not
WF
profit from him.
Hann Kim, shown above, says the right training is important for successful
window film businesses.
14
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Hann Kim is the CEO of STM (Solar
Transmission Management) in Los Angeles.
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The Latest Industry News

Window Film
Featured at IECC
Hearings

The International Code Council’s
(ICC) committee action hearings,
held recently in Dallas, included a
window film-specific proposal related to the International Energy
Conservation Code (IECC).
The approved proposal, CE1113, will adapt section C101.4.3.
Vickie Lovell of Intercode Inc.,
representing the International
Window Film Association (IWFA),
proposed that the following

exception also be added:
“Existing single-pane fenestration
assemblies with surface-applied window film to reduce solar heat gain.”
The proposal was approved with
a modification, using the language
below, according to Lovell:
“Surface-applied window film
installed on existing single-pane fenestration assembly to reduce solar
heat gain, provided the code does
require the glazing or fenestration
assembly to be replaced.”
Lovell’s proposal was approved
as modified for both the commercial
and residential portions of the code.

ASHRAE Considers Addendum to Reduce
Amount of Glass in Buildings

What if newly constructed buildings had
25 percent less glass than their oldermodel counterparts? The American
Society of Heating, Refrigerating and AirConditioning Engineers (ASHRAE) currently is circulating an addendum to one of
its ANSI standards that would do just that.
The standard in debate is ASHRAE
189.1, Standard for the Design of HighPerformance, Green Buildings. An addendum
A new ASHRAE addendum introduced to the green standard would
aims to reduce glass in reduce the glazing area allowed in the prebuildings by 25 percent.
scriptive path from 40 percent wall-to-window ratio (WWR) to 30 percent WWR
for buildings less than 25,000 square feet, an effective reduction in the amount of
allowable glazing by 25 percent.
The IWFA agrees that passage of such a proposal would negatively impact
the window film industry.
"Any reduction in glass area could reduce the future square footage of window film which might be installed.We would not favor such a proposal," says
Darrell Smith, executive director of the IWFA.
The ASHRAE 189.1 proposal was open for public comments through June 17.
The 189.1 committee will hold discussions on the responses during the summer. If appeals from the window film and glass industries are not successful, the
addendum will have a final presentation and a vote for publication late this fall.
You can comment on the proposal by visiting https://osr.ashrae.org/
default.aspx.
18
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❘ Edited by Casey Neeley

Black Heads to Madico;
Company Enjoys
Robust First-Half

Jim Black, former president and
general manager of HanitaTek
Window Films, has been appointed
regional manager of North America
for Madico Window Films amid what
one Madico exec says has so far
been a strong year for the company.
Continuing Madico’s quest for
growth, Black will directly manage
Madico’s seven company-owned
U.S. branches in addition to overseeing the U.S. sales force and
Sunscape program.
“Growth in the North American
marketplace is of the upmost
importance to our growth strategy. Jim’s experience, understanding of the window film market
landscape and his leadership
position in the industry combined
to make him the right person to
lead the next phase of growth for
Madico in 2013 and beyond,” says
Jeffrey Plummer, senior vice president of sales and marketing for
Madico. “Adding a sales management professional of his caliber
and expertise to our roster is further proof that we are committed
to our mission as an internationally respected leader in the production and distribution of ‘bestin-class’ window film products
and solutions.”
That desire to grow and market
is what Black says attracted him to
Madico.
“What caused me to move over
is the fact that Madico’s approach
to the market and strategy is much
more in line with my DNA … it’s
what I’ve done for most of my
career,” Black says.
www.windowfilmmag.com
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“I will be managing seven distribution locations, several sales
people, the architectural program
Sunscape and I’ll be managing
people that sell and distribute a
full range of products such as
automotive, architectural and
safety films,” he adds. “Madico
wants to go through business by
helping [its] dealer base grow.
Hanita’s focus was much more
energy-related … Madico has a
much broader approach.
“I believe that I have joined a
very successful window film company,” says Black. “Many of the
team members have a lot of expe-
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Jim Black recently joined Madico
Window Film.
rience. Madico really concentrates
on maintaining [its] employees for
a long period of time as well as
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bringing on people who can help
the dealers be successful at what
they do.”
Black brings 24 years of experience to the position, having
began his career in 1988 as a window film shop owner before serving as regional manager for the
Americas for Bekaert Specialty
Films before it was sold to SaintGobain. Black then moved on to
HanitaTek, where he served as
president and general manager
for three years. He has also
served on the AIMCAL window
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continued

film committee and is currently
vice president of the IWFA.
Madico has made a several other
changes to its business.
“We have gone through a number of positive changes recently,”
says Plummer. “For one, we have
invested and continue to invest a
lot of money in our manufacturing
facilities to allow us to improve
our efficiencies and product quality. One such change is our newly
remodeled and upgraded clean
room packaging department
which helps eliminate exposure
to contamination. We have also
invested heavily in our U.S. market with increased customer relations efforts through acquisitions
and branch expansion.”

20

WINDOW FILM

North American expansion,
says Plummer, is the driving
force behind the multitude of
improvements.
“While we have a strong global
strategy which includes significant sales in the Asian markets, as
well as very strong growth in
Europe, Middle East and Africa,
we feel that North America
remains our largest opportunity
for growth,” he says. “That is why
we’re placing more emphasis on
our customer relations efforts in
this market. We want to not only
offer dealers a great product but
we also want to surpass their
expectations with great local customer service at one of our eight
distribution locations around the

country. This localized approach
allows us to react quickly to dealer requests and offer marketing
and sales support with a one-onone approach. Simply put, we
want to be the company that our
customers want to do business
with, so as they grow and prosper,
we will too.”

Fransko and 3M Leave
Zola; Join Interwest at
New Location

Patric Fransko has joined
Interwest Distribution Co. as its
new chief marketing officer, based
in its newly opened Anaheim,
Calif., location. Frankso resigned
from Service Group Distribution

www.windowfilmmag.com

See us at the 2013 International Window Film Conference and Tint-Off™
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(SGD) and Zola Tools Distributing
(Zola) in May. 3M is also no longer
distributed through Zola and SGD;
the company has turned to
Interwest as well, now choosing to
serve the West Coast through the
Anaheim office.
According to Peter Eisenberg, 3M
Window Film U.S. sales and marketing manager, the split had nothing
to do with Fransko’s resignation.
“For us this was a big industry
change and we’re very excited
about it,” says Eisenberg, noting
the switch was 3M’s choice. “We
hold Patric in extremely high
regards. We made this decision
before he left; he was aware of
the decision.”
Eisenberg says both he and 3M

JULY/AUGUST 2013
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are thrilled with the additions.
“We are very excited to have
[Interwest] continue on to be a
partner of ours,” he says. “We
wish the distributor not handling
this the best of luck, but we know
this is the best thing for us, our
dealer network and the industry
as a whole.”
Though Fransko’s resignation
was not a factor in the change,
Eisenberg says the company couldn’t be happier to have him as part
of the team.
“We’re huge fans of Patric and
where he is with the industry and
what he does … When you look
at what Interwest has done over
the past 20 years, they’ve invested in people and resources and
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they’ve invested in training,” he
says. “We look forward to that on
the West Coast and we think
Patric is a great person to put in
that role.”
Fransko explains he left
Zola/SGD because he, “really felt it
was time for me to turn a page and
look for what I really want to do
for the rest of my life. It was an
underlying drive of me questioning myself for the last year. I have
a lot of friends who have engaged
in careers who have the attitude: ‘I
can’t believe they’re paying me to
do this.’ I want to get back to that
spot in my life.”
For the complete story, see our
July/August digital edition online at
WF
www.windowfilmmag.com.
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PREMIUM AMERICAN MADE FILMS

SUPERIOR SCRATCH COAT
INCREDIBLE SHRINK ABILITY
UNPARALLELED CUSTOMER SERVICE

11 - 80
8000 - 43
4388 - 8468

NEXT
DAY
DELIVERY
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Lifetime Warranties
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2013 Annual

BUYER’S GUIDE
WINDOW FILM Magazine’s Annual Guide
for Suppliers and Distributors

W

ish you had a quick guide to various manufacturers and distributors that provided all of their contact information and divided them into categories based
on what services the company offers? Ask and you shall receive. Here we’ve
compiled a listing of suppliers and distributors to help you find various window film companies. No matter what you need this tool for, the Annual Buyer’s Guide allows you to easily reference which businesses offer what services and how you can contact them.
If you think your company is missing from this year’s listing, be sure to contact Casey
Neeley at cneeley@glass.com to set up your listing for the 2014 Buyer’s Guide.
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714/883-1939 (P)
www.windowtintremover.com
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314/674-1950 (F)
www.eastman.com/en/Performanc
eFilms.aspx

3M

Avery Dennison Corp.

