
Architectural - Auto - Decorative - Paint Protection - Security

Volume 17 - Issue 3 - MAY-JUNE 2013

A PUBLICATION OF KEY COMMUNICATIONS INC.

Inside: Keeping Schools Safe 

Also Inside:
•What Film Companies
Want Architects to Know

•Are You Installing the
Right Wraps?

• Tips for Installing
Security Films

Subscribe at www.glass.com/subcenter

NextBIG
Competitor?th

eNextBIG
Competitor?th

e
Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2013 WINDOW FILM Magazine. All rights reserved. 
No reproduction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.glass.com/subcenter
http://www.windowfilmmag.com/
http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


See us at the 2013 International Window Film Conference and Tint-Off™

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2013 WINDOW FILM Magazine. All rights reserved. 
No reproduction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


See us at the 2013 International Window Film Conference and Tint-Off™

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2013 WINDOW FILM Magazine. All rights reserved. 
No reproduction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


WINDOW FILM Magazine (USPS 020-895) ©2013 by Key Communications Inc. P.O. Box 569, Garrisonville, VA 22463-0569, 540/720-5584, fax: 540/720-5687,
Email: film@glass.com, www.windowfilmmag.com. Copyright 2013, all rights reserved. Views and opinions expressed by authors are not necessarily those of the
publisher. No reproduction without the express written consent of publisher. WINDOW FILM is published six times annually (bi-monthly) by Key Communications at
P.O. Box 569, Garrisonville, VA 22463-0569. Periodicals postage paid at Stafford, VA 22554 and additional mailing offices. POSTMASTER: Send address changes
to Key Communications P.O. Box 569, Garrisonville, VA 22463-0569. Phone 540/720-5584, Fax. 540/720-5687. Subscriptions are free to all qualified recipients.
Addresses outside the U.S., postage fees apply. Members of the International Window Film Association receive one subscription as part of their membership dues.

DEPARTMENTS

& COLUMNS

23 • International Window Film Conference and 
Tint-Off™ Update 

This comprehensive brochure will help you plan your trip to this world-
class event, September 18-20 in Tampa, Fla.

40 • Beyond ABCs and 123s 
For schools seeking to make their buildings “bulletproof,” could safety
and security films be the answer?

46 • Build a Better Business
As window film applications continue to expand, check out one of the
latest growing trends in window film and wrap applications.

50 • A Different Tint
Learn more about electrochromic glazing options and if it is a leading
competitor for architectural films.

54 • The Top 20 List
Window film experts tell what they want architects to know about film.

On the Cover
Could electrochromic

glazing render window film
obsolete? Check out page
50 for more on this new

technology.

Dear Reader. . . . . . . . . . . . . 6

Ask the Expert. . . . . . . . . . 10

IWFA Update . . . . . . . . . . 14

Open 24/7 . . . . . . . . . . . . . 16

Installer Perspective . . . . . 18

Newsworthy . . . . . . . . . . . . 20

Noteworthy . . . . . . . . . . . . 22

Supplier’s Guide. . . . . . . . . 56

Tint Tips . . . . . . . . . . . . . . 58

On the Horizon . . . . . . . . 59

Advertising Index . . . . . . . 59

Film Stars . . . . . . . . . . . . . . 60

 

For Subscription Requests By Mail or Fax:
Subscribe at www.glass.com/subcenter. To change your address, mail your old label, along
with your new address, to P.O. Box 569, Garrisonville, VA 22463, or fax to 540/720-5687. To
unsubscribe, mail or fax your old label with a request to be removed from our mailing list.

On the Web at www.windowfilmmag.com:
Under “Subscription Central,” click on: “Free e-Newsletter” to sign up for our Focus on Film 

weekly publication; “WINDOW FILM Print or Digital Edition” to sign up for the magazine; “Change
Mailing Address”; or “Cancel Print or Digital Subscription.” 

“In addition to their promotional prowess,
building wraps have an added benefit of
potential energy savings …” 
See page 46.

“In addition to their promotional prowess,
building wraps have an added benefit of
potential energy savings …” 
See page 46.

Contents
Volume 17, Issue 3 � May-June 2013

2 WINDOW FILM www.windowfilmmag.com

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2013 WINDOW FILM Magazine. All rights reserved. 
No reproduction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.glass.com/subcenter
http://www.windowfilmmag.com
mailto:film@glass.com
http://www.windowfilmmag.com
http://www.windowfilmmag.com
http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


No other brand of window fi lm enjoys higher consumer awareness than 3M. It’s one 

more reason to partner with the technology leader. Call 1-866-499-8857 to learn 

how to grow your business with 3M.

 know and trust your brand. 
3 out of 4 car owners 

   Attracting customers is easy when 

Other great products from 3M

3M™ Fasara™ Decorative Films  -  3M™ Paint Protection Films  -  3M™ Scotchprint® Wrap Film Series 1080  -  3M™ Digital Designs

CommercialAutomotive Residential  www.3M.com/windowfi lmdealer

3M
 a

nd
 F

as
ar

a 
ar

e 
tra

de
m

ar
ks

 a
nd

 S
co

tc
hp

rin
t i

s 
a 

re
gi

st
er

ed
 tr

ad
em

ar
k 

of
 3

M
. ©

 2
01

3,
 3

M
.  

Al
l r

ig
ht

s 
re

se
rv

ed
.

See us at the 2013 International Window Film Conference and Tint-Off™

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2013 WINDOW FILM Magazine. All rights reserved. 
No reproduction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


   

     

 

  

  

  

  

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2013 WINDOW FILM Magazine. All rights reserved. 
No reproduction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


PREMIUM AMERICAN MADE FILMS

©2012, Aegis Films. All rights reserved.

Lifetime Warranties

1-800-438-8468

FILMS

TM

SUPERIOR SCRATCH COAT

INCREDIBLE SHRINK ABILITY

UNPARALLELED CUSTOMER SERVICE

AT  G R O U N D  R AT E S

NEXT DAY
D E L I V E R Y

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

-1

     

 

43-080

     

 

8468-843

     

 

8468

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2013 WINDOW FILM Magazine. All rights reserved. 
No reproduction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


6 WINDOW FILM

Whenever I sit down to write
my column I have the urge
to write about … whatever

I want. Yet I always manage to offer
you a glimpse at what’s to come in the
issue instead. I’m not doing that this
time; this column is going to
include a few things I want to
talk about.

First, I’m getting ready to
move. It is consuming all of my
free time. Oh, I’ve moved
before, but this time it’s into my
first house. Like, a real house. And, of
course, I’m a girl so all of my free time
is spent trying to decide how I want
each room to look. I don’t even live
there yet and I already have all of these
grand plans about how I’m going to
perfect it. It’s a great house, but I know
my plans will make it even better.

I guess that’s how it is with window
film, too. The current model is pretty
good, but you know you can make it
better. We’re always working to
improve something.

One thing I’ve noticed is the efforts
industry members frequently make to
improve the window film business
and consumer awareness. As I
worked on several of the features for
this issue, I realized consumers may
not fully understand the complexity

or value of window films, but they
want to.

While working on a feature focused
on school safety (oops, I did it again;
check page 40 for more on safety) I
realized that many schools and the

teachers in them don’t quite
understand what films can
offer, but are ready to learn
more about their applications
and benefits.

I also toured the Madico
plant in St. Petersburg, Fla.,

recently and talked with their market-
ing and customer relations manager
Angie Leonetti about how little people
realize what goes into the process of
manufacturing window films. It isn’t
just a sheet of thin plastic. There is
much more to it; layers of technology
consumers have yet to fully realize.

As our industry continues to
improve its consumer education, I
invite all of you to share your ideas
for how the industry can gain further
product awareness. What steps do
you think industry members can take
to increase their consumer outreach
and further promote window film?
Email me at cneeley@glass.com and
share your ideas.

And, while we’re on the subject of
improvement, my new house has a

Florida room with 12
floor-to-ceiling glass
panels and a picture
window … got any sug-
gestions for how I
should film it? WF
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While driving to work
one morning, I had a
discussion with some-

one who has been involved in the
industry for quite some time. We
discussed how window film is
considered a luxury item or
“icing on the cake”—a product
that you would like to have, but
is not a necessity. Window film,
in my opinion, is a necessity. Our
goal as professionals in this
industry should be to change the
perception that our products are
just “icing on the cake.” Here are
some suggestions:

Tax Incentives are Back
Use this provision to sell your-

self to the residential market. The
qualifying tax credit is 10 percent
of the film cost with a maximum
total credit of $500. The qualifying
dates are from January 1, 2012,
through December 31, 2013.

Return on Investment
In general, our industry agrees

that energy-efficient flat glass films
have a two- to four-year payback
period. When I am speaking to a
homeowner, I make it a point to
interject that the life expectancy of
our products ranges from 10 to 18
years. This will allow your client to
pocket thousands of dollars over
the life of the film. Homeowners
not only receive the energy bene-
fits our products provide, but the
financial investment ends up being
zero! Who wouldn’t want this
product on their home or office
building? I certainly would not
consider this “icing on the cake.”

Hello Automotive Tinters!
Many automotive dealerships

throw in window film as an incentive
to close the deal. Buyers like theway
the car looks with tinting. However,
customers might not know or under-

stand the advantages of the product
they just acquired for free. You need
to educate the sales team at the
dealership. Point out that the prod-
uct not only adds beauty to the vehi-
cle, it will help maintain the temper-
ature in the car, thereby reducing
the owner’s fuel consumption. It pro-
tects the interior from fading and
shields the driver and passengers
from the sun’s harmful rays. The
product adds value to the vehicle for
years to come.

Education is Key
Let’s face it; most consumers do

not understand the benefits of the
product we provide. They want the
look or they purchase it because a
neighbor, friend or family member
has it. Educating your customers
helps strengthen our product’s
credibility. As you approach clients
today, spend a few extra minutes
explaining the advantages of win-
dow film. Be sure they realize that
not only is the product they are
purchasing aesthetically pleasing,
it’s putting savings in their pockets
and extending the life of their pos-
sessions. Now, I ask you, do you
believe that window film is just
“icing on the cake?”
Finally, I’d like to give a big thank

you to all of the readers who con-
tacted me regarding my last article.
I am flattered that it was inspira-
tional to some of you. It’s nice to
know that I have fans reading this
column. I want to personally invite
you to contact me if you have any
ideas for future articles. WF

Donna Wells is the division head of the
wholesale division at Window Film Depot. 
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In North America the window
film industry is going at full
speed as we enter the late

spring and early summer months.
It is an exciting time for all of us.
Midway between these two sea-

sons is an important holiday where
the community comes together to
honor those who have given the
ultimate sacrifice to their country:
Memorial Day. The town parade is
made up of veterans, community
volunteers and children, many of
whom belong to scout troops or
marching bands, each person is
helping the community to the best
of their ability.

Commitment to a Calling
Memorial Day is a most solemn

occasion honoring those who have
passed in service to the country. It
is also an opportunity to show our
pride in the future and our commu-
nity spirit.
Throughout our industry there

are many veterans. They are men
and women who have seen active
duty or they are reservist or have
family serving. Whether they serve
as a sense of duty, tradition or other
reason, the commitment they make
helps us all move into the future.

A Sense of Duty
Duty takes many forms. At the

very highest is service to our coun-
try and the ultimate sacrifice that
some have made. This why we
honor them on Memorial Day. At a
far lesser scale, but also important,
is duty to our industry.
Those that serve our industry in

many capacities, whether by train-
ing installers to raise industry
standards or volunteering on the
International Window Film
Association’s (IWFA) Members
Action Committee, sharing busi-
ness tips and information with oth-
ers in the industry or even
“rebroadcasting” IWFA news.

A Call to Action
Loyalty to the industry and those

who support it has its benefits. As an
IWFA member, I refer any business
outside my reach or expertise to
othermembers. I also buy from deal-
er and manufacturer members. As
IWFA president, it is a commitment
and a duty to my industry, but there
also are benefits such as being more
professional in my approach to the
business and keeping up with the
latest developments. I also have the
opportunity for input on howwe can
help the industry as a whole.
The IWFA’s work is, in fact, a year-

round mission. The growth of our
industry can hinge on the progress
the IWFA is making on our behalf.
Other recent columns have noted
its substantial, groundbreaking
developments. The IWFA is unique-
ly positioned to lift all boats and we
should all want to be a part of that
effort, and to the best of our ability
and resources contribute to it.
I invite you to salute the compa-

nies that support the IWFA and help
to make it all possible. While we as
dealers and distributors do a great
deal to move the association for-
ward, I offer a shout-out and salute to
the six manufacturers also investing
in our future: 3M, Eastman Chemical
Co., Hanita Coatings, Johnson
Window Films, Madico Window
Films and Solar Gard®.
If you are a dealer, distributor or

manufacturer that has yet to get
involved with the IWFA, start today.
You’ll be proud that you did. WF

John Parker is the president of the
International Window Film Association
(IWFA).

IWFAUpdate
by John Parker

A Shout-out (Salute) to Duty
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As a sales and marketing repre-
sentative of a window film dis-
tribution company, I find

myself speaking to end-users on
behalf of my dealers. I have created
PowerPoint presentations on sun
control, security, decorative, etc.,
that dealers can present to end-users
and I also make myself available in
person or via a webinar on behalf of
my dealers. I thought I would share
with you how I prepare and pitch.

Don’t Read the Slides
I start by creating a short, yet spe-

cific and relevant PowerPoint; I do
not make it “one-size-fits-all.” Instead,
I customize the slides, tailoring the
message to give the appearance it
was created specifically for the end-
user, incorporating the current date,
the company logo, picture(s) of the
building(s) and anything else that

creates familiarity for the audience.
PowerPoint is used to help you

organize your thoughts and commu-
nicate your words when in front of
the audience and should not be a
written version of the presentation
itself – so don’t read from the slides.
End-user meetings usually last an
hour so try to avoid using more than
20 slides. Each page should have a
title to remind you of its purpose.
The first one can be an introductory
slide showing meeting purpose, date
and parties in attendance. The sec-
ond can contain the meeting’s agen-
da or overview of the PowerPoint. At
this time, and if appropriate, remind
the audience that they can interrupt
you at any time with questions.
Subsequent slides can be the “meat”
of the discussion, in which you show
and prove how window film address-
es the challenges the audience faces.
Try to anticipate questions that may
be asked and weave in the answers.
Rehearse the PowerPoint several
times with a colleague so your deliv-
ery seems natural.

Interact with the Audience
Try to make the event interactive

by bringing a demonstration that is
appropriate and relevant to the
meeting’s topic. Filmed glass sam-
ples go a long way, so consider pass-
ing them around for the audience to
see. If you’re discussing security
film, consider smashing a piece of
filmed glass, assuming that it is safe
and practical to do so. This interac-
tion will help prove to the audience
that window film works and will ease
any potential monotony from one
person addressing a group of people
without any reciprocating dialog.