3M Center Bldg. 0235-02-S-27
St. Paul, MN 55144-1000
866/499-8857 (P)
www.3m.com/windowfilm
See our ad on page 3.

8080 Norton Pkwy.
Mentor, OH 44060
626/304-2000 (P)
www.averydennison.com

Enpro Distributing Inc.

ClearPlex

FilmFastener LLC

A & B Films
5 Kim Chuen Ter.
Singapore 537028
65/6383-4567 (P)
http://abfilm.com

P.O. Box 216
Draper, UT 84020
801/571-8243 (P)
www.clearplex.com/collections/wi
ndshield-protection

Ace Security Laminates
200 Isabella St., Suite 500
Ottawa, ON K1S 1V7
613-237-0000 (P)
613-237-1774 (F)
http://usace.com

FILMS

Aegis Films Inc.
3135 Medlock Bridge Rd.
Norcross, GA 30071
770/417-1281 (P)
678/333-0892 (F)
www.aegisfilms.com
See our ad on page 22-23.

Applied Coatings
International LLC
25104 South 4170 Rd.
Claremore, OK 74019
918/283-2938 (P)
918/512-4611 (F)
www.flxpaint.com

Artscape Inc.
3487 N.W. Yeon Ave.
Portland, OR 97219
888/503-0354 (P)
503/419-2226 (F)
www.artscape-inc.com

ATR Adhesive Solution Inc.
23011 Alcalde Dr., Unit A
Laguna Hills, CA 92653
JULY/AUGUST 2013
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1401 Brittmoore
Houston, TX 77043
800/443-6776 (P)
www.enprodistributing.com

8206 Copeland Rd.
Odessa, FL 33556
813/926-8721 (P)
813/920-8662 (F)
www.bondkap.com

Filmstar Distribution

Commonwealth
Laminating & Coating
345 Beaver Creek Dr.
Martinsville, VA 24112
276/632-4991 (P)
276/632-0173 (F)
www.suntekfilms.com
See our ad on page 12-13.

Decorative Film Depot LLC
638 Lofstrand Ln., Unit C
Rockville, MD 20850
877/332-6345 (P)
866/620-8655 (F)
www.decorativefilmdepot.com

Directed Electronics
One Viper Way
Vista, CA 92081
800/876-0800 (P)
www.viper.com

Drytac Corp.
5601 Eastport Blvd.
Richmond, VA 23231
804/222-3094 (P)
804/226-2330 (F)
www.drytac.com

Eastman Chemical Co.
575 Maryville Centre Dr.
St. Louis, MO 63141
314/674-1785 (P)

4450 West 12th St.
Houston, TX 77055
713/956-1165 (P)
713/956-1014 (F)
www.filmstardistribution.com

Geoshield
8000 GSRI Ave.
Building 3000
Baton Rouge, LA 70820
225/578-9964 (P)
225/578-3975 (F)
http://geoshieldusa.com

Gila Distributing Inc.
145 Mountain Brook Dr.
Canton, GA 30115
770/345-1275 (P)
770/345-2394 (F)
www.gilainc.com

Glasslock Inc.
22 West Dover St.
Easton, Md. 21601
888/794-5277 (P)
410/820-6070 (F)
www.glasslock.com

Global Window Films
9050 Pines Blvd., Suite 415-425
Pembroke Pines, FL 33024
954/499-7990 (P)
954/499-7992 (F)
www.globalwindowfilm.com
continued on page 26
WINDOW FILM
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BUYER’S GUIDE
continued from page 25

MaxPro Manufacturing LLC
Jiffy Steamer LLC
HanitaTEK Window Films
4010 La Reunion Pkwy., Suite 100
Dallas, TX 75212
214/351-5818 (P)
214-351-5835 (F)
www.hanitatek.com
See our ad on page C4.

4462 Ken-Tenn Hwy.
Union City, TN 38261
731-885-6690 (P)
731-885-6692 (F)
www.jiffysteamer.com
See our ad on page 20.

3821 Chadbourn Hwy.
Whiteville, NC 28472
910/640-5505 (P)
910/640-5519 (F)
www.maxprofilms.com

Midwest Marketing
2000 E. War Memorial
Peoria, IL 61614
800/638-4332 (P)
www.midwestmarketinginc.com

Huper Optik International
12, Jalan Kilang Barat, #04-03
Singapore 159354
65/6276-4555 (P)
www.huperoptik.com

Johnson Window Films
20925 Bonita St.
Carson, CA 90746
310/631-6672 (P)
310/631-6628 (F)
www.johnsonwindowfilms.com
See our ad on page C2.

Luxo Window Films
IGS Chemicals
468 N. Camden Dr.
Beverly Hills, CA 90210
855/946-3456 (P)
www.igschemicals.com
See our ad on page 15.

International Window Film
Association
P.O. Box 3871
Martinsville, VA 24115
276/666-4932 (P)
www.iwfa.com

8175 South Hardy Dr.
Tempe, AZ 85281
480/331-5896 (P)
313/356-2477 (F)
www.luxofilms.com

MACtac® Graphic Products
4560 Darrow Rd.
Stow, OH 44224
866/622-8223 (P)
888/321-8834 (F)
www.mactac.com/graphics

JaXsun Sign Supplies
1249 Pembroke Rd.
Bethlehem, PA 18017
610/717-4900 (P)
610/419-1521 (F)
www.jaxsunweb.com
26
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1220 N Price Rd., #B
St. Louis, MO 63132
866/973-3456 (P)
www.midwestwindowfilm.com

Mimaki USA Inc.
150 Satellite Blvd., NE, Suite A
Suwanee, GA 30024
678/730-0170 (P)
678-730-0188 (F)
www.mimakiusa.com

Moran Industries
Franchises
4444 W. 147th St.
Midlothian, IL 60445
800/377-9247 (P)
708/389-9882 (F)
www.moranindustries.com

Mutoh America

Interwest Distribution Co.
2275 W. Chenango Ave., #100
Littleton, CO 80120
720/808-1382 (P)
303/777-3472 (F)
www.interwestdc.com

Midwest Solar Control Films

Madico Window Films
2630 Fairfield Ave. S
St. Petersburg, FL 33712
727/327-3544 (P)
727/327-7132 (F)
www.madico.com
See our ad on page 16-17.

Maxford Technology
2220 Calle de Luna
Santa Clara, CA 95054
408/855-8288 (P)

2602 South 47th St., Suite 102
Phoenix, AZ 85034
480/968-7772 (P)
480/968-7990 (F)
www.mutoh.com

NDFOS Window Film
3F, Seon Am B/D
Yangpyeongdong-1GA,
Youngdengpo-Gu
Seoul, Korea 150-862
822/782-7790 (P)
822/782-9284 (F)
www.ndfos.com
www.windowfilmmag.com
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Nexfil USA
14462 S. Avalon Blvd.
Gardena, CA 90248
310/516-8986 (P)
310/538-1137 (F)
www.nexfilusa.com
See our ad on page 8-9.