A Few More Things
Make sure all potential logistical

issues are addressed. Confirm the
appointment, the number of atten-
dees, the room location and that
A/V equipment, usually a LCD pro-
jector, screen and speakers, will be
available and in working condition
(if the meeting is one-on-one, you
may be able to present from your
iPad or laptop). Print copies for
each attendee. This is very useful
in case there are any technical dif-
ficulties with the A/V equipment.
Place in a folder with marketing
materials and sample cards. Save
your presentation to a flash drive
in case you have to use another
computer when onsite.

On meeting day, it’s a good idea
to arrive to the appointment 30
minutes early to give you the nec-
essary time to set up and solve any
possible technical difficulties.
Have all sales aides and the folders
nicely laid out on the table ready to
serve their purpose.

After speaking, thank everyone
for their time and ask if there are
any questions. The next day, craft
an email to all in attendance thank-
ing them again for their time and
address any action items that
resulted from the meeting.

The more presentations you make,
the more natural it will feel. My
process works best for me but do
what works for you because in the
end your comfort level will dictate
the ease with which you present the
subject matter. WF

Manny Hondroulis is marketing manager
for Energy Products Distribution in
Baltimore.

Open24/7
by Manny Hondroulis

Giving a Sales Presentation
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Check out the first edition of
Installer Perspective, a new column
in which 2012 Architectural Tint-
Off™ Competition winner Hann Kim
explains his tips and techniques for
various film installations.

To a film installer, safety and
security film can be a little
intimidating. You might think,

“It’s a little thick, I don’t know if I can
install this,” or “Does the installation
of this film require special training?”
As long as you have the desire to
learn you can be the best installer of
any film, including these.

Learning the Specs
Understand that safety film is

just like any other manufactured
film with pressure-sensitive adhe-
sive, except the film is clear and

the thickness can range from 4- to
18-mil and thicker. Most 4-mil
safety film applications are for
impact-resistant glazing and that
is normally to satisfy a building
and safety code requirement.
Some of the thicker films are
designed for more specific appli-
cations such as anti-intrusion,
bomb-blast mitigation and torna-
do/hurricane safety.

How to Install
Regardless of the specifications

of the film, the application is going
to require the same installation
quality as conventional films: con-
taminant-free, bubble-free installa-

tion, ⅛-inch light gaps and little-to-
no residual mounting solution left
under the film.
Here are the some helpful tips

for safety film installation.
1. Try and minimize the amount of
excess film by pre-cutting 1 inch
more than the actual window size.

2. During the installation use either
the factory straight edge or a pre-
cut straight edge to line up one
side of the film, preferably the
top or the sides of the window.

3. Once the film is in position,
anchor the film by making a sin-
gle squeegee pass down the cen-
ter of the film from top to bottom.

4. Once the film is securely
anchored, proceed to cut away
all three sides of the film making
sure the film is not moving
around during the cutting
process.

5. From the center/middle of the
glass make a squeegee pass
left and right to create four
quadrants.

6. Squeegee out each quadrant
working your passes from the
middle out to the corners.

7. Once all four quadrants are
completed, repeat steps five and
six but make sure your second
passes are slower with firmer
pressure.
I hope this helps you better

understand safety and security
films. WF

Hann Kim is the CEO of STM (Solar
Transmission Management) in Los Angeles.

18 WINDOW FILM www.windowfilmmag.com

InstallerPerspective
by Hann Kim

Safety and Security Films
“As long as you have the desire to learn 
you can be the best installer of any film.”
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Best made cutting tools in the world.®

THE
BLADE
FOR MAKING
SHADE

© 2013 World Kitchen, LLC     OLFA is a registered trademark of OLFA Corporation, Japan, used under license by World Kitchen, LLC.

Why do so many film installers choose the OLFA ABS stainless steel 
snap-off blade?

It features a high quality stainless steel alloy chosen specifically for 
professional film use.

Each blade segment has a sharp edge for a smooth, consistent cut.  
Snap off the used segment and you have a new edge instantly. 

From OLFA® . . .  inventor of the snap blade knife system and 
celebrating over 50 years manufacturing premium cutting tools.

www.olfa.com
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Window Film Takes
Center Stage at NFRC
Spring Meeting
Attendees of the 2013 National

Fenestration Rating Council (NFRC)
spring committee meeting, held in
St. Petersburg, Fla., April 8-10, 2013,
were invited to participate in an
optional evening excursion to view
the area’s first net-zero building and
tour a Madico Window Film plant.
At the first stop of the night, the

first net-zero building, currently
occupied by the Sierra Club and
two other tentants, Tom Hall,
building developer and manager of
All Florida Management, says the
energy-efficient building has gener-
ated the building’s average energy
credit at full production to be
around $700 per month.
One of the highest-performing

products, noted Hall, was the

Madico window film used on the
low-E windows in the building. The
filmed windows were used instead
of insulating glass windows which
Hall said would not perform as well
in the warmer environment.

The film, according to Hall,
offered a lower-cost option that
boosted the overall efficiency of
the windows, helping to bring
down the cost of the project with-
out lowering the efficiency. The
SunGard dual-reflective Optivision
25 film used on the building was
also installed with an exterior per-
forated jet-tinting image film with
one of the tenant’s logos. Hall said
the use of the decorative film also
helped the company get around a
town ordinance on street signage.
The next stop at Madico’s plant

offered attendees a glimpse into
the manufacturing and assembly
process for developing window
films. Attendees were welcomed
with a reception as Darrell Smith,
NFRC board member and execu-
tive director of the International
Window Film Association,
explained the assembly and coat-
ing processes as well as the bene-
fits of film in a presentation.
Attendees were then invited to
tour the facility with staff and
review the many components to

Newsworthy
The Latest Industry News � Edited by Casey Neeley

20 WINDOW FILM www.windowfilmmag.com

NFRC Spring Meeting attendees visited the MadicoWindow Film plant
in St. Petersburg, Fla.

U.S. Film Crew Victim of Three-Alarm Fire
Headquarters of the

Pittsburgh-based U.S. Film Crew
burned down as a result of what
authorities are calling an electri-
cal fire.The three-alarm fire start-
ed around 8 a.m. March 16; no
injuries were reported.

Company president and CEO
GlennYocca said,“We were fortu-
nate no one was hurt.”

Despite losing the building in
which Yocca had ownership inter-
ests, the company remains open
for business.

“A lot of our business—because we travel all over the country for jobs
and as a result of [the modern] business environment—is virtual so we’re
fortunate this isn’t going to hurt us,” he said.

Yocca also said many dealers have reached out to him following the fire.
“It’s great to get the support from everyone,” he said. “We appreciate

knowing that we have a nice support network and that people do care and
at the end of the day that’s what it’s really about.”

U.S. Film Crew is trying to continue
“business as usual” following a
recent fire.

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2013 WINDOW FILM Magazine. All rights reserved. 
No reproduction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.windowfilmmag.com
http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


MAY/JUNE 2013 WINDOW FILM 21

window film construction.
Additionally, the NFRC board of

directors approved changes to its
NFRC 100 and NFRC 200 stan-
dards, allowing certain shading
devices to be rated for U-factor
and solar heat gain coefficient
(SHGC).
The changes apply to products

that use shading systems (blinds,
shades, etc.) “that are integral to
the product as shipped from the
manufacturer, including dynamic
attachments for swinging doors,”
according to NFRC. These
changes, however, do not apply
to aftermarket items.

Leonetti Leads
Madico’s Customer
Relations
St. Petersburg, Fla.-based Madico

Window Films has promoted Angie
Leonetti to marketing and cus-
tomer relations manager for its win-
dow film division.
Leonetti will lead Madico’s glob-

al customer relations team, over-
seeing the company’s customer
relations, service optimization and
sales order procurement and fulfill-
ment in addition to her marketing
responsibilities.
“Combining global customer

relations with mar-
keting and com-
munications is a
logical step, which
I believe strength-
ens Madico’s com-
mitment to
addressing each
individual cus-
tomer need and
delivering exceptional service,”
said Leonetti. “I look forward to uti-
lizing my role as a bridge between
these departments to help our ded-
icated customer relations team
build upon an already impressive
customer experience.” WF

Angie Leonetti

See us at the 2013 International Window Film Conference and Tint-Off™
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In the Zone
Hanita Coating’s new product,

SolarZoneXTRM exterior window
films are metallized polymeric-
based film designed for commer-
cial products requiring long-term
service periods and is compatible
with nearly all types of glazing,
according to the company.
SolarZoneXTRM Silver 20 is

designed for vertical architectural
glass applications, while the
SkyLite and SkyLite PolyZone
Silver 20 will work for flat- and
sloped-roofing applications.
��� www.hanitatek.com

Safe and Sound
3M announced its Scotchshield™

Automotive Security Films which

the company says rejects 46 per-
cent of total solar energy,
increases privacy through shad-
ing and reduces glare. The com-
pany says the non-metallized film
also blocks 99 percent of UV light
with a total sun protection factor
of up to 1000 and comes in a vari-
ety of tint levels from 5 percent
to clear.
��� www.3M.com

Noteworthy
New Products and Services � Edited by Casey Neeley

22 WINDOW FILM www.windowfilmmag.com

On the Matte
Commonwealth Laminating &

Coating, Inc./SunTek® Window
Films now offers a matte option
for its PPF line that it says trans-
forms the appearance of traditional
automotive paint to a matte finish
and provides first-rate protection
from damage caused by gravel,
rocks, salt, insects and other road
pollutants. PPF-M offers an
advanced, self healing, solvent-
resistant top coat formulation and
is backed by a 5 year warranty.
��� www.suntekfilms.com WF
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J oin WINDOW FILM magazine, the International Window Film Association (IWFA) and your
colleagues for the 2013 International Window Film Conference and Tint-Off™ (IWFC)
September 18-20 in Tampa! The Exhibition/Extravaganza and Tint-Off™ competitions will be

held Wednesday, Thursday and Friday. The IWFC 2013 will be host to hard-hitting seminars,
fierce competitions and incomparable networking opportunities—all for every phase of the
window film industry. Come discuss the forecast of the industry, the future of digital marketing,

new ways to grow your business and so much more!  

Plan Your Trip Early!
Get the get the most value by pre-registering to receive the full event registration at an early-bird rate. 
Pre-registration also helps us plan proper room seating, adequate food and beverage and other items for your
enjoyment and comfort. You must pre-register by 5 p.m. EST on May 31, 2013, to receive the lowest rate.

Host Hotel: Stay by the Bay  
Attendees can stay in the comfort of the Tampa Marriott
Waterside Hotel and Marina. The hotel is right along the
Garrison Channel and adjacent to the Tampa Convention
Center, making it just a few steps away from the
competition and exhibition site. The Tampa Marriott
Waterside Hotel and Marina provides its guests with the
latest comforts and amenities, including numerous
restaurants such as Café Waterside, Champions Sports Bar,
II Terrazzo as well a Pool Bar & Grill and Starbucks. It is
within walking distance to numerous restaurants and
attractions including Jackson’s Bistro, Hattricks, The
Luxury Box Restaurant, Pizza Pazza, the Tampa Bay Times
Forum, Tampa Bay History Center and more. There truly is
something for everyone!

Discounted rooms have been made available to IWFC attendees for only $129 USD per night, plus tax and includes
internet access. Rooms are available on a first-come, first-served basis. Be sure to book early as the discount deadline is
August 27, 2013. Visit www.windowfilmmag.com/iwfc and click on the hotel tab to book your room today, or if you
prefer to call by phone, call 888/789-3090. You must reference the Tampa Marriott Waterside Hotel and Marina and
code AGWF13 to access the discounted room block.

How to Register: 
For more information on registering for this event, complete the form within this brochure and fax it to 540/720-5687
or mail it to WINDOW FILM magazine, P.O. Box 569, Garrisonville, VA 22463. You can also register online at
www.windowfilmmag.com/iwfc. 

Also in House
Co-located with the International Window Film Conference and Tint-Off will be Auto Glass Week™ 2013. Auto Glass
Week consists of educational seminars dedicated to the auto glass industry as well as AGRR™ magazine’s repair and
replacement competitions. These competitions will be held on the Exhibition/Extravaganza floor September 18-20.
Your attendee badge also gives you access to all auto glass seminars and to view the competitions. If you are looking to
expand your business or gain more insight into the auto glass industry, you’ll want to check this out. For more on Auto
Glass Week 2013, visit www.autoglassweek.com.

 

Register online at
www.windowfilmmag.com/iwfc
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Schedule at a Glance 
Please note the schedule is tentative and subject to change,
please check www.windowfilmmag.com/iwfc for updates.

7:00 a.m. – 12:00 p.m. ........Registration Open at the Tampa Marriott Waterside Hotel and Marina 
7:45 a.m. – 8:00 a.m. .........Welcome and Opening Session
8:00 a.m. – 9:00 a.m. .........Tips to Manage Your Business Effectively 
8:00 a.m. – 9:00 a.m. .........How to Effectively Transition and Build On to Your Business
8:00 a.m. –10:00 a.m. ........International Window Film Tint-Off™ – Architectural Division Mandatory Contestant

Meeting (Competitors & Judges Only)
9:15 a.m. – 11:00 a.m. .......The Best Combination for Marketing and Advertising
11:00 a.m. – 12:15 p.m. .....Thursday Keynote Speaker: FDNY Chief Richard Picciotto (Joint Session)
1:00 p.m. – 7:00 p.m. .........Registration Re-opens at the Tampa Convention Center 
1:00 p.m. – 2:00 p.m. .........Improve Productivity and Reduce Costs with New Plotter and Software Technology
1:00 p.m. – 2:00 p.m. .........Best Practices for Installations and the Best Tools for the Job 
2:00 p.m. – 3:00 p.m. .........Maximize Profits!
3:00 p.m. – 7:00 p.m. .........IWFC Exhibition/Extravaganza
3:00 p.m. – 6:00 p.m. .........International Window Film Tint-Off™ Architectural Division Preliminary Heat 1 and Heat 2 
3:20 p.m. – 6:10 p.m. .........International Window Film Tint-Off™ Automotive Division Preliminary Heat 2
4:00 p.m. – 5:00 p.m. .........Paint Protection Film Demonstration on the Show Floor
5:00 p.m. – 7:00 p.m. .........Cocktail Party on the Show Floor
5:00 p.m. – 7:00 p.m. .........Silent Charity Auction (Final bids due at 6:45 p.m.) 

7:00 a.m. – 2:00 p.m. .........Registration Open at the Tampa Convention Center
7:30 a.m. – 7:45 a.m. .........Finalists Announced for Window Film Tint-Off™ – Automotive and Architectural Division
7:30 a.m. – 8:45 a.m. .........Dealer Roundtable for Automotive Glass
7:30 a.m. – 8:45 a.m. .........Dealer Roundtable for Architectural Glass
9:00 a.m. – 10:00 a.m. .......How to Optimize Your Website and Related Technologies
9:00 a.m. – 10:00 a.m. .......Installation Techniques for Architectural Glass and Safety/Security Films
10:00 a.m. – 2:00 p.m. .......IWFC Exhibition/Extravaganza 
10:30 a.m. – 12:30 p.m. ......International Window Film Tint-Off™ Automotive Division Finals
11:50 a.m. – 1:30 p.m. ........International Window Film Tint-Off™ Architectural Division Finals 
12:30 p.m. – 1:15 p.m. .......Paint Protection Film Demonstration on the Show Floor
5:00 p.m. – 7:00 p.m. .........Gala Awards Reception and Ceremony (Optional ticket required) 
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12:00 p.m. – 5:00 p.m. .......Registration Open at the Tampa Marriott Waterside Hotel and MarinaSE
PT 17

8:00 a.m. – 11:30 a.m. ........Registration Open at the Tampa Marriott Waterside Hotel and Marina 
10:00 a.m. – 2:30 p.m. ........IWFA Accreditation Courses
12:00 p.m. – 2:00 p.m. .......International Window Film Tint-Off™ – Automotive Division Mandatory Contestant

Meeting (Competitors & Judges Only) 
1:00 p.m. – 7:00 p.m. ..........Registration Re-opens at the Tampa Convention Center
2:30 p.m. – 4:00 p.m. .........Wednesday Keynote Speaker to be Announced (Joint Session)
4:00 p.m. – 7:00 p.m. .........IWFC Exhibition/Extravaganza
4:30 p.m. – 5:00 p.m. .........Competition Welcome Ceremony on the Show Floor
4:45 p.m. – 6:00 p.m. .........Meet and Greet with NASCAR Driver Greg Biffle - Appearance Courtesy of 3M
5:00 p.m. – 7:00 p.m. .........International Window Film Tint-Off™ Automotive Division Preliminary Heat 1
5:00 p.m. – 7:00 p.m. ..........Cocktail Party on the Show Floor
6:00 p.m. – 6:45 p.m. .........Vehicle Wrap Demonstration on the Show Floor 
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Educational Sessions

Wednesday, September 18 
10:00 a.m. – 2:30 p.m. 
IWFA Accreditation Courses 
These review courses are followed by testing for the basic
solar control accreditation, safety/security accreditation,
automotive accreditation and advanced solar control
accreditation. Registration for the accreditation testing is
required; information on each course and timing will be
available in the coming weeks. Contact the IWFA to
register for the accreditation courses and fees that apply.
www.iwfa.com

4:00 p.m. – 7:00 p.m. 
International Window Film Conference 
and Tint-Off™ Exhibition/Extravaganza Opens

SPECIAL GUEST APPEARANCE
4:45 p.m. – 6:00 p.m. 
Meet & Greet with NASCAR Driver Greg Biffle
The International Window Film Conference
and Tint-Off™ and Auto Glass Week™ kicks off
with celebrated racecar driver, Greg Biffle,
greeting attendees and signing autographs. Biffle drives
car #16, sponsored by 3M, and has placed first in the
NASCAR Sprint Cup Series, among many other
accolades. 
Appearance courtesy of 3M™ Window Film   
To learn more about Greg Biffle see page 9. 

5:00 p.m. – 7:00 p.m. 
Cocktail Party on the Show Floor

6:00 p.m. – 6:45 p.m. 
Vehicle Wrap Demonstration on the Show Floor
Vehicle wraps are a great and cost-efficient advertising
method for both your business and your customers. See a
car go from a blank canvas to a colorful mobile billboard
in this high-quality, step-by-step demo. 

Thursday, September 19
7:45 a.m. – 8:00 a.m.
Welcome and Opening Session
Presented by: John Parker, President, International Window
Film Association and Debra Levy, Publisher, WINDOW FILM
magazine™ 
Let us welcome you as we kick-off the International
Window Film Conference and Tint-Off™ 2013! Hear from
John and Debra on their goals for the 2013 event and
what each co-sponsor is currently doing for the
betterment of the industry.

8:00 a.m. – 9:00 a.m. 
Tips to Effectively Manage Your Business
Presented by: Jim Freeman, President, Tint America
Window Films and Paul Tauchar, Owner, Solar Control of
Jackson
The best business practices often include proper
management techniques, hard financial decisions,
planning and proper execution of sales and marketing.
Learn the top tips every business owner or manager
should know to grow your business, plan ahead and
prepare for new challenges that every growing business
faces in an ever-changing world.  

8:00 a.m. – 9:00 a.m. 
How to Effectively Transition 
and Build On to Your Business
Presented by: Luc Goemaere, Business Segment Manager,
Architectural – Americas, Solar Gard®
This is a great session for those who want to expand their
current business in the film industry. Learn how to
successfully transition from automotive window film to
architectural glass film and add complimentary products
such as Paint Protective Film (PPF) to your product
offerings. Increase your professionalism in the business
and be seen as the expert in the industry. 

9:15 a.m. – 11:00 a.m. 
Customer Focused Marketing
Presented by: Linda Irwin, Founder, Seecomm Group, Inc. 
What is the marketing secret that helps you promote
your business more effectively? How do you determine
which marketing activities you should do? How do you

Register online at
www.windowfilmmag.com/iwfc
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build a promotion plan or budget that delivers return
on investment? This workshop helps you answer these
questions and more!  

KEYNOTE SPEAKER
11:00 a.m. – 12:15 p.m. 
Last Man Down: A Survival Story
Presented by: Richard Picciotto, FDNY Chief 
The highest-ranking firefighter to survive the
World Trade Center collapse and the last
fireman to escape the devastation, Richard
“Pitch” Picciotto was on a stairwell between the sixth and
seventh floors of the North Tower when it collapsed on
September 11, 2001. An FDNY battalion commander, his is
the harrowing true story of an American hero, a man who
thought of nothing of himself and gave nearly everything
for others during one of our nation’s darkest hours. Picciotto
tells an outspoken account of that indelible day, shaking and
inspiring audiences to the core.
To learn more about Chief Picciotto, see page 7. 

1:00 p.m. – 2:00 p.m. 
Improve Productivity and Reduce 
Costs with New Plotter and Software Technology
Presented by: Logan Bryant, Manager, Marketing Technical
Services Americas, Solutia Inc., a subsidiary of Eastman
Chemical Company 
Do you want to increase productivity or grow your
business? This session will provide knowledge and
expertise that cover the use of a plotter, along with the

latest software technology, to increase your overall
organization and productivity, and this can

also facilitate growing your business. 

1:00 p.m. – 2:00 p.m. 
Best Practices for Installations on Automotive 
and Flat Glass and the Best Tools for the Job 
Presented by: Ron Jones, SE Regional Manager, HanitaTek
This session will unveil the key methods and techniques for
automotive and flat glass installations. Learn how to produce top-
notch results with the right tools and the right information. 

2:00 p.m. – 3:00 p.m. 
Maximize Profits!  
Presented by: Joanne Schultz, President, TintPro
Find out how mobile estimating tools can revolutionize your
window film business! Streamline your operations; reduce
costs, increase productivity and profits. Today’s web-based
management software can offer: mobile estimating, inventory
management, smart scheduling, film usage optimizing,
ePurchasing, eBilling, job costing, payroll, business tracking
and CRM. Address both the day-to-day functions and the
broader planning capabilities necessary to operate a
successful business in today’s competitive environment. 

3:00 p.m. – 7:00 p.m. 
International Window Film Conference 
and Tint-Off™ Exhibition/Extravaganza Opens

4:00 p.m. – 5:00 p.m. 
Paint Protection Film Demonstration on the Show Floor
Presented by: Jake Culver, 3M Company
Help protect your customers’ vehicles paint finish from
harsh conditions that damage it. See a live paint
protection film (PPF) demonstration and get information
on a wide variety of installation techniques. 

5:00 p.m. – 7:00 p.m. 
Cocktail Party on the Show Floor
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Educational Sessions

Friday, September 20
7:30 a.m. – 8:45 a.m. (Concurrent Sessions)
Dealer Roundtable for Automotive Glass
Dealer Roundtable for Architectural Glass
No one understands your issues better than another
dealer, and the best ones will be here, discussing their
personal experiences. Connect with fellow dealers and
discuss the challenges and opportunities in these two
separate sessions, one for automotive and one for the
architectural glass industry. Choose the topics that
appeal to you the most, then come share your stories,
listen and learn from successful dealers just like you.

9:00 a.m. – 10:00 a.m. 
How to Optimize Your Website and Related Technologies
Presented by: Cody Flanagan, President, iRazor Strategies
Maintaining a website that appeals to search engines can
be an uphill battle, but it's critical if you want your
website to generate constant traffic. You will learn how to
develop web content related to the glass industry that
caters to both search engines and website visitors. This
session will outline some basic website optimization
techniques you can use to make your site more appealing
to search engines, along with other related tools.

9:00 a.m. – 10:00 a.m. 
Installation Techniques for Architectural 
Glass and Safety/Security Films
Presented by: Tom Niziolek, Director, Sales Development,
Architectural, Madico Window Films 
This session will review installation techniques related to
safety and security film products and how you can gain a
better understanding of specific tools for the flat glass
market. There will also be a review of installation
techniques that are specific for flat glass, to help you
improve productivity. 

10:00 a.m. – 2:00 p.m. 
International Window Film Conference 
and Tint-Off™ Exhibition/Extravaganza Opens

12:30 p.m. – 1:15 p.m. 
Paint Protection Film Demonstration 
on the Show Floor
Help protect your customers’ vehicles paint finish from
harsh conditions that damage it. See a live paint
protection film (PPF) demonstration and get information
on a wide variety of installation techniques. 

Register online at
www.windowfilmmag.com/iwfc
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The highest-ranking firefighter to survive the World Trade Center
collapse, and the last fireman to escape the devastation, Richard “Pitch”
Picciotto was on a stairwell between the sixth and seventh floors of the
North Tower when it collapsed on September 11, 2001. An FDNY
battalion commander, his is the harrowing true story of an American
hero, a man who thought nothing of himself and gave nearly
everything for others during one of our nation’s darkest hours.
Picciotto tells an outspoken account of that indelible day, shaking and
inspiring audiences to the core. 

On the morning of September 11, 2001, Picciotto answered the call
heard around the world. In minutes he was at Ground Zero of the
worst terrorist attack on American soil, acting boldly to save innocent
lives as the Twin Towers of the World Trade Center began to burn—
and then to buckle. Already a veteran of terrorist attacks, Picciotto was
present fighting a similar battle after the World Trade Center Bombing
in 1993. Again inside the North Tower, where he found himself years
earlier, burdened by an eerie sense of familiarity, he focused his
concentration on the rescue efforts at hand. But it was there in the
smoky stairwells that he heard and felt the South Tower collapse. He
then made the call for firemen and rescue workers to evacuate, while
he stayed behind with a skeleton team of men to assist a group of
disabled and infirm civilians in their struggle to evacuate the inferno.
And it was there in the rubble of the North Tower that Picciotto found himself buried for more than four hours
after the building’s collapse.

Having discovered that members of his team and a 59-year-old grandmother also were alive nearby, he and his
men used their radios to send out Mayday calls until they made contact with a firefighter on the ground, and a
search party was dispatched. When the light finally appeared about four stories above, he climbed upwards,
reached the top, and saw the “unfathomable, mind-boggling destruction.” And even then, it was not until after he
organized the rescue of the others that he walked across the rubble to safety.

Picciotto’s book, Last Man Down, is a tribute to the 343 firefighters and 2,400 civilians who lay dead in the
rubble that surrounded him on that day. And moreover, it is a heartfelt remembrance of a day of infamy and
profound humanity. The book was an immediate New York Times bestseller upon its release in May 2002. 

Chief Picciotto is also a former New York City police officer, and has served as a fire marshal, an arson
investigator, a lieutenant, and a captain prior to becoming chief in 1992. He is a 28-year veteran of the FDNY, and
for the past nine years, he has presided over the department’s Battalion 11, covering Manhattan’s Upper West

Side. He is the recipient of departmental awards
and commendations for his bravery and
meritorious service. 

Keynote Speaker 
Thursday, September 19, 2013
11:00 a.m. – 12:15 p.m. 
Richard Picciotto, FDNY Chief and Highest Ranking 
Firefighter to Survive the World Trade Center Collapse

“People call us heroes, but we
were just doing our jobs.”

—FDNY Battalion Commander Richard Picciotto
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Faculty

Logan C. Bryant 
Manager, Marketing Technical Services
Americas - Solutia Inc., a subsidiary of
Eastman Chemical Company Performance
Films Division 
Logan C. Bryant is currently the North and South America
Marketing Technical Services (MTS) Manager for Solutia
Inc. He is responsible for leading the MTS team and focuses
on providing technical training and support to customers.
In addition, Logan is the strategic program manager for the
LLumar® tool offering and the LLumar Precision Cut®
software system and support team. He and his team are
responsible for providing technical support to customers
with film performance, film application, cutting system and
other technical queries. 

Cody Flanagan
President - iRazor Strategies 
Cody Flanagan is the president of iRazor
Strategies. He has 17 years of experience in
website development, content management,
eCommerce, search engine optimization, email marketing,
social media and web analytics. Cody is an expert in
WebTrends, Google™ Analytics, SEOToolset, ExactTarget
Email Marketing Suite, and Yahoo Search Marketing. 

Jim Freeman
President - Tint America Window Films Inc.
Jim Freeman is the president of Tint America
Window Films Inc. Jim directs the day-to-day
activities of the Evergreen, Colo.-based
company. He has been in the window film
industry for eight years and has more than 20 years of
sales and marketing experience working with Fortune 500
companies. Jim is a member of the International Window
Film Association’s (IWFA) member action committee and
membership chairman. 

Luc Goemaere
Business Segment Manager, 
Architectural – Americas
Solar Gard
Luc Goemaere is the Business Segment
Manager, Architectural – Americas for Solar Gard, and has
responsibility for the architectural line of films in North and
South America.  Working closely with a
dedicated team, Luc

interfaces daily with decision makers and influencers in the
commercial retrofit arena – including architects, property
managers / owners, large tenants and facility managers – to
secure installations of Solar Gard solar and safety films with
professional independent installers. With more than 20
years of professional experience, he has lived and worked in
Europe, Asia and North America during his career.

Linda Irwin
Founder - SeeComm Group
Linda Irwin is founder of SeeComm Group, a
consulting company that provides strategic
planning and marketing consulting services
for business and nonprofits. She is also a
partner in 5280 Creative Group, a marketing service provider.
Following 10 years of owning a small educational supply
business, Irwin was vice president of Sales for Scholastic
Corp., and led marketing departments at American Water
Works Association and American Educational Products
before creating her consulting business. 

Ron Jones 
LEED AP O+M  SE Regional Manager -
HanitaTek
Ron Jones has been in the window film
industry for more than 24 years with
experience ranging from installations, to
sales and technical support. Having been an installer and a
window film dealer he has a great understanding of the day
to day challenges and benefits of being in our business. The
last five plus years have been heavily embedded in the
commercial aspect of the business and is the reason he
gained his LEED AP, O+M through the USGBC, but he
still knows how to tint a car. He is also one of the relative
few that hold all four Accreditations from the IWFA, and
won the first Architectural Tint-Off in 2005. 