Novacel
2248 Stratingham Dr.
Dublin, OH 43016
413/283-3468 (P)
www.novacelinc.com

Olfa North America
5500 N. Pearl St., #400
Rosemont, IL 60018
847/233-8762 (P)
847/233-8907 (F)
www.olfa.com

Pentagon Protection USA
400 Metro Pl. N., Suite 300
Dublin, OH 43017
614/734-7240 (P)
614/766-0201 (F)
www.pentagonusa.com

Performance Tools
7640 Commerce Pl.
Plain City, OH 43064
614/873-4800 (P)
614/873-4899 (F)
www.44tools.com

PremiumShield
215 Hopping Brook Rd.
Holliston, MA 01746
508/474-6002 (P)
http://premiumshield.com

Premium Tech Coating Inc.
8274 NW 70th St.
Miami, FL 33166
305/471-5523 (P)
305/471-5527 (F)
www.premiumtech-films.com
JULY/AUGUST 2013
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Raytech Malaysia

Sharpline Converting

De Best Tint Studio 30A & 30B
Jalan Taming Sari
Melaka, Malaysia 75400
800/88-3339 (P)
www.raytech.com.my

1520 S. Tyler Rd.
Wichita, KS 67209
316/722-9080 (P)
www.sharpline.com

Shure Manufacturing Corp.
Riken USA
1702 Beverly Rd.
Burlington, NJ 08016
609/387-2011 (P)
www.riken-usa.com

Ritrama US
800 Kasota Ave., SE
Minneapolis, MN 55414
612/378-2277 (P)
612/378-9327 (F)
www.ritrama-us.com

1901 West Main St.
Washington, MO 63090
636/390-7100 (P)
636/390-7171 (F)
www.shureusa.com

Solar Free Window Film
20280 S. Vermont Ave.,
Suite #200, Room 2
Torrance, CA 90502
www.solarfreefilm.com

Roland DGA
15363 Barranca Pkwy.
Irvine, CA 92618
800/542-2307 (P)
949/727-2112 (F)
www.rolanddga.com

Solar Gard

SAGR Products
International

4540 View Ridge Ave.
San Diego, CA 92123
877/273-4364 (P)
858/571-3605 (F)
www.solargard.com
See our ad on page 11.

1785 Biglerville Rd.
Gettysburg, PA 17325
800/223-4385 (P)
717/334-6483 (F)
http://sagrproducts.com

Solar Seal

Scorpion Window Film

55 Bristol Dr.
South Easton, MA 02375
800/225-0430 (P)
www.solarseal.com
See our ad on page 21.

6184 S US Hwy. 231
Cloverdale, IN 46120
765/653-1736 (P)
765/653-7175 (F)
www.scorpionwindowfilm.com
See our ad on page 7.

Solar Graphics
12167 49th St. N., Unit 100
Clearwater, FL 33762
727/327-4288 (P)
727/321-6004 (F)
www.coloredfilms.com

Service Group Distribution
4080 North Palm St., Suite 803
Fullerton, CA 92835
714/773-0367 (P)
714/773-0024 (F)
www.servicegroupdist.com

Sonoco Plastics
310A Business Pkwy.
Greer, SC 29651
continued on page 28
WINDOW FILM
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continued from page 27
864/968-3168 (P)
864/968-3189 (F)
www.sonoco.com/productsservices/plastics.aspx

877/946-3693 (P)
412/798-0900 (F)
www.usfilmcrew.com
See our ad on page 1.

Teel Plastics

Venture Tape Corp.

1060 Teel Ct.
Baraboo, WI 53913
608/355-3080 (P)
www.teel.com

P.O. Box 384
30 Commerce Rd.
Rockland, MA 02370
781-331-5900 (P)
781-871-0065 (F)
www.venturetape.com

Worldwide Sun Control

Tint Pro

WINDOW FILM Magazine

Xpel Technologies Corp.

317 S. Federal Hwy.
Stuart, FL 34994
855-220-2900 (P)
http://tintpro.com
See our ad on page 19.

P.O. Box 569
Garrisonville, VA 22463
540/720-5584 (P)
540/720-5687 (F)
www.windowfilmmag.com

618 W. Sunset Rd.
San Antonio, TX 78216
210/678-3700 (P)
www.xpel.com

Buena Park, CA 90621
714/522-1444 (P)
714/522-1448 (F)
www.wintechusa.com
See our ad on pages 5 & C3.

45945 Trefoil Ln., Unit #142
Sterling, VA
202/253-5501 (P)
703/665-1021 (F)
www.suncontrolusa.com

Zola Distributing
U.S. Film Crew
100 Broughton Rd.
Pittsburgh, PA 15102

WINDOW FILMS

Wintech Window Films
7050 Village Dr., Suite I

4080 North Palm St., Suite 803
Fullerton, CA 92835
714/773-0367 (P)
714/773-0024 (F)
www.zoladist.com

CATEGORIES
Associations
International Window
Film Association

Distributors
Architectural Film
Commonwealth
Laminating & Coating
Enpro Distributing Inc.
Filmstar Distribution
Geoshield
HanitaTEK Window Films
Interwest Distribution Co.
JaXsun Sign Supplies
Johnson Window Films
Madico Window Films
Moran Industries Franchises
Nexfil USA
Novacel
Scorpion Window Film
Service Group Distribution
Solar Gard
Solar Graphics
Wintech Window Films
28
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Worldwide Sun Control
Xpel Technologies Corp.

Worldwide Sun Control
Xpel Technologies Corp.

Automotive Film

Coatings, Water Repellant

Avery Dennison Corp.
ClearPlex
Commonwealth
Laminating & Coating
Enpro Distributing Inc.
Filmstar Distribution
Geoshield
HanitaTEK Window Films
Interwest Distribution Co.
JaXsun Sign Supplies
Johnson Window Films
Madico Window Films
Moran Industries Franchises
Nexfil USA
Novacel
Scorpion Window Film
Service Group Distribution
Solar Gard
Venture Tape Corp.
Wintech Window Films

JaXsun Sign Supplies

Commercial Film
Commonwealth
Laminating & Coating
Enpro Distributing Inc.
Filmstar Distribution
Geoshield
HanitaTEK Window Films
JaXsun Sign Supplies
Johnson Window Films
Madico Window Films
Moran Industries Franchises
Nexfil USA
Novacel
Scorpion Window Film
Service Group Distribution
Solar Gard
Solar Graphics
www.windowfilmmag.com
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Wintech Window Films
Worldwide Sun Control

Decorative Film
Decorative Film Depot LLC
Enpro Distributing Inc.
Filmstar Distribution
HanitaTEK Window Films
JaXsun Sign Supplies
Madico Window Films
Moran Industries Franchises
Nexfil USA
Scorpion Window Film
Service Group Distribution
Solar Gard
Solar Graphics
Wintech Window Films
Xpel Technologies Corp.

Protective/Scratch
Resistance Film (Paint)
Avery Dennison Corp.
Commonwealth
Laminating & Coating
Enpro Distributing, Inc.
Filmstar Distribution
JaXsun Sign Supplies
Madico Window Films
Nexfil USA
Performance Tools
Service Group Distribution
Solar Gard
Venture Tape Corp.
Xpel Technologies Corp.
Zola Distributing

Residential Film
Commonwealth
Laminating & Coating
Enpro Distributing Inc.
Filmstar Distribution
Geoshield
HanitaTEK Window Films
Interwest Distribution Co.
JaXsun Sign Supplies
Johnson Window Films
Madico Window Films
Moran Industries Franchises
Nexfil USA
Novacel
Scorpion Window Film
Service Group Distribution
Solar Gard
JULY/AUGUST 2013
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Solar Graphics
Wintech Window Films
Worldwide Sun Control

Security Film
Commonwealth
Laminating & Coating
Enpro Distributing Inc.
Filmstar Distribution
Geoshield
HanitaTEK Window Films
JaXsun Sign Supplies
Johnson Window Films
Madico Window Films
Moran Industries Franchises
Nexfil USA
Scorpion Window Film
Service Group Distribution
Solar Gard
Wintech Window Films

Solar Film
3M
Madico Window Films
Solar Gard

Film Installation
Services
JaXsun Sign Supplies
Madico Window Films
Moran Industries Franchises
Solar Gard
Solar Graphics
U.S. Film Crew
Venture Tape Corp.
Xpel Technologies Corp.

Manufacturers
Architectural Film
3M
Aegis Films Inc.
Avery Dennison Corp.
Commonwealth
Laminating & Coating
Eastman Chemical Co.
Geoshield
Global Window Films
IGS Chemicals
MACtac® Graphic Products
Madico Window Films
MaxPro Manufacturing LLC
NDFOS Window Film
Nexfil USA
Novacel
Premium Tech Coating Inc.
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Scorpion Window Film
Solar Gard
Teel Plastics
Wintech Window Films
Xpel Technologies Corp.

Automotive Film
3M
Aegis Films Inc.
Applied Coatings International LLC
Avery Dennison Corp.
Commonwealth
Laminating & Coating
Directed Electronics
Eastman Chemical Co.
Geoshield
Global Window Films
IGS Chemicals
MACtac® Graphic Products
Madico Window Films
MaxPro Manufacturing LLC
NDFOS Window Film
Nexfil USA
Novacel
Premium Tech Coating Inc.
Scorpion Window Film
Solar Gard
Teel Plastics
Venture Tape Corp.
Wintech Window Films
Xpel Technologies Corp.