Debra Levy 
Publisher - WINDOW FILM Magazine™
Debra Levy is the publisher of WINDOWFILM
magazine and its online news service. She is in
her 31st year in the glass industry and also
serves as publisher of several other glass-related print and
electronic publications, including AGRR™, USGlass,
Architects’ Guide to Glass and Metal magazines and Auto
Glass Journal. Debra is president of Key Communications

Inc., WINDOW FILM’s parent

Register online at
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Meet NASCAR Driver Greg Biffle
Wednesday, September 18, 2013
4:45 p.m. - 6:00 p.m.
Appearance Courtesy of 3M™ Window Film

Greg Biffle drives the No. 16 3M Ford Fusion for Roush Fenway Racing in the
NASCAR Sprint Cup Series.  He gained national attention when he won the Camping
World Truck Series Championship in 2000. Biffle then went on to win the NASCAR
Nationwide Series Championship in 2002. He has accumulated multiple wins in the
Sprint Cup Series including six wins during the 2005 season alone and has finished as
high as second in the season point standings. He is the only current driver with the
potential to win a championship in all three of NASCAR’s national touring
series. Away from the track, Biffle is known as an avid outdoorsman and
animal advocate. Biffle and his wife Nicole founded the Greg Biffle
Foundation for the well-being of animals in 2005.

company. Debra also serves as the president of the Auto
Glass Safety Council™ (formerly the AGRSS® Council Inc.)
in a volunteer capacity and manages the National
Windshield Repair Association (NWRA). 

Tom Niziolek  
Director, Sales Development,
Architectural - Madico Window Films, 
a division of Madico
Tom Niziolek leads the Architectural Business
Development Group for Madico Window
Films, a division of Madico, Inc. which works with
distributors, dealer-installers, companies, and institutions,
to provide best in class products and solutions for safety
security, energy conservation, and decorative window film
needs worldwide. With a focus on strategic sales and
marketing management, new product, and business
development, Tom brings more than 10 years of
experience in the window film industry and has served
previously on the Board of Directors of the International
Window Film Association (IWFA), serving as president of
the IWFA from 2005-2008 and on the board of the
European Window Film Association (EWFA). 

John Parker  
Owner of National Security and Window
Filming, President of IWFA
John Parker is the owner of National
Security and Window Filming in Oak
Forest, Ill. He has been with the company since 2000 and
has been in the window film industry for 17 years. He
currently is the president of the International Window
Film Association (IWFA) and also is a past vice

president
and secretary for
the association.

Joanne Schultz 
President - TintPro
Industry leaders credit Joanne Schultz as
“revolutionizing” the window film industry
with TintPro (www.tintpro.com), the
innovative, web-based, total business management
program. Developed specifically for dealers, TintPro
software helps streamline operations, increase
productivity and maximize profits. With more than 21
years of industry experience as the president of a
successful window film business, Joanne brings
invaluable insight into the growing needs of the industry.

Paul Tauchar 
Owner - Solar Control of Jackson 
Paul Tauchar is a small business owner and a
sales training professional who has worked
nationally and internationally with a vast
array of companies as a sales representative, manager,
director and trainer. His company, TD Solutions,
specializes in sales training, motivation, customer
service and creating sales and marketing plans that work
for sales people and companies. Paul is also the owner of
Solar Control of Jackson, an authorized 3M Prestige
window film dealer. He is a firm believer in not
overlooking the basics. Just as the great athletes do basic
training each year, so should business professionals. 
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International Window Film Tint-Off™ Architectural Division
The International Window Film Tint-Off Architectural Division is an opportunity for tinters from around the world
to showcase their ability to impeccably tint an architectural frame. Industry veterans judge the competitors’ tint
installations as well as their procedures, safety, and cleanliness. It is also a chance to learn from other professionals,
execute quality installations, pick up innovative techniques and of course compete for the chance to hold the title of
“World’s Best Architectural Window Film Tinter.”

In Order to Compete
You must be employed currently as an installer in a bona fide operating window film company and you must have at
least one year of experience as a technician in the industry in order to compete. Be sure to register early. Registration
deadline for competitors is Friday, July 8, 2013. Absolutely no registrations will be accepted after this date.
Register online at www.windowfilmmag.com/iwfc or by submitting the form in this brochure.

Competitions – Rolling With Winners
Do you have what it takes to be #1? Competitors from all over the
world and walks of life will face off for the title of “World’s Best
Automotive Window Film Tinter” and “World’s Best Architectural
Window Film Tinter.” The International Window Film Architectural
and Automotive Tint-Off™ Competitions will be held September 18-20
at the Tampa Convention Center. The champions will be crowned at
the Gala Awards Reception and Ceremony on Friday, September 20,
5-7 p.m.

The first-place winner’s 
company is awarded:
• Extensive media coverage and press releases
sent on behalf of the champion’s company;

• Use of the Architectural Tint-Off Winner
logo on stationery, business cards and
advertising for one year;

• Use of the 2013 International Window Film
Tint-Off – Architectural Division logo for an
unlimited time; and

• A congratulations ad and coverage of the
victor and his/her company will appear in
WINDOW FILM magazine.

For Our Champion
The first place winner of the International
Window Film Tint-Off 2013 – Architectural
Division will receive $5,000, a gold medal and
trophy, as well as bragging rights as the
“World’s Best Architectural Window Film
Tinter.” Second place will receive $1,500 as well
as a silver medal, and third will receive $500
and a bronze medal.

Register online at
www.windowfilmmag.com/iwfc

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2013 WINDOW FILM Magazine. All rights reserved. 
No reproduction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.windowfilmmag.com/iwfc
http://www.windowfilmmag.com/iwfc
http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


International Window Film Tint-Off™ Automotive Division
The International Window Film Tint-Off Automotive Division is an opportunity for tinters from around the world
to compete and demonstrate their tint applications. Industry veterans judge the competitors’ tint jobs as well as their
procedures, safety and cleanliness. This event provides the opportunity for competitors to learn from other
professionals, execute quality film applications, pick up innovative techniques and of course compete for the chance
to hold the title of “World’s Best Automotive Window Film Tinter.”

In Order to Compete
You must be employed currently as an installer in a bona fide operating window film company and you must have at
least one year of experience as a technician in the industry in order to compete. Be sure to register early.
Preregistration deadline for contestants is Friday, July 8, 2013. No registrations will be accepted after this date.
Register online at www.windowfilmmag.com/iwfc or by submitting the form in this brochure.

The first-place winner’s company is awarded:
• Extensive media coverage and press releases sent on behalf of the champion’s company;
• Use of the Automotive Tint-Off Winner logo on stationery, business cards and advertising for one year;
• Use of the 2013 International Window Film Tint-Off – Automotive Division logo for an
unlimited time; and

• A congratulations ad and coverage of the victor and his/her company will appear 
in WINDOW FILM magazine.

For Our Champion
The first-place winner of the International Window Film Tint-Off 2013 – Automotive Division will
receive $10,000, a gold medal and trophy, as well as bragging rights as the “World’s Best Automotive
Window Film Tinter.” Second place will receive $3,000 as well as a silver medal, and third will receive
$1,000 and a bronze medal.
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Co-Sponsored With WINDOW FILM Magazine 
It Pays to be an IWFA Member
Being a member of the IWFA provides multiple membership benefits.
IWFA members can register to attend the conference at a reduced rate.
Early-birds, who register before May 31, receive a $149 rate to attend. Pre-registration ends August 30 with a
discounted rate of $179 and $229 afterwards. Non-members pay an early-bird fee of $179, a pre-registration fee of
$209 and after August 30 the cost is $249. All attendees also receive a free subscription to WINDOW FILM magazine
full of industry-related features, expert columnists, quality departments and so much more. To become a member
of the IWFA, please visit www.iwfa.com.

Gala Awards Reception and Ceremony
(Optional Event – Additional Ticket Required.) 

Friday, September 20 from 5:00 p.m.  – 7:00 p.m.
It all comes down to just one – one winner per division, that is.
The International Window Film Tint-Off™ Architectural and
Automotive Divisions, along with the Auto Glass Week™
NordGlass Auto Glass Technician Olympics (AGTO) and the
GlasWeld Windshield Repair Olympics (WRO) in honor of Walt
Gorman champions will be announced during this ceremonial
event. After battling it out over the entire week, the “World’s Best
Automotive Window Film Tinter,” the “World’s Best Architectural
Window Film Tinter,” the “World’s Best Auto Glass Technician”
and the “World’s Best Windshield Repair Technician” will be
crowned! All attendees are encouraged to attend this event to
watch and honor the new champions for 2013. Pre-registration is
required, so be sure to select the optional event on your
registration form within this brochure or online at
www.windowfilmmag.com/iwfc. Space is limited and seats will
be first-come, first-served. 

Register online at
www.windowfilmmag.com/iwfc
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Exploring Tampa Bay
Here are just a few places you can visit during your stay.

Visit These Companies and More
(As of April 1, 2013, new companies being added daily)
3M
A.N. Designs
AEGIS Tools International
AGRR™ Magazine
Avery Dennison Corp.
Bostik Inc.
Burco Inc.
Carlex
CLC/SunTek
Coach Glass
Creative Extruded

Products Inc.
Delta Kits

Diatech
Dow Automotive Systems
Equalizer Industries Inc.
GGG Gold Glass Group
Glass Mechanix
glass.com®
GlasWeld
HanitaTek
IWFA
Jiffy Steamer
Johnson Window Films
LLumar
Madico Window Film

Mainstreet Computers
Meritool
Mygrant Glass Co. Inc.
NordGlass
Personna
Pittsburgh Glass Works
Precision Replacement Parts
Quest Soware Inc.
Scorpion Window Film
Shenzhen Benson

Automobile Glass 
Co. Ltd.

Sika Corporation
Solar Gard
Sonoco
SRP
Sunroof Express Inc.
WINDOW FILM™ Magazine
Xinyi Auto Glass NA Corp.
Yih-Tair Industrial Inc.

DINING & NIGHTLIFE
Aqua Restaurant, 
Bar & Lounge
Westin Tampa Bay
(813) 675-8700
aquatampa.com

Armani’s and
Oystercatchers
Grand Hyatt Tampa Bay
(813) 207-6800
grandtampabay.hyatt.com

Crabby Bill’s Seafood
Original Indian 
Rocks Beach
(727) 595-4825
crabbybills.com

Latitudes Pub & Grill
Mainsail Suites Hotel &
Conference Center
(813) 243-2631
mainsailtampa.com

Mojito Restaurant 
& Lounge
Crowne Plaza Hotel
Tampa Westshore
(813) 405-1155
cptampawestshore.com

The Pub Tampa
International Plaza 
& Bay Street
(813) 443-5642
experiencethepub.com/
tampa-bay

The Sail Pavilion 
at Tampa 
Convention Center
(813) 274-8511
thesailpavilion.com

Texas de Brazil
Churrascaria
(813) 871-1400
texasdebrazil.com

ATTRACTIONS
Adventure Island
(888) 800-5447
adventureisland.com

Busch Gardens 
Tampa Bay
(888) 800-5447
buschgardens.com

LEGOLAND Florida
(877) 350-5346
LEGOLAND.com

Museum of Science 
& Industry (MOSI)
(813) 987-6000
mosi.org

Tampa’s Lowry Park Zoo
(813) 935-8552
lowryparkzoo.com

ARTS & CULTURE
The Dalí Museum
(727) 823-3767
thedali.org

Florida Museum of
Photographic Arts
(813) 221-2222
fmopa.org

SHOPPING
Ellenton Premium
Outlets
(941) 723-1150
premiumoutlets.com

International Plaza 
and Bay Street
(813) 342-3790
shopinternationalplaza.com

OUTDOOR ACTIVITIES
Ace Golf / Crescent Oaks
Golf Club
(727) 937-4653
crescentoaksgolf.com

Ghost Tours 
of Tampa Bay
(727) 398-5200
ghosttour.com

Tampa Speed 
Boat Adventures
(727) 744-3218
tampaspeedboatadventure
s.com

TECO line 
Streetcar System
(813) 254-4278
TECOLineStreetcar.org
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Please complete the following to register to attend the International
Window Film Conference and Tint-Off™. The deadline is August 30 for
attendees; May 31 for early bird registration. Registrations received after
August 30 will be considered on-site and fees will increase. Form must be
filled out completely to be registered for the conference. Please return the
completed form by mail to WINDOW FILM magazine, P.O. Box 569,
Garrisonville, VA 22463 or fax it to 540/720-5687.This form will NOT
sign you up to compete. Use the form at right to sign up to compete.

Please write your company information as you would like it to appear on your badge.
Company Name: ________________________Contact Name: __________________________________________
Address: _______________________________________________________________________________________
City: ___________________________________State/Province: _____________Zip/Postal: ____________________
Country:_______________________________________Phone: __________________Fax: ____________________
Email: _______________________________________Website: __________________________________________
Cell (If you would like to receive reminder show site texts of time, events & locations): ________________________

� Check here if you do not want your information shared with our sponsoring organizations.

Method of Payment

� Company check enclosed. 
(made payable in U.S. Dollars to Event Management c/o 
WINDOW FILM magazine)

� MasterCard     � Visa     � American Express
Credit Card #: __________________________________
Exp. Date: ________________CVV#:________________
(3-digit number on the back of the credit card or 4-digit number
on the front of AMEX)

Name on Account: _______________________________

Signature:_______________________________________

Email:__________________________________________

Phone: _________________________________________

Return the Form
Please return the completed form by mail to 
WINDOW FILM magazine
P.O. Box 569, Garrisonville, VA 22463 
or fax it to 540/720-5687

Questions or Comments: 
Please contact International Window Film
Conference and Tint-Off™ c/o WINDOW FILM
magazine, P.O. Box 569, Garrisonville, VA 22463
or call us at 540/720-5584, fax 540/720-5687 or
email competitions@windowfilmmag.com.

Registration Type

International Window Film Conference and Tint-Off™ Attendee Registration – includes all seminars, workshops, social events and
admittance to the IWFC Exhibition/Extravaganza. Note: The Gala Awards Reception and Ceremony is a separate charge and not
included in the registration fee.

Person Attending
Early Bird Registration

Ends 5/31
Pre-Registration

Ends 8/30
On-Site Registration

After 8/30

IWFA Member � $149 � $179 � $229

Non-Member � $179 � $209 � $249

Optional Events (Note: Pre-registration is required for optional events.)

� $79 Gala Awards Ceremony and Reception Ticket 
Friday, September 20 from 5:00 p.m. – 7:00 p.m. Deadline to buy tickets: September 15. 

Amount Total $ ____________________ For additional people from the same company, please copy this form.

Registration Form to Attend
or Register Online at www.windowfilmmag.com/iwfc

 

These items are required to process a credit card payment. Payments and registrations will not be processed unless all information is complete.

Cancellations and Refunds: 
All requests for cancellations and/or refunds must be received in writing by July 19, 2013, and are subject to a $50 administration
fee. No refunds can be given after this date. 

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2013 WINDOW FILM Magazine. All rights reserved. 
No reproduction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.windowfilmmag.com/iwfc
mailto:competitions@windowfilmmag.com
http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


Please complete the following to register to compete in the International
Window Film Conference and Tint-Off™ - Automotive or Architectural.
Deadline: July 8, 2013. Absolutely no registrations will be accepted after
this date. There is no on-site registration to compete. Companies may
only register three contestants – all others will be placed on a waiting list.
Form must be filled out completely to be registered for the competitions. 
Please return the completed form by mail to WINDOW FILM magazine,
P.O. Box 569, Garrisonville, VA 22463 or fax it to 540/720-5687. 

Please write your company information as you would like it to appear on your badge.
Company Name: ________________________Contact Name: __________________________________________
Address: _______________________________________________________________________________________
City: ___________________________________State/Province: _____________Zip/Postal: ____________________
Country:_______________________________________Phone: __________________Fax: ____________________
Email: _______________________________________Website: __________________________________________
Cell (If you would like to receive reminder show site texts of time, events & locations): ________________________
� Check here if you do not want your information shared with our sponsoring organizations.

Method of Payment

� Company check enclosed. 
(made payable in U.S. Dollars to Event Management c/o 
WINDOW FILM magazine)

� MasterCard     � Visa     � American Express
Credit Card #: __________________________________
Exp. Date: ________________CVV#:________________
(3-digit number on the back of the credit card or 4-digit number
on the front of AMEX)
Name on Account: _______________________________
Signature:_______________________________________
Email:__________________________________________
Phone: _________________________________________

Return the Form
Please return the completed form by mail to 
WINDOW FILM magazine
P.O. Box 569, Garrisonville, VA 22463 
or fax it to 540/720-5687

Questions or Comments: 
Please contact International Window Film
Conference and Tint-Off™ c/o WINDOW FILM
magazine, P.O. Box 569, Garrisonville, VA 22463
or call us at 540/720-5584, fax 540/720-5687 or
email competitions@windowfilmmag.com.

Registration Type
International Window Film Tint-Off™ Architectural Division Contestant - Includes all seminars, social events, one ticket to the Gala
Awards Reception and Ceremony, and access to the IWFC Exhibition/Extravaganza where the competition will be held.  

� IWFA Member: $350 (Not available after 7/8) � Non-Member: $450 (Not available after 7/8)

What manufacturer and type of film do you prefer? 

International Window Film Tint-Off™ Automotive Division Contestant - Includes all seminars, social events, one ticket to the Gala
Awards Reception and Ceremony, and access to the IWFC Exhibition/Extravaganza where the competition will be held.  

� IWFA Member: $350 (Not available after 7/8) � Non-IWFA Member: $450 (Not available after 7/8)

What manufacturer and type of film do you prefer? 

International Window Film Tint-Off™ Architectural AND Automotive Division Contestant - Includes all seminars, social events, one ticket
to the Gala Awards Reception and Ceremony, and access to the IWFC Exhibition/Extravaganza where the competition will be held.

� IWFA Member: $550 (Not available after 7/8) � Non-IWFA Member: $750 (Not available after 7/8)

What manufacturer and type of film do you prefer for the Architectural Division? 

What manufacturer and type of film do you prefer for the Automotive Division?

Register a Guest of Competing Tinter: $149 - Guests receive full admittance to all seminars, competitions and show floor. Does
not include Gala Ticket. Separate purchase required at www.autoglassweek.com.  

Amount Total $ ____________________ For additional people from the same company, please copy this form.

Registration Form to Compete & Attend
or Register Online at www.windowfilmmag.com/iwfc

 

These items are required to process a credit card payment. Payments and registrations will not be processed unless all information is complete.

Cancellations and Refunds: 
All requests for cancellations and/or refunds must be received in writing by July 19, 2013, and are subject to a $50 administration
fee. No refunds will be given after this date. 
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September 18-20, 2013
Tampa Marriott Waterside
Hotel & Marina and
Tampa Convention Center
Tampa, Florida 

 

WINDOW FILM Magazine
P.O. BOX 569
Garrisonville, VA 22463

Sho
w Us How You Rol l

www.windowfilmmag.com/iwfc
540/720-5584  •  competitions@windowfilmmag.com 
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SECURITY            DECORATIVE  DESIGN ART-LOVIEW                  CERAMIC-ENERV

Try Wintech’s best Security � lms designed to provide you with an increased number of bene� ts 
including privacy and safety. Create an environment that best suits your needs.

AUTOMOTIVE       COMMERCIAL   RESIDENTIAL         ANTI-GRAFFITI 

®

More info
www.wintechusa.com

Order online
www.shopwintech.com

Call direct
1-888-983-3356

Or email us
info@wintechusa.com

/wintechusa

/wintechusa

Our heavy duty anti-gra�  ti � lms are designed for exterior 
applications. An application of anti-gra�  ti � lm can save 
your windows from almost all types of defacement. Our 
4 mil and 7 mil anti-gra�  ti � lms can e� ectively sacri� ce 
themselves to provide a shield for your valuable building 
assets against vandals.

ANTI-GRAFFITI

Our Security � lms are a cost e� ective means through 
which you can protect both your windows and your as-
sets. When properly installed, security � lms help reinforce 
the windows they are attached to and provide additional 
resistance against breakage from impact.
Crystal Clear (2 mil, 4 mil, 8 mil, 12 mil)
Premium 4 mil
Premium 8 mil

SECURITY
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Beyond ABCs
and 123s
Can Film Keep School Safe?
by Casey Neeley

Could safety and security films be the
solution to protecting our children?

“Every school would want
to prevent what occurred
at Sandy Hook but I don’t

know that it’s possible. Can you
slow it down? Certainly; but I’m not
sure you could stop it,” says Scott
Haddock, vice president of the
Protective Glazing Council and
president/CEO of Easton, Md.-
based Glasslock.
Today, school systems across the

country are grappling with the ques-
tion, “How can we keep our children
safe?” Their answers have a wide
range; from armed guards to arming
teachers to limiting or even remov-
ing glass all together. Educated deci-
sions will be critical and, as many
experts agree, there is no guarantee
any one solution will stop an intrud-
er from breaking into a school.
Solutions, such as safety/security
films, are available that can assist in
strengthening the exterior of the
building. Professionals collectively
agree that window film products can
offer benefits.
“The application of anti-intrusion

security film can act as an effective
deterrent against forced-entry
break-ins and buy some valuable
time for staff to alert authorities
and teachers of impending action,”
says Walt Goode, director of com-
mercial and specialty films for
Aegis Films located in Ashland, Va. 
“Security window films have a
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myriad of benefits. They protect
inhabitants from flying glass shards
in the event of glass breakage due
to natural or manmade disaster and
slow down the ability of an intruder
to breach glazing systems. They
buy valuable time for alerting
authorities and teachers of hostile
actions taking place,” Goode con-
tinues. “It can also combine vision
control and energy-saving benefits
depending on the film chosen.
“It can help to save lives, reduce

injuries due to broken glass shards
and impede visibility from the exte-
rior of coated windows and reduce
energy consumption due to less
solar heat entering the building(s)
that needs to be cooled,” he adds.
A perceived sense of safety is

another benefit experts agree films
may offer.
“The films should be placed on all

openings that have glass to bolster
the strength of that glass against
forced entry,” says Goode. “They
could also combine a dark reflective
film at the office entry area’s glazing
to greatly reduce vision into the
offices from the exterior. This also
gives energy reduction features as
well that will, in time, pay for the
film installation via energy savings.”
Zafer Yousef, owner of Tint Pros

in Parma, Ohio, says he has noticed
a request for privacy films in addi-
tion to films with safety features.

“One gentleman from a local
school called me and told me they
wanted to tint the school for safety
reasons,” says Yousef. “He said the
school didn’t want potential intrud-
ers to see the students but they
wanted the students to know and be
able to see someone outside of the
building. That made me realize con-
sumers are linking privacy with safe-
ty … They weren’t actually asking
for security film, they wanted priva-
cy film. Because outsiders can’t see
the students, they feel safer.
“The man from the local school

said the school shootings were the
motivation behind having these
films installed,” says Yousef. “He told
me they were going to teach the stu-
dents that if they see anyone trying
to peer into the windows they need
to alert someone to take action.”
Despite the numerous benefits,

experts are quick to note that secu-
rity films can’t stop a speeding bul-
let or a determined intruder.

Where is the “Proof”?
As the desire to make schools

“bulletproof” abounds, some
experts caution the expectation of
full ballistic protection.
“The inquiries have increased

but most inquiries have centered
on wanting to make glazing sys-
tems ‘bulletproof’ which is a claim
security window film cannot claim

and never should espouse,”
according to Goode.
“Extreme caution should be taken

to make sure that any claims about
performance due to the addition of a
film layer clearly state the specifics
of the glazing itself as supplied by
the glazing manufacturer, the
specifics of the film itself as supplied
by the filmmanufacturer and all rele-
vant specifics of the ballistics used
and the conditions of the test,” notes
Darrell Smith, executive director of
the International Window Film
Association (IWFA), based in
Martinsville, Va. “Any attempt to
imply performance due to the appli-
cation of the film under any other
conditions (different manufacturer,
different glazing, different ballistics,
different conditions), we believe,
would be irresponsible as themargin
for error could be one of life safety.”
“I would caution schools that an

installation of security window film
can act as a deterrent and slow
down potential attackers, but it
never should be considered as a
foolproof system that will protect
them against any type of forced
entry attack,” Goode adds. “It will,
at best, buy them some critical time
to alert authorities and all teachers
to help secure all classrooms
against entry from intruders.”

continued on page 42

Yocca says dealers should make sure they aren’t creating additional hazards when installing film.
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“The IWFA has the utmost con-
cern about any written specification
or recommendation that would call
for the use of any type of window
film, such as a safety or security
film, as a primary component of a
‘bullet-resistant glazing,’” Smith
says. “Safety/security films are being
used in conjunction with various
designed and tested bullet-resis-
tance glazings, but primarily as a
‘spall shield’ to reduce the ‘spalling’
off of small fragments of the glazings
on the interior side in the event of
being penetrated by ballistics.

Standards Matter
“Our industry believes there are

adequate and acceptable standards
and methods for testing of products
as protection against ballistics,”
Smith continues. “Since window
films are an addition to glazing, and
not intended for use as the glazing
itself, we firmly believe that an indi-
vidual glazing should be tested both
with and without film installed on it
for any comparison of improvement
in total performance.”

Smith notes that, in some
instances, film adds little protec-
tion against bullets.

“In some cases we have seen
demonstrations or claims that the
use of film imparted some bullet-
resistant value when, in fact, the
glazing itself without film had
almost those same bullet-resistant
qualities,” says Smith. For more on
the use of “bulletproof” see page 43.

Many experts blame these mis-
characterizations on a lack of prod-
uct education.

“Most people are neophytes; they
really don’t know anything about
protective glazing nor what is avail-
able for retrofit. It keeps coming
back to education,” says Haddock.

“I think there is some misinfor-
mation in the market and it’s
important to give people the right
information so they aren’t overesti-
mating the product,” Keith Ribalta,
owner of Tampa, Fla.-based

What About the Teachers?
While many teachers have yet to learn about all of the benefits safety and

security films may offer,WINDOW FILM magazine interviewed several teachers
who say the addition of any safety-enhancing product boosts their perception of
overall classroom safety.

Ashley Pennington, a public school kindergarten teacher says, “Anything that
can keep the students safe and decrease the ability of someone breaking into
the school would of course make everyone feel safer … I feel the installation of
shatter-resistant films on school windows would make me feel safer.”

“We are in an extremely old building, and, being in an older building, any
upgrade could help,” saysAmanda Gibson, a private school kindergarten teacher.
“The classrooms on the lower levels of the building would feel safer.”

“I definitely think this improvement would add to the sense of security for the
teachers in the school,” adds first-grade public school teacher, Sarah Elliot.

Above U.S. Film Crew is pictured working on a school installation.

ABCs and 123s
continued from page 41
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Precision Safety Films says.
Educating school districts is a

major step in increasing the impact
these films can have.

Goode says, “If school officials
are considering an application of
security window film they should
understand fully its capabilities
and that it cannot guarantee the
safety of all personnel and stu-
dents against invasion by armed or
unarmed intruders.”

Explaining the fact that no film
product can be “bulletproof” is one
factor Haddock says is important.

“I would take the person through
an education process and tell them
there are levels of ballistic prod-
ucts and first, there is no ‘proof.’
There are levels of bullet-resis-
tance but they are going to depend
on … what they are looking to

Is “Bulletproof” a Dirty Word?
“The word ‘proof’ isn’t something I use,” says Keith Ribalta, owner of Tampa,

Fla.-based Precision Safety Films.
Window film and glazing professionals agree that the level of bullet- and intru-

sion-resistance a material can have varies based on a number of factors, includ-
ing structure stability and intruder determination.
“I always tell people when it comes to security there is a high-level of pro-

tection from these films but I always make the point to tell them it isn’t an
impenetrable system,” he adds. “You can slow someone down significantly and
help with the response time for police but it’s not going to keep out someone
who wants to get in.”
Here is a list of terms consumers and school districts should look for accord-

ing to window film manufacturer, Solar Gard:
Safety Glazing: These standards test the break safe characteristics of

glass specifically for human impact.ANSI Z 97.1 CPSC CFR 1201,AS 2208 and
EN 12600.
Bomb Blast: These standards are to test the performance of glazing when

subjected to various blast pressures. Standards that apply include GSA TS01-
2003,ASTM 1642-96 and ISO 16933.
Fire: These test the performance of building materials when exposed to fire

and heat. Standards that apply include ASTM E 84,ASTM D 1929 and CSTB M1.
Natural Disaster: These test standards determine the performance of

doors, windows and impact-protective systems impacted by various-sized mis-
siles and subsequent cycle pressure. Standards that apply include ASTM
1886/1996.
Intrusion/Burglary Resistance: Burglary resistance standards evaluate a

products ability to resist forced entry. Standards that apply include EN 356.continued on page 44

See us at the 2013 International Window Film Conference and Tint-Off™
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achieve as far as risk reduction. A
couple of the districts I spoke with
did research on their own. They
potentially can go down the wrong
path of what products are ballistic-
resistant and what offers them the
right protection,” says Haddock.
The potential for intrusion deter-

rence, Haddock says, is a benefit
dealers should clarify.
“Typically, putting film on existing

glazing does not offer ballistic-resis-
tance in my opinion … If you’re
looking for intrusion protection,
which is not necessarily rated for
forced entry but as a deterrent, lam-
inated glass and security film
installed on existing windows
[could help]. Laminated glass has a
higher life cycle and security film is
quickly deployed; if installed prop-
erly with some sort of anchorage, it
certainly offers a level of deterrence
or safety. Is it going to keep anyone
out? No; if they’re determined to get
in, they’ll get in,” says Haddock. “A
lot of that depends on the layout
and make-up as well as the existing
conditions. As far as security film;
it’s difficult to measure the level of
deterrence … [There are too many
variables that keep you from] actu-
ally giving some idea of the amount
of time various protective glazing
options can [act as a deterrent].”
Members of the window film and

glazing industries can help with
school safety by knowing both the

problems and solutions that can
help boost the amount of security an
installation can provide, says Glenn
Yocca, president of Pittsburgh-based
U.S. Film Crew.