Coatings, Water Repellant
MACtac® Graphic Products
NDFOS Window Film

Commercial Film
3M
Aegis Films Inc.
Applied Coatings International LLC
Commonwealth
Laminating & Coating
Eastman Chemical Co.
Geoshield
Global Window Films
IGS Chemicals
MACtac® Graphic Products
Madico Window Films
MaxPro Manufacturing LLC
NDFOS Window Film
Nexfil USA
Novacel
Premium Tech Coating Inc.
Scorpion Window Film
continued on page 30
WINDOW FILM
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continued from page 29
Solar Gard
Teel Plastics
Wintech Window Films

Decorative Film
3M
Aegis Films Inc.
Applied Coatings International LLC
Decorative Film Depot LLC
Drytac Corp.
Eastman Chemical Co.
Global Window Films
IGS Chemical
MACtac® Graphic Products
NDFOS Window Film
Nexfil USA
Scorpion Window Film
Solar Gard
Solar Graphics
Teel Plastics
Wintech Window Films
Xpel Technologies Corp.

Protective/Scratch
Resistance Film (Paint)
3M
Aegis Films Inc.
Applied Coatings International LLC
Avery Dennison Corp.
Eastman Chemical Co.
IGS Chemicals
MACtac® Graphic Products
NDFOS Window Film
Nexfil USA
Performance Tools
Premium Shield
Solar Gard
Venture Tape Corp.
Xpel Technologies Corp.

Residential Film
3M
Aegis Films Inc.
Applied Coatings International LLC
Commonwealth
Laminating & Coating
Eastman Chemical Co.
Geoshield
Global Window Films
IGS Chemicals
MACtac® Graphic Products
Madico Window Films
MaxPro Manufacturing LLC
NDFOS Window Film
Nexfil USA
30
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Novacel
Premium Tech Coating Inc.
Scorpion Window Film
Solar Gard
Teel Plastics
Wintech Window Films

Security Film
3M
Ace Security Laminates
Aegis Films Inc.
Commonwealth
Laminating & Coating
Directed Electronics
Eastman Chemical Co.
Geoshield
IGS Chemicals
Madico Window Films
MaxPro Manufacturing LLC
NDFOS Window Film
Nexfil USA
Premium Tech Coating Inc.
Scorpion Window Film
Solar Gard
Teel Plastics
Wintech Window Films

Solar Film
3M
Eastman Chemical Co.
Madico Window Films
Solar Gard

Enpro Distributing Inc.
Filmstar Distribution
JaXsun Sign Supplies
Solar Gard
Tint Pro
Xpel Technologies Corp.
Zola Distributing

Tools and Supplies
Cutters

Aegis Films Inc.
Eastman Chemical Co.
Enpro Distributing Inc.
Filmstar Distribution
Gila Distributing Inc.
IGS Chemicals
Mutoh America
Olfa North America
Performance Tools
Roland DGA
Scorpion Window Film
Service Group Distribution
Solar Gard
Solar Seal
Wintech Window Films
Worldwide Sun Control
Xpel Technologies Corp.
Zola Distributing

Vinyl

Enpro Distributing Inc.
FilmFastener LLC
Filmstar Distribution
HanitaTEK Window Films
Madico Window Films
Pentagon Protection USA
Service Group Distribution
Zola Distributing

Applied Coatings International LLC
Drytac Corp.
Eastman Chemical Co.
Filmstar Distribution
JaXsun Sign Supplies
MACtac® Graphic Products
Mimaki USA Inc.
Mutoh America
NDFOS Window Film
Performance Tools
Ritrama US
Roland DGA
Service Group Distribution
Zola Distributing

Signs and Signage

Informational Services

Security Products
Attachment Systems

JaXsun Sign Supplies
MACtac® Graphic Products
Mimaki USA Inc.
Mutoh America
Ritrama US
Solar Gard

Software
Aegis Films Inc.
Eastman Chemical Co.

Glasslock

Are We Missing
Something?

WF

Think your company is missing
from this year’s listing?
Contact Casey Neeley at
cneeley@glass.com to set up your
listing for the 2014 Buyer’s Guide.

www.windowfilmmag.com
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Register Now
For Best Pricing!

International Window Film
Conference and Tint-Oﬀ™
Tampa, Fla.
September 18-20, 2013

Tampa Convention Center and the
Tampa Marriott Waterside Hotel and Marina

To learn more about this event visit
www.windowﬁlmmag.com/iwfc
#IWFC
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Only a Few
Booths Still
Remain!
PreRegistration
Ends
August 30
Contact Event Management
with questions: 540/720-5584

Information on
Sponsorships: Holly Biller - hbiller@glass.com
Registration: Janeen Mulligan - jmulligan@glass.com
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Shot to
the Heart

How the New Health Care Law Will
Affect Window Film Companies
urn on any major cable news network and you’re likely to see some
discussion about the legitimacy/benefits/unconstitutionality and more of the
Affordable Care Act (ACA). While you’ve
heard numerous debates about the toll it’s
expected to take on businesses or the coverage it will provide for employees, you
may not be sure how it will affect your
business, let alone the window film industry as a whole.

T

Just as business sizes differ, so do the
effects of the ACA. For businesses large
and small, single location or chain, the
impact of the law varies. To get to the root
of what your business can expect to see
when ACA takes effect January 1, 2014,
WINDOW FILM magazine spoke to several
industry members from across the nation
to get their take on what health care
reform will mean for their companies, and
ultimately, the window film trade.

I by Casey Neeley I

JULY/AUGUST 2013
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Shot to the Heart continued from page 33

The Effect on … One Distributor

Hugh Bernardi Jr., president, Interwest Distribution Co.
Denver, Colo.; Anaheim, Calif.; Chicago, Ill.
Employees: 22

Bernardi says window film companies
are going to face some
tough choices with
the implementation of
ACA.The biggest concern for companies
with fewer than 50 employees is how to
continue providing health care coverage
while maintaining the bottom line.
“It’s a very relevant issue to all small
businesses right now because it’s important to keep expenses down. Health
care is a tough one because it’s rising by
double digits every year. We don’t have
a lot of control over that,” he says. “I
think what we’re going to see is the
atomization of the small group, or the
micro-group world. It’s going to blow
up. For companies with fewer than 50
employees, what most people think is
going to happen is they are going to
stop or start leading away from offering
group coverage to offering individual
coverage. It’s one of the individual consequences of health care reform.”

The guidance of a third-party brokerage firm has helped Bernardi weigh his
options.
“We’re going to what are called
employee benefit specialists, also called
brokers. They offer services free of
charge to both individuals and companies
and basically [provide] navigation through
health care coverage.That’s at no cost to
the business or individual. They offer
these plans paid by the insurance carriers.
Essentially it’s their job to help individuals
and companies navigate through health
care so they can choose the right path to
go down and decide whether they should
go with group coverage or go down the
individual path.We use theWright Group
Services; another group that does the
same thing is Group Medical Marketing.
They basically walk us through the different options we have and I choose what is
best for the company and employees.”
For Bernardi, the choice was obvious.
He foresees many companies moving
toward individual-plan coverage.
“Not only is it less expensive to go

Did You Know?

What About the
Self-Employed Tinter?

“Employers with fewer than 50
employees are exempt from new employer responsibility policies.They don’t have
to pay an assessment if their employees
get tax credits through an Exchange.”
—HealthCare.gov

A Little Incentive

“If you have fewer than 25 employees, pay average annual wages below
$50,000, and provide health insurance,
you may qualify for a small business tax
credit of up to 35 percent (up to 25
percent for non-profits) to offset the
cost of your insurance.”
—HealthCare.gov
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Self-employed tinters with no additional employees may wonder how ACA will
affect them. According Healthcare.gov,
there are several options:
• If your state allows the self-employed
to buy small-employer health insurance, then you have similar options as
small employers. Find out if you qualify by visiting your State Department
of Insurance.
• If your state doesn’t allow selfemployed people to buy small employer health insurance, then you have the
same options as someone buying an
individual health insurance plan.
• If you’re self-employed and have
bought health insurance, the cost of
the health insurance may be
deductible from your federal taxes.

toward individual but the government is
subsidizing it,” he says. “If you’re an
employee of a window film company you
may or may not have coverage. If you go
for an individual plan you’re going to get
subsidized by the government … That’s a
way to offer pretax subsidies to your
employees, meaning you’re subsidizing
their health care and, on top of that, you
also get a subsidy from the government
if you do an individual plan, so you’re
kind of double dipping. The atomization
of the micro-group world means that a
lot of employers are going to move
toward more individual coverage.”

50%
of WINDOW FILM readers
say their company will
be affected by ACA

Open Enrollment

“In 2014, small businesses with generally fewer than 100 employees can
shop in the Health Insurance
Marketplace, which gives you power
similar to what large businesses have to
get better choices and lower prices. In
the Marketplace, individuals and small
businesses can buy affordable health
benefit plans. Open enrollment begins
on October 1, 2013.”
—HealthCare.gov
www.windowfilmmag.com
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Pre-Existing Fees

Some companies may be impacted by
fees associated with ACA, whether they
realize it or not. In fact, the ACA includes
a $63-per-head fee to “cushion” the cost
of coverage for pre-existing conditions.
The fee is temporary, raising $25 billion
over three years, according to CBS News.
Most of the money will reportedly go into
a fund administered by the Health and
Human Services (HHS) Department.
—Tara Taffera

Offsetting Baby Boomers

“Under the health care law, employer-based plans that provide health insurance to retirees ages 55-64 can now get
financial help through the Early Retiree
Reinsurance Program. This program is
designed to lower the cost of premiums
for all employees and reduce employer
health costs.”
—HealthCare.gov
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Small Business News

Tax Breaks Go Largely
Unclaimed

While employers with fewer than 50
employees are not required to offer
health insurance under the new health
care law, the government does offer tax
credits, in the hopes of enticing some
employers to offer insurance.
The tax credit is available to “small
employers” with fewer than 25 full-time
equivalent employees who pay an average wage of less than $50,000 a year,
and pay at least half of employee health
insurance premiums, according to the
Internal Revenue Service (IRS).
For tax years 2010 through 2013, the
maximum credit is 35 percent for small

I<

E-Mail

<

>

>I

Subscribe

business employers and 25 percent for
small tax-exempt employers such as charities. An enhanced version of the credit
will be effective beginning January 1, 2014.
Surprisingly, the General Accounting
Office (GAO) says fewer small employers
claimed the Small Employer Health
InsuranceTax Credit in tax year 2010 than
were estimated to be eligible.
One factor limiting the credit’s use, the
report continues, is that most very small
employers, 83 percent by one estimate,
do not offer health insurance. According
to employer representatives, tax preparers, and insurance brokers that GAO met
with, the credit was not large enough to
incentivize employers to begin offering
insurance.
—Tara Taffera

The Effect on … A Dealer

Chris Robinson, owner/CEO, The Tint Guy
Atlanta, Ga.; Woodstock, Ga.
Employees: 7

Robinson anticipates little change
when ACA takes
effect January 2014.
“It’s not going to
affect me much. In fact,
it may make it easier
for me to encourage my employees to
get health coverage by making it more
available,” he says. “Now, whether the
Obamacare system works the way it
was intended to work, I’m sure it’ll
unravel some as it gets going but right
now. We went from paying $2,000 to
$3,000 a month for health insurance for
our employees up to $5,000 to $6,000
in 2009. At that point we cancelled it
and did away with it … Now everybody
goes out on their own and gets it … It
was a lot less expensive and I feel the
coverage is just as good.”
Robinson says the political discord
over the passage of the legislation has
led to much of the misunderstanding
behind the law.
JULY/AUGUST 2013

“The problem is the political side,” he
says. “You get a lot of small businesses
more on the Republican side.You don’t
know who to believe anymore. If you
listen to talk radio, you believe that
Obamacare is going to destroy small
business. I’m probably as far from any
individual political party as you can get
now … I’ve never gone a day in my life
without having insurance. I’m very
proactive when it comes to insurance.”
To get a better understanding of the
law and how it will affect window film
businesses, Robinson says dealers need
to do their own research rather than
relying on various news outlets for
information.
“I would say [dealers] need to really
do their research.Take it firsthand; don’t
just listen to the hearsay and the rumor
mill … Striking fear into a small business
owner is how some maintain power.
“Keep an eye on the changes that are
coming. Small business owners will have
access to better insurance and it may be

a better way to provide insurance to our
employees again to offset wages,” he adds.
As for now, Robinson says he’ll have
to wait until the first of the year to
know the full impact of ACA.
“I just don’t see any way that it’s going
to affect me directly. It may affect me indirectly … it may affect the economy. It’s a
wait-and-see thing. But the bill has
already been passed and change will
come in 2014.”

Is That It?

To put it simply, no. As the massive
plan prepares to take effect, employers
may still have additional concerns. For
more answers on the Affordable Care
Act, look to the Frequently Asked
Questions section found on the
Department of Labor site, which
includes 15 separate FAQ sections to
field the inquiries surrounding the
behemoth bill.
http://www.dol.gov/ebsa/healthreWF
form/#acaimplementationfaqs
WINDOW FILM
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Technology
Trendsetters
I

Tracing the Origins of Window Film’s Latest Advances
by Casey Neeley

n a world driven by the latest technological developments it’s easy to forget where the technology actually
started. As the window film industry welcomes more digitized methods, two forward-thinkers have been at
the front of this progress, developing and devoting their energies to their respective programs in an effort to
help window film dealers better their businesses.
Gary Benoit, father of the modern-day window film plotter system, and Joanne Schultz, creator of the first
window film-specific business software, spoke with WINDOW FILM magazine about their journeys from window film dealers to inventors.

Gary Benoit

Gary Benoit first developed the idea for window film
plotters after a sign company moved next door to his
window film shop.
36
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Creator, ComputerCut Software
WFM: What led to you to develop the idea for
ComputerCut?
GB: In 1991, a sign company moved in next to my
shop and when I saw them cutting vinyl, thought, “If I
could cut window film, that would be great,” but at the
time all they had were 10-foot plotters and window film
didn’t come like that so the idea was put on the backburner. Around 1994, they started coming out with friction-feed plotters. Seeing those set off the light bulb; I
thought the technology may work with window film. So
I took a roll of film to a sign show in Orlando and went
from booth to booth to see if they could cut film. What
none of us knew at the time was that there is a trick to
doing it. Many of the booths there couldn’t do it.
One booth was able to cut the film. I ended up buying their plotter for $14,000 and also ended up buying
a sign program for $6,000. I started experimenting, trying to figure out how to get the windows of these cars
into the computer and came up with the idea of taking
a picture of the pattern after I had cut it … This was
before digital cameras so I used a Polaroid picture of
the pattern and then scanned it into the program. I’d
increase the size proportionally until it to fit on a car. It
would take me at least a half a day to put a car in.
Trying to cut it was another thing. I didn’t know how
many rolls of film were wasted until I finally figured out
the key to it was the depth of the blade in the plotter.
WFM: What was your level of involvement with the
www.windowfilmmag.com
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development of the software?
GB: My whole journey with ComputerCut has convinced me of destiny. I literally spent two years finding
someone who could write a program to do this for me but
couldn’t find anyone. No one had the knowledge to send
images through the Internet and cut them. After selling
my business I went to have a computer built for me and
the guy that was building the computer asked me what I
was going to do now that my company had been sold. I
told him about developing this software and looking for a
programmer who could store these images on the
Internet and download them for cutting and he said he
might know of someone … so I met his friend Jaime at an
Applebee’s for lunch … I told him what I wanted and he
said he could do it saying, “Anything is possible.” He had
developed and patented a process of using computers
and computer microscopes to analyze blood.
He had gotten some venture capital to start a business doing this … he was not a business man, more of
a technical guy. He had hired some people to get the
business off the ground but it had failed and he was in
the process of shutting it down.
I found him at the right time and asked him to develop this program. I thought it was going to cost me about
$60,000 and six months. After asking him on a Friday
when he could have it for me, he said he could have it
that following Monday and like he said, by Monday he
had written the program. I never had this big group of
technical engineers creating this software for me. He is
one of the smartest guys I’ve ever met in my life … Still
to this day he is the engineer behind this program.
WFM: What were some challenges you faced while
continued on page 38
The ComputerCut software (right) was developed
over many years and continues to be refined as more
dealers add patterns.
JULY/AUGUST 2013
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Technology
Trendsetters
continued from page 37

developing ComputerCut?
GB: Cutting window film is not easy. It can be very
frustrating. It was hard to get people beyond that initial
frustration point. There was also a lot of resistance from
installers. I’ve been in shops before where installers,
after finding out the owner bought ComputerCut, quit
on the spot. You even had installers who wanted to sabotage the whole system. We went through having to take
back a lot of systems at the time. The only way I knew
I’d be able to get over this was to hook up with a plotter
manufacturer and sell the whole system.
I initially worked with Roland. The whole problem was
that no one got it; how window film and the sign industry
went together. Everyone kind of disregarded me. I eventually went with DGI and we sold a package with the DGI
plotter. We started selling add-ons to make it better for
installers. We sold a lot of plotters like that. That helped
eliminate a lot of these frustrations … The other problem
is the patterns. I thought that once I cut the pattern and I
put it in ComputerCut I’d never hear about that pattern
again. I was big-time wrong. I have a Toyota Corolla that
has been cut 70,000 times … I still get calls on it.
WFM: If you could do it over would you have done
anything differently?