Assessing the Situation
“We’re dealing with a lot of differ-

ent schools in light of the tragedy at
Sandy Hook; they’re all looking at it
from a security standpoint so we’re
looking at vulnerable areas and help-
ing to secure those areas,” he says.
Both film and glazing profession-

als wonder if they can do anything
to prevent similar events from hap-
pening in the future. According to
the experts, little can be done to
enhance the actual security film
attachments provide, but the
amount of safety that can be added
by educating consumers about
these films is immense.
While industry members agree

safety films offer a variety of positive
attributes, they are quick to note
that education plays a major role in
meeting realistic security expecta-
tions. Knowledge of the product, as
well as how to install it properly and
explain its characteristics to school
officials, is paramount.
Looking out for additional prob-

lems is one important step Yocca
says installers should heed.
“When you’re providing one solu-

tion you want to make sure you’re
not creating a hazard for another

potential threat such as a fire,” he
says. “When installing anti-intrusion
you need to make sure that you still
allow for quick and proper egress.”
Noting the specific state of each

building and its individual needs can
help provide for a more appropriate,
safety-enhancing installation.
“Everything I’ve dealt with in

schools shows you need to provide
an attachment system with the
security film installation,” says
Yocca. “If the glass breaks you want
it to remain in place.
“If schools are looking to install

anti-intrusion films, they need to
identify the vulnerable areas and
make sure the proper thickness of
security film and the proper
attachment systems are recom-
mended. Make sure you’re not
creating a hazard,” he adds.
Dealers also need to make sure

they properly explain the benefits
of the films without overstating
their gains.
“The advantages film offers are a

sense of confidence and comfort for
parents knowing that they have been
proactive to address these types of
issues,” says Yocca. “Schools can
also gain solar protection; they can
get secondary benefits while
addressing the primary concern.”
“Essentially, there are advantages

to both the safety and security fea-
tures of protective glazing as a
whole, whether you apply films or

In addition to security, safety films can also offer added benefits, such as UV-resistance and privacy.

ABCs and 123s
continued from page 43
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retrofit with laminated glass,” says
Haddock. “What’s important is edu-
cating those in the schools to make
sure they have the right products
for the particular application.
“Dealers need to know the appli-

cations. What’s the threat level? Is it
to protect against someone attack-
ing the window or are they trying to
keep people out? Dealers need to be
up to speed on the varying applica-
tions,” continues Haddock. “If a
school that’s deemed a higher threat
is looking at having some sort of bal-
listic glazing option, dealers need to
make sure they don’t oversell the
product. You’re selling safety and
security measures, but to what
degree? For film, the biggest concern
is that the product can be oversold.”

Casey Neeley is the editor of WINDOW FILM

magazine. She can be reached at
cneeley@glass.com.

One School’s Mission
As schools scramble to reevaluate their safety plans and heighten their secu-

rity measures, many are turning to glazing, and window film attachments specif-
ically, to find a cost-effective method for strengthening their defenses.

Rebecca Schmidt, principal of Immanuel Lutheran School in St. Charles, Mo.,
sat down with WINDOW FILM magazine to discuss why her school chose to add
anti-intrusion films to the building.

WFM: Principal Schmidt, please explain why Immanuel school officials decided to
install safety and security films.

RS: Providing a safe environment for children is a high priority at Immanuel.
Our school is housed in an older building with glass windows in all classrooms
and entryways. We continually work to improve the safety measures in our
school with security cameras, controlled entry and intruder locks on classroom
doors.After the Sandy Hook tragedy, we looked at our security plan again.The
question families raised was, “What about the glass?” Their fear was that con-
trolled entry was a non-issue with easy access through the glass windows.We
want to do our best to provide the safest environment for our children.

WFM: What type of films did the school choose to have installed?
RS: We installed 3M safety and security window film (Ultra S600) on all glass

doors, entry side panels and first-floor windows.
WFM: What do you anticipate these films will do?
RS: We understand the film is not bulletproof, but that it will slow down an

intruder attempting to physically enter the building through the glass areas.The
film is a patented technology using micro-layers of 6-mil film that has enormous
strength and tear-resistance.We feel that if we can deter an intruder from enter-
ing the building long enough for first responders to arrive, we have added a nec-
essary layer of security for our students and school community. WF
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Non-traditional advertising is a growing phe-
nomenon many businesses are looking to
undertake. Architectural window film dealers

and installers, as well as distributors and suppliers,
should consider building wraps in an effort to take
advantage of this growing worldwide trend.
“Building wraps are similar to car wraps except they

are for buildings so they are on a much, much grander
scale,” says Dave Conrad, marketing manager for
Mutoh America Inc. “They typically involve wrapping
portions or entire buildings to give them a unique look
or, more often, to promote events or products. You
can wrap part or all of a building depending on the vis-
ibility and the message.”
“Building wraps are used worldwide for a wide array

of advertising and marketing applications, as well as
to promote community and public-art events,” says
Judy Bellah, public relations manager for Santa Rosa,
Calif.-based Clear Focus Imaging Inc. “Examples
include promoting sports and entertainment events at
casinos, hotels and other venues; launching products
as part of a broader media campaign; and providing an
attractive covering during building renovations or
adding color to cityscapes.”
“It’s a giant way to catch someone’s attention,” says

Camille Watson, marketing manager for USA Image, a
grand format digital printer based in Louisville, Ky.
“There are different materials you can use. You can
use a mesh material. If you have more of a window
film product you could wrap the window with the
adhesive film.”
Installation for these wraps can range from wrap-

ping the exterior portions of a window, or new to, such
as adding graphics to the textured building façade.
“You can install them on brick, stucco, even a textured

wall is not a limitation for this film,” says Tim Boxeth,
business manager with 3M commercial graphics.
“A building wrap involves partially or fully covering

the façade of a building with colorful printed graph-
ics,” says Bellah. “Most of the films installed on build-
ing windows are made of perforated vinyl and have a
pressure-sensitive adhesive on the back that is pro-
tected by a liner, which is removed prior to installa-
tion. The liner also catches the ink that passes
through the film’s holes.
“Perforated window films are usually identified by

brand and their perforation pattern—for example,
‘65/35,’ means 65 percent print surface and 35 percent
perforations, or open area,” Bellah adds. “The back of
the film is usually black, which allows people inside

Build a
Better
Business
How Building Wraps Can Bolster
Your Sales and Beef Up Your Jobs

by Casey Neeley

The Xbox building wrap in Paris is an example of the global trend toward non-traditional advertising.
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the building to see out. Some building wraps are print-
ed on mesh, which requires a different installation
method and allows air to pass through the image with-
out tearing.”

In-Your-Face Ads
Brian Timm, owner of Tint King in Billerica,

Mass., says the addition of the service is a no-brain-
er, as many advertisers choose to update their
graphics often.
“It’s another easy add-on,” says Timm. “It’s partner-

ing. You partner with a graphic artist; they can even
do the printing and you install. The films are quite
durable. Some are temporary and may only be for an
upcoming show. At Madison Square Garden [in New
York City] they’re doing new ones all the time.”
“In Times Square where these are very popular,

rather than attaching banners to buildings, they’ll put
a frame on the building so they can change that ban-
ner out frequently,” says Watson.
High-traffic areas, especially those with changing

attractions, offer the best opportunities for building
wrap jobs.
“You see a lot of building wraps in Las Vegas where

the casinos use them to promote their shows and the
talent they bring in to their location,” says Conrad.
“Advertisers and promoters are using buildings as

an opportunity to get their products in front of thou-
sands of people,” he says. “Hotels use them to pro-
mote events or major shows with big name perform-
ers that are playing in their facility. You see this a lot
in tourist cities such as Las Vegas, Orlando and
Atlantic City, N.J. Real estate investors and developers
are also using building wraps to advertise their prop-
erties or promote new housing, condo or apartment
developments during the construction process.”
Commercial properties may also use building wraps

as a more cost-effective solution to renovations, using
the films and graphics to make the exterior of the
building more appealing to consumers.
“Similar to vehicle wraps, producers of building

wraps are now offering aesthetic solutions to older
buildings to make them look more modern or hip,”
says Conrad. “They also are using building wraps to
improve the appearance of outdated architecture or
to improve the appearance of all or parts of large
structures where a rebuild or remodel is too costly or
not able to happen in the immediate future.
“Similar to wrapping a car to make it look more

appealing, building graphics and producers of build-
ing graphics are using their wraps as a way to help
developers and real estate professionals enhance
the façade of their facility making it more appealing
to the public or a specific audience they are trying

to attract,” he adds. “It’s also a great way to adver-
tise available retail or rental space for sale, rent or
lease. Typically, a building wrap will be used when
there is a longer sale or promotional cycle so the
imagery or messaging doesn’t have to be changed
as frequently, but in high-traffic locations like theme
parks, resort areas and tourist attractions the build-
ing wraps can change much more regularly.”
As the push for corporate advertising continues to

grow, so will building wraps.
“One growing trend is the rental of media space on

buildings by landlords as a means of generating rev-
enue,” says Bellah.
“Continually seeking new, creative ways to catch the

eye of consumers, advertisers have turned to non-tra-
ditional forms of advertising,” she adds. “Building
wraps demand attention as they tower over most
other ads and generate a lot of buzz.”
“It’s a medium that wasn’t used long ago and it’s a

great way to put your name out there,” Watson says.

Color Jam, a Chicago LoopAlliance project and the
creative vision of nationally recognized artist Jessica
Stockholder, is a three-dimensional homage to
fabric artist Christo using more than 76,000 feet of
colored vinyl.
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Do it Yourself
Members of the window film industry can consider a

variety of methods to add this service to their offerings.
“Working with designers and finding areas, near are-

nas especially, the paybacks are fast for the advertis-
ers so it’s a great opportunity,” says Timm. “Printers
are also pretty reasonable these days.
“I would recommend dealers add the service to

their website and brochures and see what happens,”
adds Timm. “As for difficulty, most window film
installers would have no problem with the skill sets
needed for the install.”
“Work with local retailers, commercial developers,

realtors and builders to determine the opportunity for
building wraps,” says Conrad. “Know what is coming
next and be able to provide an economical solution that
is unique. This will get attention and is always some-
thing that interests these people. Many retailers and
developers aren’t even aware of the potential for them
to promote or use their building as advertising space,
so educating them on the possibilities and potential is

a good opportunity to score big with building wraps.”
Looking into professional organizations can help

generate leads as well.
“We belong to the Specialty Graphic Imaging

Association (SGIA) and they have a subgroup
Professional Decal Application Alliance, a certified sub-
group where you get tested and certified on the materi-
als and a listing on their website,” says Watson. “People
looking for that type of installation can find you there. It’s
an installer network and it’s a great way to get involved.”
As with any new venture, however, it should be

approached with caution.
“Talk to the experts before making the leap,” recom-

mends Bellah. “Dealers need to understand the chal-
lenges and requirements associated with the entire
process—permitting/compliance, design, prepress,
printing, finishing, shipping, installation and removal.
Steps include obtaining the necessary permits to ensure
compliance with local ordinances, creating a template of
the individual building to be wrapped, having an in-
depth understanding of substrates and their perform-
ance characteristics, having the proper printing and fin-
ishing equipment and expertise to output client files
according to specification and having qualified/certified
installers to install and remove the graphics.”
“The material that goes on the building is a non-

adhesive vinyl mesh,” says Watson. “If there isn’t an
existing frame you screw it into the mortar. It is hard-
er to install and it takes someone who is trained on the
material. It’s not something I suggest just anyone take
on; it takes a degree of skill.”
“Being successful at producing full-coverage building

wraps requires serious investment in equipment and
personnel as well as technical expertise,” Bellah says.
“Building wrap production is a niche within a niche, and
the client base with themarketing budget to commission
a wrap is finite. As a result, these specialty jobs will not
be the mainstay of a print shop or dealer. They can help
differentiate a company from the competition, however,
and may lead to other new business opportunities.”
“Be sure you do your homework,” says Conrad.

“Choosing the right types of materials needed for such
wraps is critical. Wrapping a building is no small feat
and mistakes can be costly.
“The right print material and ink combination to give

you the best looking graphic that promotes your mes-

TopThree Markets Generating BuildingWrap Demand

50.8% Transit Advertising

49.3% Environmental Graphics

46% Interior Designers

*Source: 2012 SGIA Market Trends and Product Specialties survey

Timm (left) and his team installed a building wrap
advertising a coming Cirque du Soleil show at a
nearby arena.

Build a
Better
Business
Build a
Better
Business
continued from page 47
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sage in the best and most desirable way is important,”
Conrad adds. “Longevity is also something you will
need to know. Knowing how long the graphic is going
to be up will give you a good idea of how long you need
it to last. The right ink and media solution to give you
the best performance is important, so you need to do
your homework and understand the application and
the conditions to which the wrap will be exposed.”
“Companies without a full-service solution—includ-

ing an experienced graphics department to process
artwork, the latest wide-format digital printers and fin-
ishing equipment, space to house it all and qualified
installers—may wish to find partners having the nec-
essary expertise,” Bellah adds.

A Bright Future
According to Boxeth, sales of building wraps are

only going to increase.
“The trend is to do more out-of-home advertising

that is different; wraps in general are the most cost-
effective way to promote,” Boxeth says. “Vehicle and
building wraps are continuing to grow at double-digit
rates each year. At retail it’s worth about $1 billion a
year. That’s a big number to grow.
“The trend is definitely growth because more peo-

ple are realizing the benefit graphics can have for
them,” says Boxeth. “Using graphics for buildings and
walls can create a certain look and atmosphere. I think
more architects and designers are understanding that,
when using these films, the limitations continue to be
reduced.”
Several newer trends have even developed as a

result of the success and growth.