GB: I probably would have liked to have not been the
first person in it, because I had to go through so much.
Otherwise I don’t think I’d do anything differently.
It was hard to find investors when so few people
understand your industry and market. I wasn’t willing
to put my house and everything I owned on the line.
My wife has multiple sclerosis and I knew that there
were going to be issues with her so I wasn’t willing to
risk everything. I wanted security and wanted to make
ComputerCut the best system in the world but couldn’t do that by myself. That’s why I decided to sell it to
Solar Gard. I don’t regret it because I didn’t want to …
possibly lose everything.
WFM: What is some of the feedback you have
received about the program?
GB: Feedback has been very good and dealers have
done a complete 180. I think that it has become the
norm. The sign industry has discovered that they have
this new market of window film and window film cutting
so they’re open to it. What I’ve heard is that some other
programs are too confusing which is why I’ve tried to
maintain the simplicity of the ComputerCut program and
that’s what people really like.

Joanne Schultz

Joanne Schultz developed the TintPro software as a
solution to the daily problems she encountered as a
tint shop owner.
38
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Creator, Tint Pro software
WFM: How did you get started in the window film
industry?
JS: A friend of mine in the window film industry was
an artist in Germany and had started a company
called Tint King. At the time, my husband and I were in
the yachting business and wanted to settle down.
WFM: What led to you to develop the idea for this
software?
JS: It was a need-based drive because I own a business and was very frustrated by the number of things
that could be improved on with technology. I had experienced theft and waste in my business and realized if I
could develop some kind of inventory system, it could
eliminate some of that. I estimated I could save about
15 percent of inventory costs a year by eliminating theft
and waste. Additionally, there was a lot of duplication of
office procedures which was very frustrating to me.
The other need I saw was salesman going out into the
field not presenting the pricing you were expecting
www.windowfilmmag.com
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Tint Pro, above, started as an inventory system, but quickly progressed into a whole-business software program
for the window film industry, says Schultz.
them to price … You have salesman not pricing the way
you thought, but lower. The business suffers. It was also
very frustrating that I would spend a ton of money on
marketing efforts and not be able to understand how
they were affecting my business financially. So I developed this software over many years. More and more
people were becoming vocal about the same problems I
was having and I knew that I had the ability to solve that.
WFM: How much technology training did you have
before going into this?
JS: A small amount; my training is based on the reallife industry training as well as the good fortune to be
able to hire a number of top programmers throughout
the country. I didn’t program this myself; I needed to
develop and design this program then translate that
into programmer language. I just needed to make sure
the programmers knew what I wanted to do.
WFM: How much has the software changed over time?
JS: I launched [Tint Pro] more than 10 years ago and
I only accepted 10 dealers to do the beta testing. It has
grown considerably since then; people get used to
having everything done. What started as an estimating
program turned into accounts receivable and payroll
and it’s gotten to the point where it does everything.
WFM: What were some challenges you faced while
JULY/AUGUST 2013

working on the program?
JS: I think trying to make very complex functions
and complex programming seem effortless and seamless … when you look at the program and how it works
it’s all based on natural workflow. I don’t think anyone
really understands the complexity behind that.
WFM: If you could do it over would you have done
anything differently?
JS: The only thing I would have done differently is
brought it to market sooner, however, I’m a perfectionist and what I brought to the market was proven. I
would have introduced it about five years sooner.
WFM: What is some of the feedback you have
received?
JS: The most common reaction I get is amazement
once they see it actually works. [Dealers] are overwhelmed at the simplicity and the scope because it does
run the entire business. I probably could run my business
without this but I never want to again because it gives a
lot of the companies, for the first time, a completely new
view of their business. For the financial statements, with
a click of a button I know my financial outcome … I
removed the day-to-day things that weigh the administrative people down. They never want to go back to runWF
ning their businesses without a program like this.
WINDOW FILM
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A Directory of Industry Suppliers

DISTRIBUTORS
Anti-Fog Film

Anti-Fog Systems, LLC
2744 Stickney Point Rd.
Sarasota, FL 34231
941/268-4364; fax: 941/343-2398
www.antifogsystems.com
Architectural Film

FILMS

Aegis Films
3135 Medlock Bridge Rd.
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com

Scorpion Window Film
6184 S US Hwy. 231
Cloverdale, IN 46120
765/653-1736; fax: 765/653-7175
www.scorpionwindowfilm.com
sales@scorpionwindowfilm.com
Solar Gard Window Films
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

Sun-Gard Window Films
2630 Fairfield Ave. S.
St. Petersburg, FL 33712
888/887-2022
www.sun-gard.com
Automotive Film

Distributor
FILMS

Filmstar Distribution
4450 West 12th St.
Houston, TX 77055
713/956-1165; fax: 713/956-1014
www.filmstardistribution.com

Geoshield Window Film
8000 GSRI Ave., Bldg. 3000
Baton Rouge, LA 70820
800/234-6133; fax: 225/578-3975
www.geoshieldusa.com
Johnson Window Films Inc.
20655 Annalee Ave.
Carson, CA 90746
310/631-6672; 800/448-8468
fax: 310/631-6628
info@johnsonwindowfilms.com
www.johnsonwindowfilms.com
SAGR Products Int'l
1785 Biglerville Rd.
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483
sales@sagrproducts.com
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Aegis Films
3135 Medlock Bridge Rd.
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com
Huper Optik International Pte Ltd
12, Jalan Kilang Barat, #04-03
Singapore 159354
(65) 6276-4555; fax: (65) 6276-9917
www.huperoptik.com

IGS Chemicals DBA ARMOLAN
468 N. Camden Dr.
Beverly Hills, CA 90210
855/946-3456; fax: 855/655-6358
www.armolanwindowfilms.com
info@armolan.com
SAGR Products Int'l
1785 Biglerville Rd.
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483
sales@sagrproducts.com

Scorpion Window Film
6184 S US Hwy. 231
Cloverdale, IN 46120
765/653-1736; fax: 765/653-7175
www.scorpionwindowfilm.com
sales@scorpionwindowfilm.com
Solar Gard Window Films
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

Sun-Gard Window Films
888/887-2022
www.sun-gard.com
Security Film
HanitaTek Window Films
4010 La Reunion Pky., Ste. 100
Dallas, TX 75212
800/660-5559; fax: 214/351-5835
info@hanitatek.com
www.hanitatek.com
Madico Window Film
888/887-2022
www.madico.com
Solar Film
HanitaTek Window Films
4010 La Reunion Pky., Ste. 100
Dallas, TX 75212
800/660-5559; fax: 214/351-5835
info@hanitatek.com
www.hanitatek.com

FILM INSTALLATION SERVICES
U.S. Film Crew
100 Broughton Rd.
Pittsburgh, PA 15102
877/946-3693; fax: 412/798-0900
glenn@usfilmcrew.com
www.usfilmcrew.com

www.windowfilmmag.com
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To place your listing(s) in the Supplier’s Guide,
please contact Tina Czar at
540/602-3261, or email tczar@glass.com

September/October WINDOW FILM magazine’s deadline is July 26th.

MANUFACTURERS

Security Film

Architectural Film

FILMS

FILMS

Aegis Films
3135 Medlock Bridge Rd.
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com
Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919; fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
2630 Fairfield Ave. S.
St. Petersburg, FL 33712
727/327-2544
sales@madico.com
www.madico.com
Solutia Inc.
Performance Films Division
575 Maryville Centre Dr.
St. Louis, MO 63141
314/674-1000; 800/255-8627
fax: 314/674-1950
www.llumar.com

Aegis Films
3135 Medlock Bridge Rd.
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com
Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Solar Gard Window Films
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com
Decorative Film

Solar Gard Window Films
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com
SunTek®/Commonwealth
Laminating & Coating, Inc.
345 Beaver Creek Dr.
Martinsville, VA 24112
276/632-4991; fax: 276/632-0173
www.suntekfilms.com
Automotive Film
3M Window Films
866/499-8857
www.3m.com/window

JULY/AUGUST 2013

PO Box 10165
Portland, OR 97296-0165
866/384-8493: fax 503/419-2226
Gregory@thomashicks.com
www.thomashicks.com
Film Shades
Midwest Marketing
2000 E. War Memorial
Peoria, IL 61614
800/638-4332; fax: 309/688-8894
jim@midwestmarketinginc.com

Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919; fax: +972-4-985-9920
safety@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Solar Gard Window Films
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

SECURITY PRODUCTS
Attachment Systems

FilmFastener LLC featuring BondKap™
8206 Copeland Rd.
Odessa, FL 33556
813/926-8721; fax: 813/920-8662
www.FilmFastener.com

TOOLS AND SUPPLIES

44Tools.com
7640 Commerce Pl.
Plain City, OH 43064
866/448-6657 or 614/873-4800
fax: 614/873-4899
info@44tools.com
www.44tools.com
Solar Gard Window Films
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com
Training School
Solar Gard Window Films
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com
Windowtinting.com
800/580-7953

WINDOW FILM
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Marketing News

Source: Centers for
Disease Control and
Prevention

As concern over the threat of skin cancer continues to mount, knowing
the risk level in your area can help you better explain the need for
window film to some consumers. How does your state measure up?

Mike Feldman, president of Advanced Film
Solutions in Tampa,
Fla., explains how he
helps customers select
solar films:
Prospective clients come in all
shapes and sizes. Some are complete neophytes about solar
films while others “think” they
know everything based on
Internet research or advice from
their next-door neighbor.

What is Their “Pain?”

Our first objective is determining the type and extent of the
problem(s).
The usual suspects are unbearable heat, glare or faded furnishings. Security, privacy and rising
electric costs are also frequently
mentioned. There are many solu42

WINDOW FILM

tions that will solve their problem;
now the goal is to narrow these
choices down to the select few.

Show Me the Patient!
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❘ Edited by Casey Neeley

*Rates are per 100,000
and are age-adjusted to
the 2000 U.S. standard
population.

Help customers
select solar film?

–

Archives

Melanoma of the Skin Incidence Rates* by State, 2009

How Do You…

+

I ask to see the room that best
demonstrates their troubles. The
hotter and brighter the room, the
better!
It’s important to determine
whether the windows are singlepane, insulating units, etc. This
may limit several choices that can
create thermal stress issues.
We also determine whether
their home is in a deed-restricted
community that prohibits reflective films.
We then determine the orientation of the windows. Windows facing east, west or south will determine whether a film will qualify for
utility rebates. Tampa Electric, for
example, will reimburse a homeowner $2.00 per square foot for
west and east facing glass as long as
the shading coefficient is .40 or less.

Did You
Know …

Cars with tinted
vehicle windows can
keep out nearly

4X

as many UVA rays as
non-tinted windows?
You’re Always Selling

–CNN

It’s critically important to meet
the client’s expectations.
You need to know if it is it
important to them that they
receive the rebate. Do they have a
preference between a reflective
appearance or a non-reflective on
their glass? There will be trade-offs
among these types of films so a balance has to be struck between performance and aesthetics.

On the Glass

Film samples showing the
appearance of the film are
extremely helpful. The client can
determine what the film will look
like from both inside and outside
his home. These tools become the
focal point of discussion when the
client makes a decision.
Once clients select their favorite
through the process of elimination
that “they” have made, they feel
good knowing that they made the
perfect choice for their home! WF
www.windowfilmmag.com
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Industry Events

AUTOMOTIVE FILM EVENTS

September 18-20, 2013
International Window Film
Conference and Tint-Off™
Sponsored by WINDOW FILM magazine
Tampa Convention Center and the
Tampa Marriott Waterside Hotel and
Marina
Tampa, Fla.
Contact:
www.windowfilmmag.com/iwfc
October 23-25, 2013
SGIA Expo 2013
Sponsored by Specialty Imaging
Graphic Association
Orange County Convention Center
Orlando, Fla.
Contact: www.sgia.org

November 5-8, 2013
SEMA Show 2013
Sponsored by the Specialty Equipment
Market Association
Las Vegas Convention Center

Page
3

3M

Company

Las Vegas
Contact: www.semashow.com

ARCHITECTURAL FILM EVENTS

September 18-20, 2013
International Window Film
Conference and Tint-Off™
Sponsored by WINDOW FILM magazine
Tampa Convention Center and the
Tampa Marriott Waterside Hotel and
Marina
Tampa, Fla.
Contact:
www.windowfilmmag.com/iwfc
October 23-25, 2013
SGIA Expo 2013
Sponsored by Specialty Imaging
Graphic Association

12-13 Commonwealth Laminating & Coating
C4

HanitaTek Window Films

31

IWFC & Tint-off

IGS Chemicals

20

Jiffy Steamer Co.

Phone

888/321-5111

276/632-0173

www.suntekfilms.com

855/655-6358

www.armolanwindowfilms.com

800/525-4339

731/885-6080

www.jiffysteamblade.com

888/887-2022

888/553-8468

800/438-8468

800/660-5559

855/946-3456
540/720-5584

8-9

Nexfil USA

11

Solar Gard

Scorpion Window Film
Solar Seal

19
1

5, C3

770/417-1381

262/754-3776

540/720-5687

www.3M.com

www.aegisfilms.com

www.hanitatek.com

www.windowfilmmag.com/iwfc

310/631-6672

www.johnsonwindowfilms.com

310/516-8986

310/538-1137

www.nexfilusa.com

877/273-4364

858/514-4231

800/483-9087

877/434-8665

www.scorpionwindowfilm.com

770/345-2394

www.solarsealwindowtinting.com

412/798-0900

www.usfilmcrew.com

855/220-2900

772/223-0046

Wintech Window Films

888/983-3356

714/522-1448

877/946-3693

www.madico.com

765/653-7175

Tint Pro LLC

U.S. Film Crew

Web Address

651/733-5502

800/448-8468

16-17 Madico

Fax

866/499-8857

Johnson Window Films

21

October 31-November 1, 2013
Glass Expo Midwest™ ‘13
Sponsored by WINDOW FILM magazine
Renaissance Schaumburg Convention
Center Hotel
Chicago (Schaumburg), Ill.
WF
Contact: www.glassexpos.com

Have an event you’d like listed in the next issue?
Send your events to the editor,
Casey Neeley, at cneeley@glass.com

C2

7

October 27-30, 2013
AAMA National Fall Conference
Sponsored by AAMA
Marriott Waterfront
Baltimore, Md.
Contact: www.aamanet.org

ADVERTISING INDEX

22-23 Aegis Films

15

Orange County Convention Center
Orlando, Fla.
Contact: www.sgia.org

www.solargard.com
www.tintpro.com

www.wintechusa.com

For more information on these companies’ products, visit http://products.windowfilmmag.com.
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A Shade Above

Cesar Velasquez,
The Tint Factory, Loma Linda, Calif.

C

CesarVelasquez says he had a hard
time entering the industry.
esar Velasquez likes to
watch. The manager of The
Tint Factory in Loma Linda,
Calif., says he started tinting after
watching other installers.
“Back in 1987, I wanted to tint my
own car. I got frustrated because I
couldn’t so I checked out nearby
tint shops. I started looking at people doing it and getting ideas of how
to do it right. One of the shops I
went to was nice enough to allow
me to watch them install. I did this
for a few weeks after my regular job.
I’d go there every afternoon.”