“Transforming the surface of a building into an
image-projection system is yet another recent innova-
tive application,” Bellah says.
“Rear-projection films … are like putting a frosted

film on the glass but you place a projector behind it
and project images out of the building to cus-
tomers,” says Timm. “You project from behind. It is
a film that reacts to the projector and causes the
image to ‘pop’ out of the glass … You project the pic-
ture out of the window.”
Among the many trends in building wraps, it’s eco-

friendly aspects may be the most attractive benefits
for some consumers.
“It’s our industry’s best foot forward for a green

option,” says Boxeth. “It’s environmentally preferred
since it’s a non-PVC film. It has to be highly conforma-
ble with good lifting resistance.”
“In addition to their promotional prowess, building

wraps have an added benefit of potential energy sav-
ings, provided the graphics are printed in bright col-
ors that reflect light,” adds Bellah. “We recommend
against the use of dark colors across a large area for
several important reasons: depending on the lighting
conditions dark colors can allow the viewer to see
through the graphics, which is the opposite effect
than that desired; they require more ink coverage,
which can magnify any banding or other printing
imperfections; and they absorb more light and may
increase heat buildup on the glass.”
“Given the trends, the outlook for buildingwraps looks

good for the foreseeable future,” says Bellah. “Ongoing
innovations in printer, ink and substrate technologies
will continue to open up new opportunities.” WF
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The number of survey respondents who print building wraps has increased 47.6 percent from 2011 to 2012.
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As window film continues to
adapt and find innovative
solutions for energy-effi-

ciency and glare reduction, could
there be a dark horse in the archi-
tectural glazing market looking to
render it irrelevant? The glass,
which is electronically tintable, can
be used in doors, windows and sky-
lights with both commercial and
residential applications. It can also
tint in sections to reduce glare
without darkening the entire room.
WINDOW FILM magazine recently

sat down with Helen Sanders, vice
president of business develop-
ment for Sage Electrochromics
Inc., a Saint-Gobain subsidiary and
manufacturer of electrochromic
glass, to get a better understand-
ing of the technology and its
potential applications.

WFM: Dr. Sanders, could you
explain electrochromic glazing
for readers who may not be
familiar with the technology?

HS: It’s called an active dynam-
ic glazing technology because the
user gets to determine how and
when you control the glass. You
have the ability to let heat and
light in when you want to and you
can reduce the transmission when
you need to. As a result, you get a
tunable façade. You can limit
overheating and the load on the

For a ceramic thin film electronically tintable insulating glass unit, the
above shows the schematics of the fully clear and fully tinted states.
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A
Different
TintElectrochromic 

Technology Offers Another
Way to Tint Buildings
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A/C system and in the winter you
can let in as much passive solar
heat gain as you want yet still
have the ability to prevent over-
heating. You can control the glare
so you don’t need to put shades
and blinds in. You really need to
be at 2-percent transmission or
less to block the glare. One of the
key benefits of electrochromic is
to control the heat and light while
maintaining the view and connec-

tion with the outside.
WFM: What makes elec-

trochromics different than win-
dow films or other energy-effi-
cient glazing options?

HS: A window film and regular
low-E glass are somewhat similar;
both are static in nature and can
require additional shading to pro-
vide a complete solution to a
dynamic sun management prob-
lem. You have a dynamic environ-

ment where the sun is changing
and moves at angles throughout
the day … I think both products
definitely have their place, and I
think window film, like low-E glaz-
ing, is part of a larger conventional
solution, which would also have to
look at blinds for glare control and
perhaps some sort of exterior
shading system.

“For reducing energy consumption in
the glazing curtainwall, window film offers
the best return on investment, period,”
says Josh Buis, vice president of window
film operations for Scorpion Window
Films. “Nothing gives you more bang for
your buck, not low-E coatings, not win-
dow shades and certainly not elec-
trochromic glass.Window film offers huge
savings, virtually limitless aesthetic choic-
es, low-cost installation and longevity.
Especially in terms of existing facilities,
installing window film is really the only
practical way to go. These are tight eco-
nomic times and building owners are not
willing to invest in products that they can-
not get a fast payback from.”

“Retrofit window films are recognized
as the solution of choice for commercial
buildings because they generate quicker
return on investment than competing
technologies,” saysTom Niziolek,director
of sales and development, architectural
for Madico Window Films. “Additionally,
window films provide benefits for safety
and security. For example, window films
are designed to increase the shatter
resistance of glass, especially with the
heavier combined performance products

such as safety-security solar
control (usually 4- to 8-mil or
thicker).”

Buis warns that cost may not
be the first consideration for all con-
sumers, though.

“This approach is reversed with
architects,” he says. “Despite how cost
conscious they are, they will always
gravitate to the bells and whistles when
it comes to building technology. This is
why education is the key. Most archi-
tects are totally unaware of the wide
range of window films available and
their energy-saving properties.We must
push to get our products in front of
them. If they have it in front of them,
they’ll use it. If they aren’t aware of it,
they use what they saw in the latest
trade publication, which is sometimes a
new, untried product. They need to be
shown that film gives them a huge color
palette to choose from. The most suc-
cessful dealers know that to move win-
dow films in those arenas, you must
present it as an important part of the
building infrastructure. Sell it as a capital
improvement, not a retrofit product.”

According to Niziolek, though, it is

unlikely a technology such as elec-
trochromics will phase out window film
anytime soon.

“Electrochromic glazing currently has
a market position for energy saving glaz-
ing systems,” he says.“That position will
grow as the technology advances and
also costs go down. However, there is a
large base of building stock and residen-
tial markets with glazing ready for win-
dow film. The benefits for window film
mentioned above outweigh most other
competing technologies and usage of
window films will continue to grow.

“Electrochromic glazing is a very
interesting technology, which is improv-
ing each year and gaining market
appeal,” Niziolek adds. “The ability to
create a high-performance, user-con-
trolled, dynamic glazing system is an
attractive option, but it is still fairly new
to the market so time will tell its true
impact on the industry. Window film
has been, and will continue to be, a very
viable option for years to come.”

continued on page 52

Suppliers Say …
Scorpion’s ADR5TR (pictured above) and Madico’s Nova 70
(at right) are films their companies say have characteristics
comparable to electrochromic glazing.
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WFM: Do you think more con-
sumers will begin to consider
electrochromics as an option?

HS: I think people are realizing
when you compare the alterna-
tive solutions for dynamic solar
control, dynamic glazing is cost-
competitive.

WFM: What would you say are
some of the benefits elec-
trochromics offer?

HS: [People] see it as an ele-
gant solution. Designers are see-
ing it as a more elegant way to use
more glass. Today you’re having
to trade off human comfort to use
more glass. With dynamic glazing
you can use more glass without
trading off energy or human com-
fort. There are three things you
have worry about: design aesthet-
ic, energy and human comfort.
With electrochromics you don’t

have to compromise one over the
other.

WFM: Do you think elec-
trochromic technology will
become a major player in the
heat- and glare-reduction glazing
markets?

HS: In 5 to 10 years you’re going
to see this as a more mainstream
glazing option. We see elec-
trochromic glass market adoption
developing in a similar way to that
of low-E. It requires a critical mass
of projects in the marketplace
where architects can see it being
used and consumers can walk in
and experience it. While you can
intellectually understand what the
product can do, you don’t really
appreciate it until you can walk in
and feel and see it in the space.
I think you’re going to see a lot

more dynamic glazing in new con-

struction. We’ll still continue to use
it on fix-it jobs on existing build-
ings, just as window film [is used].
With codes going the way that they
are, there is downward pressure on
the allowable window-to-wall ratio.

WFM: Do you see any common
interests between window film
and electrochromics?

HS: From a whole industry per-
spective, I think we need to work
together to advocate against reduc-
ing the amount of glass allowed in
buildings. We put windows in build-
ings because of people and people
like having that view and connec-
tion to the outside and access to
natural daylight and the human
health benefits that it brings. WF

Casey Neeley is the editor of WINDOW FILM

magazine. She can be reached at
cneeley@glass.com.

Electrochromic glazing can self-tint based on the position of the sun as well as the overall heat and glare produced.

A Different Tint
continued from page 51
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The Top  
by Casey Neeley

What Architects Need to Know About Window Film

Window films are probably a little lower on the list of architect priorities. They may be seen as an afterthought,
a retrofit solution for older buildings or a detail dictated by building codes the general contractor will sort out.
Window film professionals beg to differ, however. Here is what they think you need to know about window films

and their benefits.

1
“One of the common misconceptions is that window film is that ‘purple, bubbly stuff

I see on cars.’ Another misconception is that window film is just colored plastic, not a
high-performance material. It is not widely known that window film as a retrofit item
can be one of the quickest and simplest energy conservation measures available, as well
as the most cost-effective. In regard to new construction, window film can be used as
an energy-control boost to glass performance and/or to achieve a desired look.”

— Tom Niziolek, director of sales and development, architectural for Woburn, Mass.-based Madico Window Films

11
“It is a more eco-

nomical alternative to
ordering and shipping
huge sheets of tinted
glass. It is also more effi-
cient than glass installa-
tion because it is a
faster installation.” —Lee13

“Communicating with the
installer is important. We
have to find out what the
problem is; what is the rea-
son you’re asking for this film?
Explain the reason you want
to tint and why you want to
put the film on.” —Simon14

“Architects should
know that, with film,
they can now have all of
the benefits of custom
glass without the inher-
ent problems and cost
associated with custom
glass.” —Arredondo16

“There are also several safety and
security benefits for using window
films. Along with personal safety, films
also protect against damage to or loss
of physical property (anti-intrusion,
graffiti control), business interruption,
and natural disasters (blast-mitigation,
violent storms, etc.).” —Niziolek

12
“Global energy conservation is one major benefit. According to the World Business

Council for Sustainable Development (WBCSD), 40 percent of global energy is consumed
by commercial buildings. Roughly one-third of the power consumption of a commercial
building is due to excess load placed on HVAC systems from solar heat gain (SHG). High-
efficiency window films can reduce SHG by 50-75 percent, often without requiring a drastic
change in aesthetics from either the interior or exterior view. Window films help manage
SHG by controlling the transmission, absorption and reflection of solar energy.” —Niziolek15

“The State of California has
become the first in the nation
to add window film in the new
building “code for 2014. This
gives further legitimacy to win-
dow film as a cost-effective
energy saver.” —Lee

3
2

“Solar radiation from the sun is divided into three components; visible light we
can see, and infrared and ultraviolet rays which we can only feel. As solar radiation
strikes a piece of glass, window film acts as a ‘sunscreen’ to block harmful UV rays
as well as regulate the levels of heat and light passing through the glass. The amount
of heat and light rejected is all dependent on the type of window film selected. They
are the cost-effective alternative to tinted or decorative glass replacement.” 

—Sam Lee, president of Buena Park, Calif.-based Wintech Window Films

“The most important thing archi-
tects should know is how versatile
decorative window film is now. By
utilizing the available technology, the
ability to customize film with a cus-
tom graphic or message makes deco-
rative film a highly appealing option.”

—Gus Arredondo, marketing manager for
Ontario, Calif.-based AmGraph Group

4
“Window film is eligible for the

tax credits approved by Congress
and the tax incentive can cover up
to 10 percent of the cost of the
installation of window film to a max-
imum of $500.”

—International Window Film Association (IWFA)
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17
“We wish architects knew that they need to

know more about window film. It is gaining
recognition over the years and we do believe
window film education will become more com-
prehensive in the future. No one can argue the
numerous advantages of window film over tinted
glass. It is one of the most effective, economical
methods of controlling energy costs.” —Lee 19

“Because film installation is usually the last option after the
entire construction or retrofit process is complete, architects may
think it’s not necessary, but the numerous benefits that come from
film are underrated simply due to lack of exposure in the archi-
tectural industry. The need for film is often realized later down the
road, often due to complaints of glare, high cooling costs during
the summer or the need for privacy. Do not let someone else take
the job that you can finish off yourself.” —Lee

5

“There are so many types of different
film for many different purposes including
building envelopes, fenestration systems
and security systems. Film can be applied
to all commercial or residential settings
and there are selections of films safe for
dual-pane windows including storefronts,
anywhere you want to block glare in
offices and homes on any window, large
or small. Films can also be used anywhere
you need to protect interior furnishings
and valuables from fading caused by UV
damage from the sun.” —Lee 7

“If architects contact the
installer or distributor, that
will help them. I’ve dealt with
architects who said they
wanted a specific type of film
then changed their mind
once it was installed.”

—Rick Simon, owner, Ideal Glass

Tinting in Rancho Cucamonga, Calif. 9
“Most architects are not aware of the

advancements that have been made in
decorative film. Gone are the days of
having to cut the film with a plotter to
achieve any kind of custom graphic. The
capability to print directly on the film in
any color including white ink enables us
to print any custom graphic or gradient
in 1000 dpi high definition. The fact that
the PET film is recyclable and environ-
mentally friendly is certainly an appeal-
ing concept as well.” —Arredondo

6
“Window film was originally designed as a

retrofit product to enhance glass perform-
ance. It is a polyester based film that typically
has a multi-layer construction. Products range
from 1-mil to 15-mil in thickness. High-tech,
high-performance films have revolutionized
the industry in the last 10 years.” —Niziolek 8

“Architects can use
window films for
retrofit applications for
new, green buildings or
renovations as an alter-
native to window
replacement.” —Lee10

“With more people choosing to stay in their
homes and remodel them to accommodate
their needs as they age, updating windows with
window film will prevent UV exposure and allow
natural light to penetrate the living space with-
out harm. Window film blocks up to 99 percent
of harmful UV rays.” —Darrell Smith, IWFA

MAY/JUNE 2013 WINDOW FILM 55
18

“In California, there are nearly 9,000,000 dwellings built prior to the
energy building codes. By professionally installing window film on just
900,000 dwellings or 10 percent, ConSol [a California based energy
consulting firm] conservatively estimates window film may cut a typical
dwelling’s annual energy use by 10 percent. Taken together this could
add up to 7,150,250,000-kilowatt hours. The savings is comparable to
what three power plants could produce annually, or the conversion
equivalent of 4,000,000 barrels of oil, according to ConSol.” —IWFA 20

“Window film contributes to green buildings, specifi-
cally the US Green Building Council LEED program. It is
the most often overlooked opportunity to save energy
and money. Window film creates sustainable sites by con-
trolling light pollution, provides glare and thermal control
and regulates heat gain. Filming your windows is a simple,
cost-effective and passive way to conserve energy and
offset greenhouse gas emissions.” —Niziolek   WF
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DISTRIBUTORS
Anti-Fog Film

Anti-Fog Systems, LLC
2744 Stickney Point Road
Sarasota, FL 34231
941/268-4364; fax: 941/343-2398
www.antifogsystems.com 

Architectural Film

Aegis Films
3135 Medlock Bridge Road
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com

Filmstar Distribution
4450 West 12th Street
Houston, TX 77055
713/956-1165; fax: 713/956-1014
www.filmstardistribution.com

Geoshield Window Film
8000 GSRI Ave., Bldg. 3000
Baton Rouge, LA 70820
800/234-6133; fax: 225/578-3975
www.geoshieldusa.com

Johnson Window Films Inc.
20655 Annalee Ave.
Carson, CA 90746
310/631-6672; 800/448-8468
fax: 310/631-6628
info@johnsonwindowfilms.com
www.johnsonwindowfilms.com

SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483 
sales@sagrproducts.com

Scorpion Window Film 
6184 S US Highway 231
Cloverdale, IN 46120
765/653-1736; fax: 765/653-7175
www.scorpionwindowfilm.com
sales@scorpionwindowfilm.com

Solar Gard Window Films 
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

Sun-Gard Window Films
2630 Fairfield Ave. S.
St. Petersburg, FL 33712
888/887-2022
www.sun-gard.com

Automotive Film

Aegis Films
3135 Medlock Bridge Road
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com

Huper Optik International Pte Ltd 
12, Jalan Kilang Barat, #04-03
Singapore 159354
(65) 6276-4555; fax: (65) 6276-9917
www.huperoptik.com

SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483 
sales@sagrproducts.com

Scorpion Window Film 
6184 S US Highway 231
Cloverdale, IN 46120
765/653-1736; fax: 765/653-7175
www.scorpionwindowfilm.com
sales@scorpionwindowfilm.com

Solar Gard Window Films 
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

Sun-Gard Window Films
888/887-2022
www.sun-gard.com

Security Film

HanitaTek Window Films
4010 La Reunion Parkway, Ste. 100
Dallas, TX 75212
800/660-5559; fax: 214/351-5835
info@hanitatek.com
www.hanitatek.com

Madico Window Film
888/887-2022
www.madico.com

Solar Film

HanitaTek Window Films
4010 La Reunion Parkway, Ste. 100
Dallas, TX 75212
800/660-5559; fax: 214/351-5835
info@hanitatek.com
www.hanitatek.com

FILM INSTALLATION SERVICES

U.S. Film Crew
100 Broughton Road
Pittsburgh, PA 15102
877/946-3693; fax: 412/798-0900
glenn@usfilmcrew.com
www.usfilmcrew.com

MANUFACTURERS
Architectural Film

Aegis Films
3135 Medlock Bridge Road
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com

Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919; fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

FILMS

FILMS

      Distributor 

FILMS
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Madico Window Film
2630 Fairfield Ave. S.
St. Petersburg, FL 33712
727/327-2544
sales@madico.com
www.madico.com

Solutia Inc.
Performance Films Division
575 Maryville Centre Drive
St. Louis, MO 63141 
314/674-1000; 800/255-8627
fax: 314/674-1950
www.llumar.com 

Solar Gard Window Films 
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

SunTek®/Commonwealth 
Laminating & Coating, Inc.
345 Beaver Creek Drive 
Martinsville, VA 24112
276/632-4991; fax: 276/632-0173
www.suntekfilms.com

Automotive Film

3M Window Films
866/499-8857
www.3m.com/window

Aegis Films
3135 Medlock Bridge Road
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com

ATC Film
5934 NW Batchelor Terrance
Port Saint Lucie, FL 34986
772/332-7799; fax: 772/408-8285
www.atcfilm.com

Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Solar Gard Window Films 
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

Decorative Film

PO Box 10165
Portland, OR 97296-0165
866/384-8493: fax 503/419-2226
Gregory@thomashicks.com
www.thomashicks.com

Film Shades

Midwest Marketing
2000 E. War Memorial
Peoria, IL 61614
800/638-4332; fax: 309/688-8894
jim@midwestmarketinginc.com

Security Film

Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919; fax: +972-4-985-9920
safety@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Solar Gard Window Films 
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

SECURITY PRODUCTS
Attachment Systems

FilmFastener LLC featuring BondKap™
8206 Copeland Road
Odessa, FL 33556
813/926-8721; fax: 813/920-8662 
www.FilmFastener.com

TOOLS AND SUPPLIES
44Tools.com
7640 Commerce Place
Plain City, OH 43064
866/448-6657 or 614/873-4800
fax: 614/873-4899
info@44tools.com
www.44tools.com

Solar Gard Window Films 
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

WEBSITES TO VISIT
Solamatrix, Inc.
888/887-2015
www.solamatrix.com

Training School

Solar Gard Window Films 
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

Windowtinting.com
800/580-7953 WF

FILMS

Supplier’s Guide Rates
Basic listings are $350 
per year, per listing

Additional website and email lines 
are $50 each. Logos start at $295.
Contract display advertisers 
placing 6 full page ads or more 
receive one free listing per year.
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To place your listing(s) in the Supplier’s Guide, 
please contact Tina Czar at 

540/602-3261, or email tczar@glass.com 

July/August WINDOW FILM magazine’s deadline is June 7th.
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TintTips
Marketing News � Edited by Casey Neeley

How Do You … 
Land architectural
contracts?

Jeffrey Green (left),
CEO, and Michael Schuch
(right), president, of Xlnt
Tint of Anaheim, Calif.,
and Owings, Md., share
their tips for landing
architectural contracts:

The question of
choosing whether or
not to go through
architects or general
contractors has been
asked of us many
times. Our original
thought was to go to the highest pos-
sible person to get our products and
services specified on the plans.
Marketing approaches to gain an archi-
tect’s interest and trust, from lunch-
and-learns to one-on-one meetings or
providing custom-printed books with
every film sample available, never
seemed to go anywhere.That’s when it
occurred to us that we were going
about it all wrong.

General Contractors
Years ago our company decided to

use our resources to market to gener-
al contractors for work on current and
future projects. We were amazed by
the number of doors slammed in our
faces trying to see estimators or

site superintendents. We quickly
learned they don't like sales calls; they
want data and proof you can handle
every facet of their projects. This is
why it is extremely important to have
a few items in your arsenal when con-
tacting a general contractor.
• Insurance/Licensing: Make sure

you have the correct insurance and
high enough coverage to handle cer-
tain size projects. Licensing varies by
state, but most require you to have
it. If you are bidding on projects,
please be aware that general con-
tractors won't even consider you if
you’re not properly licensed.

• Plans/Specifications: Know how
to read and decipher plans and spec-
ifications. Everything is electronic
now and they are simple to navigate
if you search correctly. Specifications
are for the specs and instructions on
a project and plans are where draw-
ings for each main trade (architectur-
al, electrical and mechanical) are
located. Remember window film typ-
ically is listed under section 0800
in specifications and it is always listed
in the architectural section of plans.

• Scaling: Knowing how to scale is
probably the biggest item you must
learn.This is where you determine
what size a glazing unit is by doing
a conversion off the plans. Doing
this improperly can lead to wrong
sizes and wrong pricing to your

general contractor.
• Film Selection: You must have the

correct films in stock to meet what is
needed in our trade. If you carry just
one brand, that is fine, but be sure
that brand offers all types of film that
will win you the job. Remember it’s
not always what is put on the plan
that ultimately gets installed.

• Installation Services: You must be
able to perform as you say you can
when bidding a project. Not being
able to do so can lead to big prob-
lems. If you were awarded a project
that you cannot perform, it could
mean legal action to break the con-
tract and could cause penalties to be
accessed for non-performance.

• Know How: You must learn the lingo
to communicate with a general con-
tractor. From terms in plans to terms
in asking questions it is important you
know and remember the language. It is
like speaking a foreign language some-
times, but it must be learned and used.

Architects
You may think that we are anti-

architect, but nothing could be further
from the truth. If you have the oppor-
tunity to do a presentation or a lunch-
and-learn, we highly recommend it.The
best way to learn how an architect
works is to deal with them. WF
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The Architectural Billings Index (ABI), which
reflects the approximate nine to 12 month lag
time between architecture billings and con-

struction spending, continues to rise, according to
the American Institute of Architects (AIA). The
February ABI score was 54.9, up slightly from a mark
of 54.2 in January; any score above 50 indicates an
increase in billings. This compares to the February
2012 score of 51.0.

Northeast 
56.7

South 
52.7

Midwest 
54.7

West 
54.7

ABI Regional Averages 

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2013 WINDOW FILM Magazine. All rights reserved. 
No reproduction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.windowfilmmag.com
http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


AUTOMOTIVE FILM EVENTS

September 18-20, 2013
International Window Film
Conference and Tint-Off™
Co-sponsored by WINDOW FILM
magazine and the International
Window Film Association
Tampa Convention Center and the
Tampa Marriott Waterside Hotel and
Marina
Tampa, Fla.
Contact: www.windowfilmmag.com/iwfc

October 23-25, 2013
SGIA Expo 2013
Sponsored by the Specialty Imaging
Graphic Association
Orange County Convention Center
Orlando, Fla.
Contact: www.sgia.org

November 5-8, 2013
SEMA Show 2013
Sponsored by the Specialty 

Equipment Market Association
Las Vegas Convention Center
Las Vegas
Contact: www.semashow.com

ARCHITECTURAL FILM EVENTS

June 9-12, 2013
AAMA National Summer Conference
Sponsored by the American
Architectural Manufacturers
Association
Hyatt Regency O’Hare
Rosemont, Ill.
Contact: www.aamanet.org 

June 20-22, 2013
AIA National Convention
and Design Exposition
Sponsored by the American 
Institute of Architects
Colorado Convention Center
Denver
Contact: www.aia.org

September 10-12, 2013
GlassBuild America
Sponsored by National Glass Association
Georgia World Congress Center
Atlanta
Contact: www.glasssbuildamerica.com

September 18-20, 2013
International Window Film
Conference and Tint-Off™
Co-sponsored byWINDOW FILM
magazine and the International
Window Film Association
Tampa Convention Center and the
Tampa Marriott Waterside Hotel and
Marina
Tampa, Fla.
Contact: www.windowfilmmag.com/iwfc

October 31-November 1, 2013
Glass Expo Midwest™
Sponsored by WINDOW FILM magazine
Renaissance Schaumburg Convention
Center Hotel
Chicago (Schaumburg), Ill.
Contact: www.glassexpos.com WF

ADVERTISING INDEX
Page Company Phone Fax Web Address

For more information on these companies’ products, visit http://products.windowfilmmag.com.
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3 3M 866/499-8857 651/733-5502 www.3M.com

4-5 Aegis Films 800/438-8468 770/417-1381 www.aegisfilms.com

45 Anti-fog Systems 855/364-3733 941/922-3407 www.antifogsystems.com

C3 Avery Dennison 440/878-7214 440/878-7319 www.nano-fusion.net

12-13 Commonwealth Laminating & Coating 888/321-5111 276/632-0173 www.suntekfilms.com

C4 HanitaTek Window Films 800/660-5559 262/754-3776 www.hanitatek.com

21 Jiffy Steamer Co. 800/525-4339 731/885-6080 www.jiffysteamblade.com

C2 Johnson Window Films 800/448-8468 310/631-6672 www.johnsonwindowfilms.com

15 Madico 888/887-2022 888/553-8468 www.madico.com

19 OLFA North America 847/233-8718 847/233-8907 www.olfa.com

17 NDFOS Window Film 82-2-782-7790 82-2-782-9284 www.ndfos.com

8-9 Nexfil USA 310/516-8986 310/538-1137 www.nexfilusa.com

1 Scorpion Window Film 800/483-9087 765/653-7175 www.scorpionwindowfilm.com

11 Solar Gard 877/273-4364 858/514-4231 www.solargard.com

43 Solutia Inc. 800/447-8468 314/674-1950 www.cpfilms.com 

53 U.S. Film Crew 877/946-3693 412/798-0900 www.usfilmcrew.com

7, 39 Wintech Window Films 888/983-3356 714/522-1448 www.wintechusa.com
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Weathering a tough econo-
my is a feat for any small
business; thriving in a

recession is a herculean accom-
plishment. Zafer Yousef, owner of
Tint Pros, a five-man operation
based in Parma, Ohio, certainly
knows how to grow a business when
other companies are cutting back.
The installer owner, who began

tinting in 1988 through his broth-
er’s northeast Ohio chain Auto
Accents, says he built his company
with less than $1,000.

Started From the Bottom
“I started Tint Pros in October

2007 from nothing,” says Yousef. “I
went to work for a friend who had a
car audio place that did tinting in
the beginning of 2007. The company
wasn’t moving in a forward direc-
tion so I made a suggestion that we
offer mobile window tinting. We did-
n’t have a lot to start with. We had
about $800 to $1,000 we used to buy

our first window tint.”
Yousef attributes his success to

the efforts he has undertaken to
build strong relationships with
customers.
“I went and solicited dealerships

and offered window tint for a very
low price, about $125 a car, and told
the dealerships we’d come to them
and tint the car in their shop,” he
says. “We did very good work so I
started raising the prices a bit and
by 2008 I rented a building. I stopped
doing mobile tinting and told the
dealers they needed to come to us.
“By then we had established our

name,” he adds. “If we received a
call about a job, we’d be there in 20
minutes. The dealerships appreciat-
ed that and passed our name on to
other dealers. We were highly rec-
ommended and became popular
among them… About 80 percent of
our business is high-end dealers.”
Though his company originally

started with automotive tinting,
Yousef has added clear bra protec-
tion as well as architectural films,
which he says are his favorite to
install.
“We’re a 3M dealer for automo-

tive but we’ve found they may not
offer everything we need for flat
glass so we offer that from several
suppliers including Johnson,
Suntek, Global and LLumar. We let

the customer know we’re not here
to sell you a particular brand; we
want to sell you what you need.”

The Customer is King
Customer service, says Yousef,

helps set Tint Pros apart from the
competition.
“We wash every car before and

after we tint.We put floormats in the
car and have a waiting room with
WiFi, a flat-screen television and a
refrigerator stocked with waters and
sodas. We offer customers rides to
the mall or back home while they
wait,” Yousef says. “Customer serv-
ice has gone downhill and we’ve
brought that back. That’s what wins
them over. Sometimes I’ll spend 45
minutes with a customer helping to
choose the right shade of tint.”
Increased demand has led

Yousef to consider opening anoth-
er location.
“We’re scheduling about two

weeks in advance now, which is
nice, instead of having to go around
and beg dealers to give me jobs,”
he says. “We’re hoping to open a
new location by March 2014.”
As for growing a business at the

height of the recession, Yousef
says he had his doubts.
“I’ve always had that feeling that

it’s too good to be true; I was wait-
ing for it to tank,” he says. “But it
keeps getting busier and we keep
raising prices … I believe in God
and I believe he has been blessing
me in this business.” WF

Do you know someone who is a star among window film tinters? Then we
want to hear from you with your nominations for “Film Stars.” Email Casey
Neeley a at cneeley@glass.com your nominations.

FilmStars
Installer Profiles � Edited by Casey Neeley

Bringin’ Service Back
ZaferYousef
Tint Pros, Parma, Ohio
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Introducing Nano-Fit™ Patterns!
Nano-Fit™ Patterns

- Download precision-cut PPF patterns 
directly from the cloud

- Monthly subscription only $49.99  
per month

Nano-Fusion™ Paint Protection Film

- The PPF more OEMs are switching to

- Limited lifetime warranty* against 
yellowing, cracking or peeling

Nano-FitPatterns.com Nano-FusionPPF.com

*Please refer to Nano-FusionPPF.com for complete terms  
and conditions, including warranty information.
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