Against the Odds

Despite his desire to learn, Cesar
says he wasn’t immediately
accepted by other installers.
“One of the installers told me I’d
never be able to do this professionally. I always remembered that. I
told myself I was going to prove I’d
be able to do this,” he says.
Velasquez credits Hann Kim,
2012 Architectural Tint-Off™ winner and Window Film magazine
columnist, with helping him get his
start and believing in him early on.
“For some reason he saw some-

44

WINDOW FILM

thing in me and helped me. I picked
up a lot of the techniques that I have
from him and I’m very thankful for
that. The steps and procedures he
showed me stuck with me. I used his
teaching as a stepping stone for
everything else I learned.”

treat every vehicle as if it was my
own car. That’s why our slogan is ‘A
shade above the rest.’ The type of
car doesn’t matter, whether it’s a
Lamborghini or a Datsun, I care just
as much about it.”

Opening Shop

Those techniques eventually
translated into a business, which
Cesar says he opened in 1989.
“I opened it myself, and I started
going to dealerships. We were considered mobile but we eventually
situated ourselves and opened our
actual shop.”
Currently his four-employee
shop, which has annual estimated
revenue of $500,000, specializes in
automotive window tinting and
paint protection.
Cesar adds that doing things his
way, in addition to treating his customers’ cars with respect, sets his
shop apart from competitors.
“There are four shops around
us; three of them are within 100
yards. We are actually one of the
busiest tint shops in our area,” he
says. “When people come in, they
think it’s weird that we cannot take
their vehicles the same day they
come in. We are booked almost
two weeks in advance.
“We stand out because we don’t
try to follow anyone—we are the
leaders; we are not followers.We
care about every car that comes in. I

Cesar (left) says daughter Nicole
(right) helps run his shop.

Family First

Cesar says his wife and daughter
are the real stars.
“One of the reasons I am here
is because of my wife … Without
my wife I don’t think I’d be this
successful.
“My daughter also is so important
to the company,” he adds. “Without
her I really wouldn’t know what I’d
do … She has been a great asset.”
“You really have to like what you
do. Don’t think about just the
money. If you love what you do, the
money will follow … If you want to
copy someone or just try to imitate
another shop, you’re not going to be
very successful. Have patience.
There are a lot of people who can
put film on, but not a lot of installers
who can do it right,” he says. WF
www.windowfilmmag.com
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Try Wintech’s best Security films designed to provide you with an increased number of benefits
including privacy and safety. Create an environment that best suits your needs.
AUTOMOTIVE

COMMERCIAL

RESIDENTIAL

ANTI-GRAFFITI

The Enerv series contains the most advanced ceramic
technology that Wintech has to offer. Enerv is an excellent choice for projects requiring a light hue, maximum heat rejection, and low reflectivity.
EB 5095, EB 6095, EB 5590, EB 7090
EB 6080, EB 7080, EG 7080, EB 7580

SECURITY
Our Security films are a cost effective means through
which you can protect both your windows and your assets. When properly installed, security films help reinforce
the windows they are attached to and provide additional
resistance against breakage from impact.
Crystal Clear (2 mil, 4 mil, 8 mil, 12 mil)
Premium 4 mil
Premium 8 mil

SECURITY

DECORATIVE

DESIGN ART-LOVIEW
More info

/wintechusa
/wintechusa

www.wintechusa.com
Order online

www.shopwintech.com
Call direct

1-888-983-3356
Or email us
info@wintechusa.com

CERAMIC-ENERV
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See us at the 2013 International Window Film Conference and Tint-Off™
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Newsworthy:
Fransko and 3M Leave Zola

Noteworthy:
The Next Generation

A PUBLICATION OF KEY COMMUNICATIONS INC.
Subscribe at www.glass.com/subcenter
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Fransko and 3M Leave
Zola; Join Interwest at
New Location

Patric Fransko has joined
Interwest Distribution Co. as its
new chief marketing officer, based
in its newly opened Anaheim,
Calif., location. Frankso resigned
from Service Group Distribution
(SGD) and Zola Tools Distributing
(Zola) in May. 3M is also no longer
distributed through Zola and SGD;
the company has turned to
Interwest as well, now choosing
to serve the West Coast through
the Anaheim office.
According to Peter Eisenberg, 3M
Window Film U.S. sales and marketing manager, the split had nothing
to do with Fransko’s resignation.
“For us this was a big industry
change and we’re very excited
about it,” says Eisenberg, noting the
switch was 3M’s choice. “We hold
Patric in extremely high regards. We
made this decision before he left; he
was aware of the decision.”
Eisenberg says both he and 3M
are thrilled with the additions.
“We are very excited to have
[Interwest] continue on to be a
partner of ours,” he says. “We
wish the distributor not handling
this the best of luck, but we know
this is the best thing for us, our
dealer network and the industry
as a whole.”
Though Fransko’s resignation
was not a factor in the change,
Eisenberg says the company
couldn’t be happier to have him
as part of the team.
“We’re huge fans of Patric and
where he is with the industry and
what he does … When you look at
what Interwest has done over the

The Latest Industry News

❘ Edited by Casey Neeley

The new Interwest Anaheim location (below) recently hosted a dealereducation open house (above).
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past 20 years, they’ve invested in
people and resources and they’ve
invested in training,” he says. “We
look forward to that on the West
Coast and we think Patric is a
great person to put in that role.”
Fransko explains he left
Zola/SGD because he, “really felt
it was time for me to turn a page
and look for what I really want to
do for the rest of my life. It was an
underlying drive of me questioning myself for the last year. I have
a lot of friends who have engaged
in careers who have the attitude:
‘I can’t believe they’re paying me
to do this.’ I want to get back to
that spot in my life.”
He adds that this new opportunity with Interwest may be just
the change he was looking for.
“One of the things we feel we
can bring to the table is … marketing,” says Fransko. “It’s just
another piece of the puzzle … I
want to get back to something I
enjoy. I was excited about the
opportunity to work with dealers
hand-in-hand.”
“I think it’s time to tell more of
Interwest and 3M’s story,” says
Hugh Bernardi Jr., president of
Interwest. “In the past we’ve
focused on growth and that’s been
fueled by word of mouth … We
want to talk to the marketplace
more and, primarily, we do that by
focusing on education and training.
We’re going to expand that offering
into more business education and
marketing is one of those focuses.”
Fransko will be based out of the
Anaheim office, which opened in
June. He also plans to travel to the
other Interwest locations and provide marketing support for all 22
states the distributor serves.
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As for further expansion plans,
Bernardi says “Not at this time; in
the immediate future we’re really
going to work on bringing
California, Oregon, Washington
and Hawaii on board.”
Interwest also has two locations
in Denver and Chicago.
In a formal statement, Haytham
ElZayn, CEO of SGD and Zola wished
Fransko the best, saying, “I would
like to thank Patric for his service as
the manager of SGD and wish him
well in whatever endeavors he
decides to pursue in the future.”
Earl Mangune has been appointed as manager pro tem for SGD
and Zola. According to ElZayn,
Steve Chambers, managing director of Pentagon Protection, will
assume the role of COO for SGD
and Zola. SGD has begun distributing Pentagon Protection films,
marking the company’s entry into
the American film market.

Xpel Announces
Q1 2013 Results

Xpel Technologies Corp. has
announced its financial results for
the three months ended March 31,
2013, as compared to the three
months ended March 31, 2012.
For the first quarter, Xpel reports
revenues as increasing by 58 percent from $1,993,597 in the first
quarter of 2012 to $3,156,582.
Direct costs of sales also increased
as a percentage of revenue from 61
percent to 66 percent. General and
administrative expenses grew by
23 percent.
Overall net earnings pre-tax for
the first quarter of 2013 saw an
increase of 67 percent, up to
WF
$400,323 from $242,831.
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The Next Generation

New Products and Services

Solar Gard has introduced its new Ecolux 70 lowE film, which is a dual-action film that combines a
low-E coating with solar control properties. The
company says the film represents the next genera-

❘ Edited by Casey Neeley

tion of low-E window film technology for modern
sustainable homes and buildings, helping all occupants to enjoy maximum comfort and energy savings year round.
❙❙➤ www.solargard.com

High-Performance
Hybrid

Mutoh
America
has
announced its new ValueJet
1617H 64-inch hybrid printer, featuring prints speeds of
up to 300 square feet per
hour. The company says the
printer’s large-capacity ink bags are
suited for high-production printing
and have the ability to print on a variety of rigid and roll materials up to a
half-an-inch thick.
❙❙➤ www.mutoh.com
WF
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